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# # 5684650228 : MAJOR COMMUNICATION ARTS

KEYWORDS: BRAND ENGAGEMENT / CUSTOMER ENGAGEMENT / FACEBOOK FANPAGE /

PERSONAL BRANDS
KANNIKA PLUEM-AROM: MEASURING CUSTOMER ENGAGEMENT OF PERSONAL
BRANDS ON FACEBOOK FANPAGE. ADVISOR: ASST. PROF. SUTHILUCK
VUNGSUNTITUM, Ph.D., 156 pp.

This research focuses on the measuring customer engagement of personal
brands on facebook fanpage. This objectives aim at: 1) To measure customer
engagement of personal brands on facebook fanpage. 2) To examine the result of
customer engagement, loyalty and words of mouth, of personal brands on facebook
fanpage. The online questionnaire was employed as a research tool in order to
collect the data from 400 respondents who have followed to facebook fanpage
“Khon aria pen fan mee” and “Bantuek khong tood”. Majority of respondents are

those with age 18-34 years, living in Thailand.

The research data reveals that: 1) The relationship between demographic
characteristics and customer engagement were positive in statistical significance. 2)
The relationship between customer engagement and loyalty were positive in
statistical significance. 3) The relationship between customer engagement and words
of mouth were positive in statistical significance. 4) The relationship between loyalty

and words of mouth were positive in statistical significance.

Field of Study: Communication Arts Student's Signature ...

Academic Year: 2014 Advisor's Signature ...
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HATUYRINAYDIUTIN Gallup Tulseinaansgaisn usem Gallup Wainda 25 Ylums
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AWM 14 LEAITEAUTBIANURNTUMULLIARYEY Gallup

The Customer Engagement Hierarchy

ssion, along with the

1at

Can't imagine a world without

Perfect company for people like me Passion
Treats me with respect o

Feel proud to be a customer Pride
Fair resolution of any problems .
Always treats me fairly Integrity

Always delivers on promise

Name | can always trust Confidence

Overall satisfaction . . .
Likelhood 1o chnticié Rational Satisfaction

Likelihood to recommend

Copyright © 1994-2000, 2009 Gallup, Inc. All rights reserved.

‘17‘1|m: James, B., Asplund, J. (2011). Social Medlia: The Three Big Myths, Retrieved
January 21, 2015, from http://www.gallup.com/businessjournal/148694/social-

media-three-big-myths.aspx
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A 15 uansaeRUsEnaurasruRniuvesgnAtesulall

INVOLVEMENT

What To Track

+ Site visits

+Time spent

+ Pages viewed

« Search keywords
« Navigation paths
« Site logins

How To Track
«Web analytics

INTERACTION

+ Contributed comments
to blogs

+ Quantity/frequency
of written reviews,
blog comments,

forum discussions, and
UGC

- eCommerce platforms
+ Social media platforms

e

+ Sentiment tracking on
third-party sites (blogs,
reviews, forums, etc.)

+ Sentiment tracking of
internal customer
contributions

« Opinions expressed in
customer service calls

+ Brand monitoring
+ Customer service calls

+ Surveys

‘17‘1|m: Haven, B. (2007). Marketing’s New Key Metric: Engagement. Retrieved January

21, 2015, from https://www.adobe.com/engagement/pdfsmarketings

new_key metric_engagement.pdf

ALY (Involvement) 1uAMudURUSTULINTENIIgnATUAT AL Tng
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4 o a alf a a1 1 [ 6 . . ¥
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19Nl Fisher wag Chichester (2008) Totauain Tudruvoasanaiennisaadl
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9
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2

