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This study examined the communication behavior of the employees in
advertising agencies in the situation in which they wanted to learn about
media-related job opportunities. Data were collected from 19 advertising agency
employees, grouped according to their job responsibility and the number of
times they changed their jobs in the pas

1. The employees &
from both mass media and iff¥

on about media-relzted jobs

obs from mass media, but

2. Most employee
A pole.

they heard about their

3. Both superfig
cation were found in this
engaged in superficial

interpersonal communi-
€€s reported that they
intimate communication.
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