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s an essential thing
for the human bei ou eSent \dis@ases connected with
gum and teeth. spcnding to such need.
Toothpaste has unde “Ti ; LUt I D to the present age in
— eat popularity from the
consumers because of easé f; e igher hygienic standard that

cther kinds of \eathpa:

Too ﬂmasﬁ

produced ﬂnmesticny} and those tad from foreign cnuntries with

e G154 FABATNEIAT v » ey

intensify thar. Therefoye, the stugy on tube-type toothpaste

mecrp I G Fiblicod AT B v

market The emphasis in put on the study cnncernad with the marketing

]

com ptaes tube-type toothpaste

mix of manufacturers and agents derived from direct interview, and

the view point of those peocple as to why they make such selections by

means of sampling method and by using questionaires in the interview.

The results of the study on the first part provide the information
about the marketing mix of manufacturers and agents as follow:

1. Product. Toothpaste s=old in Bangkok Metropolitan Area are



Ty

having moderate or rather high price. Most of moderately priced
toothpaste are manufactured of domestically and aimed at undifferen-—
tiated market. Whereas the rather highly priced toothpaste are
generally those imported from abroad and aimed at concentrated market

such as toothpaste for preventing and curing gum disease, toothpaste

'r }ffea stain, or toothpaste for

te i P‘%ahmad has an average price

211y \'t =.0f high import duty,

for getting rid of tobacco,

children, etc.

2. Price.

higher than those p

a\ the wholesalers for

the distribution g some companies which
stem by appointing sales

0 be raspoﬁsi.bln for each

have improved the ‘
representatives cal
sales district, On d toothpaste which have
rather high pricas, tly at certain types of

retailers, such Ffm‘—'—*;{:’i and department stores,

. Prom%n. oot |ving a arqa sales are covering
the whole country anfia big market ggshare, t to give the importance

to the aﬂ.veﬂ ug Qﬂum mtﬂ:] m‘il& contrary, toothpaste:
with rather h:l.gh price and affmed at mar é‘ tropolitan Area
E‘Q‘Fﬁ“’]ﬂa glﬂ ﬁmumnmﬂ%ﬁ: e importance

to such matter.

The results of the study in the second part which is the outcome
of the interviews relating to the decision in selecting certain types
of toothpaste in Bangkok Metropolitan Area, reveal that:

l. 96.8% prefer tube-type toothpaste,

2. Housewife is the decision maker in selecting toothpaste

brands more than other categories.



P

3. In making selection of different brands of-toothpaste =
factor that the decision-makers consider most is the quality of
toothpaste, with familiarity and the convenience in purchasing as

secondary factors although of great importance.

the retail store, followElsbe ghe!depar _stores, co-operatives,

and super markets. e convenience of

purchase as the most ¥ ftarit-factor ir e ting place of purchase.

In this thesfs, miendations are proposed.

l. Small mang! i rescurces, should consider

entering into concentrgted __ <o ] cad of aiming at undifferentiated

24 - Hrand of too! hpaste should maintain a consistent

X )
quality standard 25d p '.f% g the benefits in
]

various ways.

- A SN N AN e e

reduce the pflice some what to a level not more than 40 baht per tube.
Wt Qs
QRIBIA IRAV IR R

such rate should be reduced and the money used to make souvenirs
to be given to the customers instead.

5. The channel of Distribution should be the channel such
that the distribution of toothpaste can be widely spread out,

&, There exist the advertisement and public relation efforts

to build up an image on good quality, with the emphasis directed at

house-wife and children groups.
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