Fia: Piskorski, M. (2014). Does your business need a new strategy. Retrieved

January 21, 2015, from http://www.slideshare.net/mpiskorski/imd-biennial-

2014-piskorski
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Uadeiian dnwazvosniseaianuuliga (Viral marketing) MilautAedwuy
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Y
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suwiuldinisasienunniuligndniniuasduiianuddgvaiausenis i
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augnituiguilaeiidensidusyanaussamlatouiuma Wewndunsinnnugniiu
nsooulafainnumnzaniiazihunld msdarnunnfuresu3 Forrester Research
Usznausenisinaranieaiu (involvement) Msiufdusiug (interaction) ealnddn
(Intimacy) wagn1588viEna (nfluence) Sadussdusznauiilyinsdudyaealdsunmi
Foudes asnAudyarauaitnsaidlignéndamumnituiunueadioaldsnugiugndd
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wuIRALNEINUATIFUAIYAAA (Personal brands)

[

Coomber (2002) lduunlsetanassnsi@uai (Brand types) 13 6 Ussian asil

1. asAUAKARA (Product brands) WWunsnduffianuisadudesla dinsld
onanwaivesduaidummmruaiinuuesdu wu ihAudnuazaliiUNIF gnd@dunddeym

funpoains Jusiu

2. n1AUAIUINTS (Service brands) Wunsnduiiaseurquivdsiidudesliliuas
aunsaasKansenudednlavesgnAlauInnd W @ren1sUu Thai Airways USNSUUER

AU FedEx sunAsinewiaive 1udu

3. 93713UA199AN13 (Organizational brands) ATaUARNAMIIEUAUTEN (Corporate
brand) yafis wssAN1sias a3dnsRINTunsduinisndudeasanuundede s
i s = = - P | v a Y a o ea i v av & oA
gasAmsinnuudetie Nazdwalinsdumuinduniegnelanisguavesuuniud
A o~ o & % o ' a v I3 | &
FoudeuazUszauanuduianulume deeg1ansduaesfnis 1wy Apple Samsung tlu

4

U

4. p57duANINTIUVSaLMRN1Tal (Event brands) LU ABLESH NSUUITUAWT L
msudstuimledula msudetufimgeosiuag Wusuy

5. aT1AUATNUINeQimans (Geographical brands) Wi Useimel 1l anuil

v U |

] ‘:1' a v & a a o § v 2 =
NILNYI ﬂﬁqa‘U?’n‘UigLﬂmuuﬂ‘UImll']Wi@llﬂUQ@]anﬂiiﬂJﬂ"ﬁW@\‘iLVlfJ'J Vl']sL‘Vi‘UigLWﬁ LHBN 1199
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A0UNYINUNINNGY AL TTANUEIAYAUNITATNATIEUATUTZIMBINLINTY LTU UTeLne

ag val v a vou v ] . '
INWELATNas s AUA U mMATIRULBIRIENTIdazATYR (Series) lun1siHeuns

% a9 Voo e
Tusssuvawnmala Llumu

6. n31@uAIUAAA (Personal brands) lWunsasmsdudvesyanalaunaanidliil
rnulaniuluudazau dWunsvihliyaranatedudydnuel (Icon) 1w wuy 81581 10 813
[ % S o < Y a o o o a !
e dnuanstuidivesUseinalne woiuivdwivade aunseuwaunduivyuioulieg
naaavian inbiselasuaeninluwidulenrsuduiuniisvesszmelve wiowad N
(Lady Gaga) tinseaniivedesszaulan woiludundsilianusiulaludiiesas narAnndwinly
« v Yo v Ao g ! = o 4 Yy & Y
13939IN5WAeA waglasunseuanauiunfduegrwnn Juihliselasuaterinluwdu

lomauvasrnausewme ("unusedu Fashion lcon witst 2010 @leananu,' 2553)

[ v a 1 [
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Upshaw (1995) aunei1 asdumyasavneisnsiliyanaifuiiand: 530 Tag
msassanulaasiulusmilasunilsdeoaduliiAnendnuaiianzs videiFendneganils
Pnsiliyanatiunaneidulonsu (con) uenaniamaudyanadsuandiifiuiagainue
Tavinwenils Tayaradunerigavinuzdufiolfidussuuanuieniouufnduddug Suh

