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This research was aimed at which factors influencing the use of mass
media in distributing of public relations officers. Moreover, a comparative
study of those factors in the public and private sectors.

Sample size of 90 public re ns officers divided into two groups,

used for data collection, It was HUTIC ost of public relations officers
were female. As for age, mos ; officers were 36-40 years
old. While most of private ars old. However, Both of
them mostly graduated from : lon & £ield at university level.
Moreover, as for experience._R oy ~.u;w- that both of them had at least

In regard to thgdf 5 ‘1,4pf : e, of mass media in
distributing information, xesegax ¢ k.-: t factor influenced private
public relations officerg g5 fmedia ‘\\\heah 1ly of telev131on, print
and newspaper more than go _ ons officers's. Moreover,
competitor factor also influg ;~ i‘ T lations's radio, television,
print, film video and slide A W, : ey e than governmental public
relations's. Furthermove, edile expenditure c» -- ned on the use of radio, film

film, video, slide multivisio : er influenced private public relations
in more than governmental p lowever, influenced in television u
using of governmental public relations officCers more than private public

relations officers. /48
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