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Park customers, theréfore, exist _nnrly ever ¢ The important

¢ Q/
gt ""ﬂﬂﬁﬁﬂﬂw Sk e
‘ ‘
ments and attention-getting tu ques to per e cnumrl to come
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games provided which must come in a large wariety of forms and
number to best serve the demands of the consumers. This also
includes good maintenance of all tools and equipment and the intro-

duction of new games., As for price strategy, at present, both



amusement parks require customers to pay only an entrance fee which
would cover every service available in the park. Most customers
feel that this is not too expensive and encourages more people to

come for the service.

Data analysis of cons 8 in this area also shows that
most consumers l.':nllutl W

to "Magic Land" as it i=s

situated in a heavy h a 3-;-;..-.""!:; private cars to "Siam
Park" as it is sit k:-"'?ﬂblic transport is not

frequent, Consume g /Bib us! "come to the park with
friends, while mer uld come with their families.
. L N

The time most consfime nd (at| the ) is approximately over

two hours, and the 500baht per time. As

for frequency of ti ‘visits to the park, the

consumers find it difficGit ¢ ;__ E Bbecitic answers. This indicates

an uncertainty in the id cone STI ussment parks., However,

ks can be summarized
as follows : the lp charge aigh, t&u of games and equip-
ment are insufficient, though more ,than half of the consumers are

satistied uﬂ {ab [oxd W‘iﬂ& Sihideht)in toras of tne

enjoyment mn-d, and advertisements are effective. Consumers see
tne naikd oGS emndadend BAVNY AR Y sarenm o
number of parks, an increase in recreational areas such as rest
areas, sports compound, etc. The problems that the existing amuse-
ment parks are facing are : a location which is too far out of center

city or too small, crowded, and hot; the game equipment is old and



insufficient, the service charge, which the customers feel is too
high, and internal services concerning food and drinks and lavatories
which are not up to a satisfactory standard. The amusement parks,

however, are trying to solve these problems. There are also other

control but somehow effect its
market. These prnbln-;'m_i‘ de, tHe Chnging of the seasons,
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