Tumratulauawazinudfny (Kaputa, 2006) Montoya Wag Vandehey (2009) g
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a I a

oSueifinAiinsaudyanaszuandiiiiuinion rudieanny ANuaINITYeIRLLeS
LLazLﬁu?ﬁﬁﬁﬂﬁmmmﬁmmLLmﬂsmmﬂmﬁuﬁmma?iu §m??qs‘]’uﬂummamﬁﬂﬁué’ﬁg@ﬂ
lustadednduilnaagldsuerlsannsfildfamunnaudyaeatiug Fssdusznauluns
asedadesliiuamauiyaratulsenoulufenaieesdusznay (Alvarez del Blanco,

2010) il

1. a3AUsENaUAUAINS (Knowledge) msndudyaraazlisuniseensuindu

v Y v = Ql' ] 2 A ad
HL%SQ%W@IU@WUIU@’]U“UQ LLazm’mL“UEJ’J“U’liyJuu%LUuVliJWGZJEJ\‘imiaJ“UEJLﬁEJ\‘i

2. 93AUsTNOUAUUSTAUNITal (Experience) BuNgiaAutig 1 luANeninsa

a v = = Yva X yw T 44'
YDINTIFUAYARS FeAuAINTaRazNsSEusiAnTulannsiuieIUsTaunisalluises
) v a v ~ ¢ da o = ] & 1%
W MesdumyeralivszaunisalinniddinnudntetionnTuniulusie

3. 99AUTENBUATUALIIUENT (Credential) Haudiglunisasteauiiaede
uAnsduAIyAna WU aTduAmyArafidaudeIvglunsaauwaziiausiigay ol
o " @ ¢ a v & a oA A & ¢ v ° ) Y o
munusdueasdurnieas Nazdauiteionntu a3AUsznoumuUmLAUNILY

anunsanulaluvanezukuy i sunis ae Jodeseaotu (Jusu

4. p3AUsEnOUMUNSIsUNsatuayursansiasumuwuzii (Backing) 1u

13 ~ aa a A o I a v | & 3 ca v aa
@ﬂﬂﬂi%ﬂ@U‘Viqumﬁ?u%ﬁﬁJLW@JGU@LﬂﬂﬂiﬁLLﬂ@s"lﬁUﬂquﬂﬂa bYU V@J@I@ﬂ LUULNNEHNINUINY

Y

ANLENTA WegnAdanuiiswelavdnnlalguinig udwihnisuendeldiunnadug f

vdmalvvueldnivedsaiintunzlasunsatuayuiasiinnsuendeanngugnen

¥

5. 9sAUsEnauduN1sigatiuauu (Contributors) Wuesduseneunilsiigieasng
ANUTFeLAssliiunTIAUAUARUAY U N13IATNTIANITIINAUYBINTINEG 7
a4 o ! 1 | v oA A A X A o '
Fordes weliNanuratsazan tulnNeNedly inTvveldsuadusar

WMInededldiutigatuayurIan I SURAMN KA1
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6. DIAUTENBUMMUNITLANIBDNAILLATEIMINY (Signals) LATasnangilazgnenevon

LY [y L4

sanuluguuuuingeg wu gunsfin suam uiu guslnavsiinisdenlesfiudydnual
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wianfliflolasun155Uansene) Mutewensdeansnisnatn dalunsnend1finueIng
AuAyamaiiug
7. 2aAUsENOUMUNANBUSUMIBUY381MaUNaU (Feedback) AUNYBLEEUDINT)

AuAUARATUYNANUALAEANUANTILUBIANSITAYL ASIAUAYARAELNTATEIUAINT]

Foideavawulalagginnuanausunieuisemeunduvesassavunildensidgumuaaa

8. 9adUsENaUMUUTUY (Context) upsAuszneuifdnilunmsteiiiunssensu
Mnasrsauliiuinsdudyans nngleidesesmsdufyanaszidudenlssiuuiun
msdsnuazaninIndeninsauiynnaendeg Lazazfesdenndesiudnumznsdenm
drudue Sndne 1wy nsedou nqinarinisdiau 01w Usend Jaussu Wud des
dufyanadnnginasividenanainnseuuivimsdsaufiavdssalinsaudyaealsidud

