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BEHAVIOR. ADVISOR : ASST. PROF. RATTAYA TOKAVANICH, 169 pp.

The objectives of this research were to study : 1) the level of consumers’
eco-friendliness 2) the relationships between the level of consumers’ eco-friendliness and
attitudes towards product’s environmental responsibility, product owners’ environmental
responsibility and green advertising issues 3) the relationships between the level of consumers’
eco-friendliness and environmental conservation behavior. Self-administered questionnaires
were used to collect data from 432 consumers, 18-45 years old and living in Bangkok.

The results were as follows :

1. The level of consumers’ eco-friendliness were segmented into 5 groups:

1) Selfless 2) Farsighted 3) Love oneself 4) Rely on others and 5) Wait for hope.

2. The level of consumers’ eco-friendliness had significantly negative correlation with
attitude towards product’s environmental responsibility of all product categories, except
Automobile, Vehicle accessories and Household cleaning.

3. The level of consumers’ eco-friendliness of all groups had significantly positive
correlation with attitudes product owners’ environmental responsibility , except the Love oneself
group.

4. The level of consumers’ eco-friendliness of all groups had significantly positive
correlation with attitudes towards green advertising issues.

5. The level of consumers’ eco-friendliness of all groups had significantly positive

correlation with consumers’ environmental conservation behavior.
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a v val 1 oI/ 1 1 dl £ a o 6 dl AI b2
navane@udn et lunaiaia il ldldianzenieaanandeanisuaniusiine dauwndex
WiNThs He9RNNRAAAAINANEIHIUALAN F9TN1RBNFDNUNINAN NN RUANAYTADN 13
aapARenLNMNANEILAraFANLANEsAINguaNdulnenisAn s T WA 1A R

LNANHOT 11 MNANdasT lLAA WIadanansssnang s

4) MUNITRILESNNISARTIA (Promotion) L11N1911L81 3990175 R ARDN
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Kilbourne (1995) Na1991 N3 T HLNEAIWIAREN ABNIITNLAUALTRLAENT
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=
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3) TUAUDNINANEOIUDIRIANT MLTLAUTBIAINTUR AT LFADAILIARDH
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LAz ANANATYIBNE9TNTNE TadaAnuiiTaanslunisTaneTiudean sl uFuse 91
a9ANTHAMNY WY ansetrade “UsEnaeasdulingiudanndan” e
“uannuTIadaINnIndasgas e

2) nslamainivedswndanlusziulnunans (Moderate) Wlunnslawniniiasng
ANITaNENTENINNAINERIN T InALsa sy ARa A nAdes U AugL LG
o a aa A @A ] QI g . | o o a  aa
aiuTI Nl nssiadswndan (Green lifestyle) Wun aunauaLwINIS lUNNIALEWTIA

a o 6

TAnAuannalunsagsaniusziduyediusssng Tnaasnanienanieiuas
a s A T@Y v L= @y o @ 4 o v
1sn9a8909AnsvEalaf ld uaznnnanaief ldlddeansUssinuilinym Fes@andan
ndl o a o e A a a dl‘v ' 1 =2 [~3 o
Neafunaainet wieLEns TueazRaandaau usinaadelsziaulunisinm
auondendszinuladszipuniiaduiime ety vandanisdseudntiniulaenisl
ussynaasaruunnilusn e lidisTnat llusuldlunsafiudinlszandu
3) Mslamniiedandanluszauan (Deep) Wunslawunalidiuisiloym

avondenaestlszmauarlusyduian Aunainnistsinaresusiazyarauazdans lng
anaaztinauanunaud lavizalafld wazilunisTasnngdedusedssifuiloymizas
QI v = 1 a = = dl dl % o a [ % I8 a 1 %
Avuondenievatnaumen oy liissazidaaninadesiunansine a1y n19suseA L

oI/ ! A [ o u‘QI 14 14 as] ' dl 1 9 4 o le
auinlandondaiueyinduandensaeaanissneiedoainelanldainiusssngan
HUHaaINN9Y A8 AUIAR DN BIN Y]

[

3) TmgulsrasAreenisiumnin (ad objective)
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Environmental concerns

Include in A Analyze government Analyze relevant Analyze
Company’s regulatory trendes consumer attitude competitor
mission trends strategies
and

objectives

—_—

Forecast impact of environmental trends
on relevant product and markets

Incorporate into strategic
marketing plan

Take an assertive approach
Modify current product / markets
introduce new products / markets

Integrate with all organizational elements

111 McDaniel, S. W., & Rylander, D. H. (1993). Strategic green marketing.

Journal of Consumer Marketing, 10(3), p. 7.
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\ »
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h >
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p » BASIC BROWNS
PHYSIOLOGICAL
Least enviro-active group / Most socially
Water, Food, Sleep

and economically disadvantaged group

Lower Level Needs

171'3\1’1: Adapted from Coddington, W. (1993). Environmental marketing: Positive
Strategies for reaching the green consumer. New York: McGraw-Hill, p. 87. o
Solomon, M. R. (2004). Consumer behavior: Buying, having and being 6" ed.).
Upper Saddle River, NJ: Prentice Hall, p. 126.
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FEEDBACK TO ENVIRONTMENT

Development of marketing strategies

111 Assael, H. (2004). Consumer Behavior: A strategic approach. Boston, MA:

Houghton Miffin, p. 22.
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Product Choice / Purchase Decision
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Postpurchase Behaviors / Outcomes

¢

P Solomon, M. R. (2007). Consumer behavior: Buying, having, and being (7th ed.).
Upper Saddle River, NJ: Pearson. Prentice-Hall, p. 305.
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3 AFaGau EUBUR
R=.26 R=.28 R=.18 R=.22 R=.18 R=.20 =.19 R=.30 R=.13 R=.23
Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig.
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nguyl 3 SnAuLaY
' -070 14 | .024 61 |-023 63 | .037 .43 |-101.04* |-.021 .66 .036 45 | .033 48 |-076 .12 |-.096 .04*
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puslanm ANNA nazlan eI FY wa9dmILh Tnsu dSuauiAs WRIU NDINLLA
u . USTENA
Fau sty
R=.19 =.26 R=.29 =.30 =.24 R=.22 R=.18 R=.25 R=.19 R=.24
Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig. | Beta | Sig.
nguil 1 @eaaziladeuandoy
.068 .23 |.149 .00* | .136 .00* | .091 .05* | .092 .05* | .099 .04* | .136 .01* | .048 .31 |.078 .13 |.023 .62
ngu# 2 naansailnatialanly
AUIAR .070 .15 | .082 .08 |.155 .00* | .108 .02* | .044 .35 |-034 .48 |.038 .43 |.180 .00* | .117 .01* | .086 .07
nguil 3 Snmulad
.072 13 |.050 .28 |.029 .53 | .144 .00* | .114 .02* | .073 .12 |-009 .85 |-076 .11 |.040 .40 |.067 .15
ngui 4 Nangauguaduwandas | 138 .00 | 169 .00* | .186 .00* | .197 .00* | .002 97 |-014 .77 |.095 .05* |.095 .04* | .044 35 |.024 61
ngudl 5 5aANAU
-013 .79 |-050 .28 |-.021 66 | .103 .03* | .188 .00* | .122 .01* | .039 .41 | .105 .03 |.103 .03* | .181 .00*

o o o
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