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thé writer thought
keting activities
in the serxvice sector, which the target groups are the children and

the teenagﬂvuf}w ﬁn%%w mrﬂﬁ and easily accept

the new thin

o Vi B mumnnmmm chroush

the f:.eld ‘survey by using questionnairs for personal interview. The
writer has divided the interviewer 'into two groups. The first group,
the enttepreneures of different skate rinks, will give the detail
information of the original ideas about the feasibility of this
study and the marketing strategies. Moreover, they will show their

opinions towards the trend and the potentiality of this type of



business. The second group are those skaters who play in different
skate rinks. Which will be considered as the target'group, to find
out the attitudes, behaviour and knowledge of the tar et group
towards this business, also the opinion the potentiality of the
besiness. It is expected that this study can provide the information
of the marketing activities o irms, the important factors that
affect the decision making Jjﬂjﬂﬂfsco that should be applied

to develop marketinwes.pand:ﬂpl the characteristics of

the business. 7 .

The resu f

t, for the entrepreneur
part, it is believed S 3 Y e accepted from the
logical need. However,

they think that it wi L T'_f lg. The marketing strategies

longer than 3-5 ye rs. ¥ : oup part, the most inducement
factor is between tl e medlas of reference group. Mostly the objective

in taking ﬂﬂ%&b{%ﬂaﬁ ﬁj’ Wrﬂf}ﬁ%ise. The most

important fadlor that 1nfluen§es the dec151on making on the skate

diswﬂs PP SO GR IR G eons

the typ s of rink, pricing, facilities, safety and location.

The usage patterns are mostly skating on Saturday and Sunday
between 12.00 am. - 3.00 pm. and the average usage rate is skating
once a week. Most of the respondents believe that the business will

slow down in the near future.

From the findings part, it was suggested that the skate



disco may not last long, therefore, the entrepreneur should find
some other ways to tak_e the opportunities of the business. The

suggestions on the marketing mix are as followed, firstly, having
the excellent and complete light and sound system, making a good

relationship with the skaters, providing a good services and

different type of the skate zinks Secondly, reduce the price to
7 to come up with an
increase in the usag € g enough space for -

parking and convenie Establish skater's club and

give something spec "\ lower, give a special

training course, and fuée/s example. Concentrate more

W

on sales promotion pFog l rting of advertising .

is the fourth suggbes' org - 3 -ha , y should pay more
attention to the refer ’c*_ Biie:

blic so as to create a
positive attitude and a good image toward the business and the skate

rinks. The ,,4 S| .ﬁ: the standard

véand updated in the

level of the ské

AUEINENINYINT
RINNIUUNININY

i ' . ;
skaters' eyes is Jso another factor to be co&



2

fiflnssudsennA

Amd L Favosnuafimus  Fosfl  gifuusosounseam so1ANARTT 8 sEUATRY

AfTanafia Alangmidas Laa1 IR WfnuY uuedn uasRs NN unleinoninus il

.\'*\n:g__ Wuwdseswunisdau  soa-

::‘*'-':"‘4;“"»' .u' _AfIamnfia fhn'ntmtf'w

ANARNT1RT TURNIRAUN
. e,

unlY N2484A2INAME

AULINENITNYINS
PRI TUAMINYAE



UNARLOAIIING e e e e e e eeeennnnns TR R b

UNARUOATWI TN e e e vvennn s

ABNSsNUSENIA. .o e vt e R st

srunITAITIUSENoU. . ..

unil

o uny .

-~

Us = Tudud ﬂ:fﬂ’”

AR uBe: T9RMANT yARas Tuwa . . L .

LRI s 60 000
R I B R Y .
.o . LR .

V5NN

AUELANSUNINENNT...........

EL AV Skttt

nsusMI s NS s sgnAn .. .. ..

NGB s i csiiorivnnposainsann
nqraujunéhtdﬁuuﬂu.......?%........

L
woins sugoangdamn. e

15

16
16
23
28
30
L9
50
51

52



AnsUly (R0)

U1

55
55
56
62
66
67

69

uwdl 4 72

73

ﬁt\luamumrn S ———,— _ 122
AqUgs ST ¢ 129
i) N 128

voAL | CEROR o : y. . 129

UsSHAYNTN. ﬂuﬂfawt}wljw E}l]nli ............ 134

NIPBRIGIN 5 o 000 b0 BRI ot wwa i et v ie S aaals .0 e b o e e, Sy v onk 66 136

u,,ﬂﬁ'lﬁ?ﬂﬂ‘iﬁuw’l’m&l’laﬁ .......