YONTUVDIANTITUVU

9. avAUszNaUAUATlELTDIEIAN (Social values) Allpudidulunisiivun
nAnssuvesruludnuswluanginssuvesmsduiuananme wu Tudeulnedialeuau
uAUNAlNTe Tlnadneu dalundusyanadanessednse Ssdmalevinisdeans
[y 1% a [ o A aaa =3 o [ Ql‘ [y
fuansn sy DmsIaumyAraRAmeTUYseRsemeuAavin ikl duneeusuly
deenlne WDudu deduaziiuldinesiuszneusuadenvosdnudmananislasuniseeusy

LAEN13A319OLENIURINSIEUAYARS

10. peAUsENRUMMUNMSIToNsRUNguItMINe (Connection) lussdUszneufiay
thindsdeidesemsauiyana madeuderunguidhmaneduaunsnylduaisds i
mMsdeanssiudesineg msusngdrentiasisasuy nmsdnfanssy vielutlaqgtuildnis
wilefilesunnuden léun nslddedsnn (Social media) Bstelvinsdufyanaidunidng
Ty

nsadnmAuiyaeaiudunsaianniite Sndnualuasawdnual uivineds
nsasamnegdlsiianuunnansIny AR BuLAENsRAIAR UL (Kaputa, 2006)
Iﬁlﬁmwaﬁﬂiﬁaaﬁﬂww%mmmmmﬁmﬂﬁuﬁmﬂﬂaﬁ?uﬁ (Arruda & Dixson, 2007) 533
asnsasuliyaraduifnanuiinAasonsdudiyaea (Bence, 2008) wiaulayanatild
wulussAufyarariude TiBule venuinuais yaradoaiamiuidnvietinng
navANBIINURTHREnAUAUAAAMIY (Deckers & Lacy, 2011) Montoya Wa

Vandehey (2009) latauaLianiniinisasnmsdusuanadunisvinliasisamuionig
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I uaruesiuludniasduiyanadeinisinaueiasendnTeniladn nszuIun1sne

fe JansnypravzUsrauaudnsalunsasnduiuanaldiudesseneulie

1. Anudnau (Clarity) Aedssianudniauinauietfslas viozls dWinuiesoinis

waulvnuguslaafesyls unns1anuaradueeals

@ a

2. anuFEIanIe (Specialization) Wudsvilvinsdumuaralalusaundn

WszANITEIgIzteliguTinatndasneunazinfayanadu wu winindayaead

L4

AnuaNsasuAaUslulssmalne Yoo115ddude laSninm a1alulonsniviansmu

o

infs wszvihulunsmduiuaraiivandiiiuiisnnudsmgyiufalsulagnaen

o

3. anuadaue (Consistency) ASIAUAYARAAITUTINGAIRONINATITUBUBEN
sotilag WeinwiAnuALduAIveInTELA lMAnTuLNEUSInAoE At aue Aldliin

A A
ARR ISR

ﬂizmumia%ﬁ\‘mﬂ?{uﬁmﬂﬂa (The persolal branding process: DCCM) 14

Usznause 4 dumeu (Schawbel, 2008) lauA

1. dumsdrsradum (Discover) ifutudusumesnisaiemsdudyana lasyaaa
fusesdumhauesdilas fesnsvinerlsludin iWhminefesrls saulufanmsdisaan
AmuAnifuresausauihiliruiindeynnatiuesls Adiddnfedomaaudes
auaslimuimileniauduegnls Sanuuandsainauduednals ilesnnnisadiang
%uﬁmﬂﬂaLﬁumiazﬁauﬁamu%mmaﬁuS] (Bhalotia, 2002) #39919¥1NT3LATIEY
SWOT %aUsznausing 9auds 9ageu lond wazgUassa sullddsmslisgisvaunisali
R luniag s TiniunsvhRenssusne Snseianudisafiaelisu Ineus
Uszaunsaleanifu 5 929730 leun aausndeusnifiniaeny 12 U dafiaesfiony 13-17
PafiamAonny 18-22 U tafiddeeny 23-30 U uavtsanvhefiony 30-tagthu iileyana
Idihmslinswismuieuiesudfabuaiusunsiannaudyaea Tngfivun

