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SATISFACTION, CONSUMER PERSONALITY, BRAND PERSONALITY, AND BRAND
LOYALTY IN CAR PRODUCT. PROJECT ADVISOR : ASST PROF DR. KAKANANG
MANEESRL. 82pp.

The purpose of this research was to study relationship among consumer satisfaction,
consumer personality, brand personality, and brand loyalty sedan cars by comparing between
Toyota and Honda. Four hundred and fifty questionnaires were randomly given to Toyota or
Honda owners, aged 18 and up who live in Bangkok. Two hundred and eighty complete

questionnaires were returned in which 155 were Toyota owners and 125 were Honda owners.

Results show that:

1. Consumer satisfaction positively correlated with brand loyalty (p<.01).

2.Consumer personality positively correlated with brand personality (p<.01).

3.Consumer satisfaction positively correlated with competence which is defined as
consumer personality (p<.01).

4. Consumer satisfaction positively correlated with brand personality (p<.01).

5.Brand loyalty positively correlated with brand personality (p<.01).

6.Consumer personality of Toyota and Honda owners differs in competence and
ruggedness.

7.The brand personality of Toyota and Honda owners differs in sincerity, competence,

and sophistication.

Program: Bachelor of Science Student’s SINAMWTE.........ccoviiivieiiiinennieenrerninnens
Field of Study: Psychology AdViSOr’s SIZNAtUre......ooveeceiciieeeineeee e
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Brand Personality : How it

creates brand equity.
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TTRE Aaker, D.A. (1996). Building strong brands. New York: Free Press, p. 153,
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A aanalagnn Appendix A: A Brand Personality Scale U949 Aaker, Jennifer L. Dimensions of
Brand Personality. Jounal of Marketing Research 34 (August 1997): 347-356 (’5’1&531‘14

I8 8RNI, 2543
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