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# # 5473557025 : MAJOR REAL ESTATE DEVELOPMENT

KEYWORDS: MARKETING / DEVELOPER / CONDOMINIUM.
PARINEE ATHIPHANJINDA: THE MARKETING CHANNEL AT THE “HOUSE AND
CONDO SHOW”: A CASE STUDY OF A MEDIUM — SMALL CONDOMINIUM
DEVELOPER: ADVISOR: PONN VIRULRAK, Ph.D., CO-ADVISOR: ASSOC.PROF.
MANOP BONGSADAT, 134 pp.

Presently, since a large number of real estate/condominium property projects have been launched, marketing
channels are indispensable as they have an important role in terms of consumer recognition and can eventually result in
decision-making. The objective of this research was to study the value of the marketing channel at the "House and Condo Show"
for medium and small condominium developers. This research also analyzed the results for developers in terms of marketing
planning for three dimensions of "value", which are the marketing cost/total sale rate, sale rate, and a comparison of the
marketing cost per project, primarily based on a qualitative analysis of a focus group interview of 8 marketing planners.

The study found that the marketing planning of medium and small condominium developers shared 3 practices in
common; studying the target group, selecting the important advertisement mode for a marketing campaign within 5 kilometers of
the project site, and marketing budget planning for media utilization depending on the total value of the project. The study of
"value" showed that medium condominium developers gained the most value from "marketing cost/total sale rate" (the Richi Park
Project [0.69%] had the highest value). For the sale rate analysis, the Am Fine Project (5:1) had the highest value. For the
comparison of the marketing cost per project, every project bore advertising costs, particularly for billboards and direct
marketing while events and online marketing were the least costly. In terms of the marketing cost per project among small
condominium developers, the Fah Dome Project (7.69%) had the most value. For the sale rate, the C Style Project (33:30:1) had
the most value. In regard to the comparison of the marketing cost ratio, every project bore the highest advertising cost,
particularly for billboards around the project site and direct marketing while online marketing or using only company websites
had the lowest importance.

For developers, the research suggests that the distribution channels of the "House and Condo Show" can be
recognized as another effective way to create brand recognition and as a way to promote their projects to target customers. In
addition, in terms of cash and revenue, it is also employed as a marketing tool as another way to support the billboards to gain
more brand recognition and brand awareness for the projects. The location of the display booths has an effect on visiting
customers and the total sales of the projects. Therefore, the developers should arrange their booth scheme and display zone in
order to easily reach target customers. In addition, they will be able to see the trend in booth layout plans among other
developers and target customers at different exhibitions. The research also found that the advantage of establishing an
exhibition by small condominium developers is that they will compete with other developers of the same size in terms of price,
location, and promotions which will satisfy the consumers' product needs the most. Finally, this will lead to the highest value for

such a distribution channel.
Department : ................ Housing.................... Student’'s Signature .........................
Field of Study : ....Real Estate Development....  Advisor's Signature ...............cccc.uuees

Academic Year: ................. 2012, Co-Advisor's Signature ....................
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