Wnunevalussesdukayseaze1d (Wilson & Blumenthal, 2008)
2. TuM3aI9 (Create) YARANIILINNITATNATIAUAIUARGILABIATALINUAFT
olull

2.1 nguthvng (Target group) NiyARafBsN1TITFoTAE Larslud
nauidalddds lngvinmsfinudnguaumaiuinginssuegnsls aTInetals

sfiwhanudlanudeans (Need) vasnguauvatuiminveunseliveueyls
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2.2 WNUYeINsIaUAIYAAR (Brand core) yanadzRadliimlenuvieliay
vngeduimuiesmietonnudug Tnefiouiuasdesasviouigaudvion
TnniiuresyARABENILTRS azfoalinauansnanyanaduazazdesdaNANTUS
Foulssiunguimnefiyaeadoimsazdearsie vialudsiingutmnedusomnisuie
pennuLiy yarasesiasinlaieafunisiuirenmdnuaivesyanatosinduetsls
fanminuaiivdmanensfifuarueafiusdnuainiednuasvomyana (Wilson &
Blumenthal, 2008)

2.3 wgna (Reason why) yamasesmaumauliladn “viludeadusn” &
° v | = 1Y) < o § yyA o o A
noumauillakansityaradinudnulunuemazas dunmsinliaulinnueiolugn
< & 1% = a 2 oo | o o a v & %
WIaeIyARatILY 78 NsNyaRaligandandaeusstislinisinuinsduiunaadullle
oA & s & ° | [ o ! Y Y
N8y waryaudeilanihludnisiluyanranianuuansdsuag lmuSeunanisudadu

(Wilson & Blumenthal, 2008)

2.4 AUANYUENTOUAANNINYRINTIAUA (Brand character or brand
personality) yaaadesdinnudaauinduaudnuaels Syrdnamuuule In1snevaussse

3096199 98113ls 1 ruaR yuues Wudu duvanddruduiugiuveinsdudyanarisay

3. JuN3dea1s (Communication) yaRadzsuvin1sdeansiunaumuneiingly
lutunaui 2 lngesniuuaiswazidendsiningauiungulving uazagsosmiladaae
] = a O v o« o & a o v o v Y
Meansvisenmndesenlutusedinnutau Wufiyaradenisilaue uagasviousiny
YIYARRDL NI UONALUARAEIIAINTOATNNAENSNONAILINTFUAYARAYBINY

ieiiagUszaurnudisaluowian MaltuegiuanuausavesusazyanalunsAnnagns

AMNamTalunsinn1siulayienaindu

o

4. Junssneliaald (Maintain) ypaavzdossnwenududnul Jogsaiaue 8n

(% '
v v Y v o W w a

mdanessnwAdudygiveswsduiyaaaniddludingudmanedneie Wiewauaseany
FALauLarANULTILNIUARTIEUAIUAAR (Wilson & Blumenthal, 2008) BAuitialunsd
aufvesyarannwinly AzBailiteidesvewsduiuanaunsnszateunduminiulag

Ll dudedldusmdnauazlsuin (Bhalotia, 2002)

Tutlgtumalulagiininuinwinduegiwnn lnsemsnisidunesidenvinlinn
AuaINsainfateyanen liegeiag ddlbelinsasimsduiuaaadululiietu
LagdAmNuAAINTIATININTY Inswaunsaasstadedlalussazandusings lunsdinig

aswduryanamensoiessulattulsenaulume 3 @ (Nicholson, 2012) fio
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AN 17 Msasensdumyanameinisdessulat