A1yl

FIUNITAITIIUTENOV
~ U -
n AN YOYRAMMIYOIYADV . oo e e e e nnn N LTI WIPE T
s - 1] -
‘9 1 udmean1sauun indvoagnou muuwmduwawagauas

-
WoIYFOU FWUNAIN.

lJ

-

APdaTn Ynusuunan

BWRQ | S0V Q..000-0oo‘mosuttoootututooool
-~

8 WRmaUssianeasfo Ve ingmoug dnd Anddin

QRN IR Yatab M

9 UARIUVAOTAY 2R STl AINGN L Wﬁnﬁétn"

AR ALY
q 5

10  wansdoTawanfldnun sofgalalvgnoudnouaniau S uun

O R N L T .

11  wdneaadufiuanont sindulaLaud L Anddtn S uunaiu

Ry LU R LT 1T, D SR

YIE)

75

76

79

79

81

82

8L

85

87

89

94



i 1]
sAUNITRAISIeUSENOY (D)
Ayaafl . A

12,1 udmaTagus=AaAtunas Wiaud L Anddtn (Aomau

v U 5 s
AYNLAWI sgff LAULAY S WMUNAINRIUA L TPuazv1

12

112.2  wARNTRQUS ERAAS ua L fnfidtn (onasoon
RN gémnmumumﬁnuas

12.3 P W 15 LA ul fatn (Wonaswuuz

| U\ A umumué LiuRe

| gy

' WA G ER PO TE TR L P
diffuazvinadsswluan. ... 95

Jaduifluans snunoni ssndula

‘ i muua‘umﬁn

”q.COCOC..O.l.

1'+m uﬂn-wrunwwfmfad’uﬂﬂuamﬂ\’nﬁuh'tumr

f ue e

LRV EHNR ou':"lmumuﬂ'munmun'mua'm YN 98
RN AT T T
LBonAnauusna sa L feAd Tnannuna s lauma 1wl
' tmﬂsaﬁfmum'-.a_ S WUNATNA TN WiUR S WHN
RN TING o 50 § o o T e E VR s ves svn - AR
14.3  wdneoeAUs rnounoUadufiluanond setnaulalunas
BonAnauuEna sA L ARAR TNaInuMa Tauva il
LRI zt;if LAY LAY S WMUNRAINA TNA Figua = 8 wuun

AT IR T SWAMAT e o v e v e eee e e enennnnnnnenss 104



[
o FIUNITANSIWUsENoY (FiD)
 mraad : win
15  udneuInYoRnIUUENISA L ARART a‘munmnmu
ALTAUA VISR T SWAUAT e, L P 107
16 D WHAA Lin Fwmunnanamd L iauas
nAuAN , s o s A0
17 uinSEnEREn s SN B sunns LA e .
¢ AL TPLREN IR TN -
....... e 109
18™ u st o o4 " nreosd wmﬁnﬁétn SWun
‘ e v !
19 NROU & uunANs ey
AErL TR P I [ ()
20 udnsdulndts U WAgUSnsanaua L AnAatn
ETIE:;‘ et oy ¥ :
2 MY . i e ALY
21 Vf—_— Am ‘ Anuad Lﬁnﬁsﬁ:n
. ﬂu.unmunm: n\n....... Eaaiis s LD

ﬂumzrmmmtfff?i
awwaﬁmmmﬁﬂwﬁ.....

24 uARIUNITUNEDIAI BTN ATRD § $ARA L TRAATN ML 281
5 _(lt?"l-:mfﬂ SUUNAIMAMA LB 198 ANAY LAY LAY
uéeiﬁtHUtl’i:lJ...............".... ....... Suassere 119
25 uAnun? TunLoIgRoUWOuIARTI AL L aud L RAd Tnngo s

< FMIUGRIUITBILAULAY S UNNATNUMAIThN U0 IBoYA. . 120



	ปกภาษาไทย
	ปกภาษาอังกฤษ
	หน้าอนุมัติ
	บทคัดย่อภาษาไทย
	บทคัดย่อภาษาอังกฤษ
	กิตติกรรมประกาศ
	สารบัญ

