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ABSTRACT

Canned Fish in Tomato Sauce is a kind of canned food which is
now in great demand both in the local and export markets. It is very
popular with consumers because it 1s time-saving, which of course
suits our modern way of living, znd also with consumers in pleces
distant from-the sez where seafood is scezre. Because of its popularity
and practicality, the author pays attention to tkis case and study for

thesis.

For this purpose, the author hzs concentrated on research
from questionnaires concerning consumers' zttitude towards Canned Fish
in Tomzto Sauce within the Bangkok metropolitan area orly. This study
aims to investigzte certzin aspects of improving the product, its
marketing and help guide new investors who wish to introduce improved

marketing techniques for this industry.

The study, indicates thzt the merket for Canned Fish in Tomato
Sauce is 2 Pure Competition mazrket, there cre 2 variety of brands at
similar prices, diferring only in containers. Distribution channels
can be devided into agents, wholesalers and retazilers, and promotiorn
for the popular brands zre advertised with television as the mcjor

mecia.




The result of this research shows that for the most part
consumers know a cert.in brand because they have seen it on television’
and they are used to eat it too. The main Teason some consumer never
eat canned fish is beczuse they prefer fresh food. The research
e¢lso shows that the majority of consumers rrefer canned fish produced
in Thailand to exrorted brands. Consumers' attitude towzrds the
reckaging is fair wond feel prices to be reasonable. Most purchase
2 to 4 cans from iocal groceries once a week. Most part consumers

never purchese carned fish for feeding their pets.

From the zbove resesrch, it is suggested thet...

1« In prcductiorn, producers ought to pay attention to the
Juelity and taste of Canned Fish in Tomato Sauce. They should promote
public confi&ence in the stendard of products, and try to produce new
tastes.

2. 1In pricing, producers ought to standardize prices in
reletion to quelity, i.e. poor-quelity fish and sauce should be
low-priced while o good-grede fish with reczl tomato sauce cun get a

kigher price. Tris would provide consumers with a veriety of choices.

3o Ik distribution, producers ought to concentrate on reteil

&

Stores which consumers usually buy through this chanrel.

4. To promote products, producers ought to use television
&s their major media for advertising and <.phis18  the usefulness of
the product, such as the convenience in preperation, its time-saving,
its feir price, its good taste, etc. Also, promotion can be achieved

through discounts, premiums, and large purchzses contests.




5. In packaging, producers can improve containers by
attacking a ring to make it easier to opern. This will also make
it more practical when consumers go on a trips or camping or even

when mzking an offering to the monks.

A

i
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