Search Engine Optimization
Search Engine Marketing
Video Mobile
Banners Emadl
Advertising
Classifieds Affiliates

Social Networks

Social Bookmarking

Social Media Tools
Blogging
Micro blogging
Miche Neburorks Social Media Onfine PR Blogger Relations
Muitimedsa i
Events
Social Medka Release
Wikis
Reviews & Opinions Reputation Management
Online Branding reactorr

W reacto.com

fu: Nicholson, M. (2012). Introduction to online branding. Retrieved January 30,

2015, from http://www.reactorr.com/blog/5-quick-tips-for-online-branding/

1. msasmdumuyanasun1siaean (Advertising) NMslavanmelaiosile
saulattutglinsdunyaaadunianlasingitu Wewinnsasivededagliniunis
lawantugnfissUszauanudnsa nslavanimenissdossulatiinaisguiuy Wy 113
Tawanlugduuuialennuivlesd youtube nmslawansiiu banner Tudiuladsingg vsenis
Tawaneudiud 1w e iianunsaviausiussuudumesidnla Ingldgunsal
a a e ) a s 2 & o e A &y o= 4 ==
auinnsetindsingg 1w reuunes wiudn Insdwillene 1Wuau Ysgunsalivarilioe
Usglevilinsdudyaraaiisnandumyanalaiety wasaeligusinadidlayalaaenin

JULLUAU
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2. mIaansaumyaRaruAs ot edinusaulay (Social network) Ladasiiely
ﬂdmﬁﬁﬁawmammmma Wi Facebook, Twitter, Instagram, Line, Blogging, Multimedia,
Event, Wikis, Reviews and opinions Wudu Imam%aﬁaﬂazmm Social network ﬁguﬁ?i’m
Prelunisuanideutoyadnansiulungiuilan amnsauansanudniiildneudaiuuas
Auld wisthudeonny unw 3alels dauaesileuszian Blogging Tdmsunisainensn
duiidosnslimueadunfinshensdaussguam fgnidulunsiiausdeya 3ol
Usziam Multimedia way Event 1uadosilofiiunisairsanuduiisliungiuslaa wu ns
vhuas Seiate vinetudu Snsdanuidesdadenizngu Wudu wissdieussam
Wikis Lﬂum‘%mﬁaﬁm%’u@’ﬁé{aqms%mummi‘lﬁﬁ?ﬁu U M3 deudedsneige i
Ustlowd vngladesmamndoyaiannsadiumieganiatesdiossanild wdese
Usglnvideanfe Reviews and opinions uedestlefilidwmivlideyaifeiumalulad
Tyl In1sdnauedeyasie) vedduam SN EIslAu U wleduteyaliiun
AUSLAAGIY

3. MsafnMAuAyaRaiiunsUsEnduusesulat (Online PR) uiedesdle
dmunsudmsdanmsinuedetiedenteeulal iy msshngludaiulednldsuany
fly (Social network release) n1suuzudonines (Blogger) Aulvisiknuudanvosldnu
319 (Blogger relations) wionsintwdsuniednleruiules youtube Lﬁ@lﬁ@ﬁuﬁvﬁﬁm
1 (Video news release) Llusiu wagvmnlunsusznduiusiuldiidodeansmdudon

P [y} v 6 @ = = ) v v} 1y Yo
pialunsusendunus Naziilantanasvinlinisussndunuslasuanuaula

J= RS S i % a v P A A e
wenanddmilanvalilalunisaiansduiuanasienissdessulatife N3
UaNT0INKUILAA Lnsgn1suensodrtielingdumunraduiizdnuintu nsas1ans
a v v a4 A cA & ao = v a v @ &
duenuarameinsosieesulatiioduisnildunsaswmnidumyanalugadagtu uenaind
Kaputa (2006) §alsawensanviegnsdnsaningyiliyaranatedunsiduduaaa anii

The Hollywood model



53

Al 18 The Hollywood Model

Hollywood Model : Talent + Packaging + PR = STAR

fian; Kaputa, A. (2006). U r a brand!: How smart people brand themselves for

business success. California : Davies-Black.

vad o

msasmsnanizyanaiuans(Stanrserdivedsdlatu dessznaulusae
I3 a = oo <
NTATIA AVUAUTITAGANIZYUARAE (Talent) nTa3awmunlugaldevanuLes (Core
competency) SaAUNTa@S A WaNYal (Packaging) Wayn1sUTEWEUNUS (PR) Mg

duaSuveidealiunynaagiiu

msasemsduiyaratuuenanzdunsasitededdiuaradunidnugs n1s

o a v U Ay al y A " ' v a < v oo v a
ﬁiqﬂmiqﬁuﬂquﬁﬂaEJQNSUBQELUW']UQUL?IUﬂu LYU MIUTINT WunuY dus81 T,a'wz‘wuﬁﬂﬁ] (2548)

[
Yo A

lonandfarnudfgyrenisaiesdunyanaluliinigsnalinad

1. Msasmduayanaagyilvigusinalansuisanuansandn (Core
competency) YasusiazaTIAUMYARA Funefaiiuniolondnuaiidniauvesnsdud
yamatiy Wy undme fanuannsolunmsuimiddwadifleaouusmiinadudumeside
mendaseisuliiuamuaulauasiiteides silvisenaneduyaraniaiiléfunisendain
LﬁHEEL%H?%W@ﬁWUﬂWiLLGiQMﬁW ("wndne(Pearypie) Fiulundn ansiias uramtihiundsedu
lan," 2555)

2. as1dumyeravliian1siaw Usuuse inlvnuesiinnnuviuade uasilouay
= - Y v ea A ! ! ¢ a N 6 ' o !
Fuieaglal luninddunnsegaue wu lousm un3d wareas1sueasiseny 39U
MRRINUUTDANAIUILAZUTUUTIAUAINNTOVDINADIDE 1AL LB UAINNTOANIEFHENS
malnsiimindvedels Jagtu leusn Junsduvinlleunsiduduaaaiivszauanudisa

Tuszaulan srenisinsvimvessegnilumenenruiitessneg ndn 100 Fesilanuas
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fngansveusenuszauanudnsaduegnun Wegudnge 49 U leusmiladudmdgs

Y

'
[ [ o 1% U 4

aLifui ARl INIARSURUYARasITIBTRsiingansasumenIwddu nimiaiuaiu
neaans lousmdinujaluguans daunynnaveusa il N yalitniay uasUsAanses

<

9001 Uadeiantieafinzaigli Teusmi Junsddunsmduiyaraiidiuszauanudisa

v
faa 1

sabu ("World Case : 10U JUNSOLUSUATALURSY," 2548)

(%

3. asrdumuaraddlrgniiiuana nagaedaadadseuiisuin Pinvesyana
funsrdumyaraszlsdslrgni ludwensduiua Tinvesurratuduagly uwivin

o 1 1

yanatuiin1sasslraueudunsduaTunn asaumunnatufiazdined wu luha uia

3 3 U

v =

a & o 8 Aa v ! v oA Y] ¢ o g v
AP ﬂQLLmﬂJLﬂa LL"\]ﬁﬁU"ﬂgLﬁU%QGﬂULLaQ LALNAIUDILYILALN A UNLUULDNAN WL ‘V]'ﬂ“ﬁﬁﬁ']
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sin9q aelunmsimundumeddnuanivledlifidnenmuniu Tnglugausniiy susuures
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WG https://www.facebook.com/BMW.Thailand?fref=ts
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1fignAu BMW Thailand
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Welcome to the official BMW Thailand Facebook
page! Get all the latest information about the
Ultimate Driving Machine

This is the official Facebook page of BMW Thailand
- the page for BMW enthusiasts, fans and drivers.
We will provide you wit... aLiaiéiu

www.bmw.co.th
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