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The purpose of this research was creating the Corporate |dentity Program for the
National Museum. Thailand. This research is to study and analyze process how to make the

corporate identity and The National Museum. Thailand and Thai culture.

This research follows a series of steps starting

1. The National Musuem. Tahiland

2. Logo

3. Mood/Tone

4. Color
Typeface

6. Function

Experience in using Corporate Identity Program for The National Museum Thailand to

creat a successful and effective communication.
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LANANBIRIANS (Corportate Identity)15
- msldeuiazng (Function and Role)
- a9AUTENALIRENANETIAIANT (Elements of Identity)
- mﬁﬁmﬁﬂmﬁmxmﬁ'@maﬁ (logo and the connection with the Brand)
- NFTUIRNNTANIRNNTaFenanenl (Guide to process)
- 2RULA N1TRRNWUL (The Briefing Stage)
- WHUNNTANTEUNNTLAZN999U99U (Planning and Research)
- NIWAUNLUIANARA (Developing Ideas)
- NMIUNAUBNAI (Presenting to the Client)
- dauilsznatiaadianansnl (Managing the Application)

- WANE (Imagery)

- naRnyansad (Logotype and Symbols)

R

- fiadnm9 (Typography)

- AuATNUR (Color and Texture)

- dad9u (Grids and Guides)

Function and Role'

....... A corporate identity is the visual statement of a company ' role and
function and is used to convery a sense of purpose and set of values. Any company
that has a name has to state that name in visual form at some stage. This is more or less
unavoidable. The form this statement takes requires decision -making,a decision which
is already part of the bigger process called corporate identity. From here logo, together
with the name and guidelines on how these element should be applied to-all meterial

from stationery to products and livert, work together to become a corporate identity.

Writing in ‘Corporate |dentity, Making business strategy visble througn design’.
Wally Olins said, “The Identity of the Corporation must be so clear that it becomes the

yardstick against which its products, beheaviour and actions are measured.”

' Charlotte Rivers, IDENTIFY, 1t 11

® Faanenfu wi 11-12
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The trem ‘Corporate Identity” is more commonly associated with larger
“corporate” companies. This is mainly because only larger companies can afford to fund
the process and pay for amount of work involved in the development of an identity.
Inaddition to this, it is commonly deemed unnecessary for a smaller company to have

such complicated and strict systems of identity, style and application.

..... This can be achieved though a series of photographs applied to business
card, a logotype or a combination of colors. This gives a company or organisation a
strong and coherent visual identity that acts as an expression of prosonality. It also
creates uniformity within a company and set a standard which all communication must

adhere to.

So although both large and small companies require an identity. The designer
must be awarw that smaller, local companies conduct business on vastly different levels
to larger, International companies. The requirements of those clients and the approach

to their individual identities will therefore also differ.

...... As Simon Needham, co-founder and group creative director at ATTIK
recently said, “It is a visual transiation of what a company represents to both employees

and the external environment , be that business or consumer.”

..... by Mark Diaper, creative director at Berlin-based design agency Eggers and
Diaper. “A corporate idea is transformed into a code, the code is transported through a

medium to an audience.it then decodes it back , hopefully, into the originalidea.”

“It is the designer”s task to define the most pertinent idea, transform it
intomedium and ensure that the decoding, which is out fo the designer’s direct control,
results in the acceptance of the original message or idea. This is achieved by

understanding the culture and language of the audiende.
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Elements of Identity17

A company ldentity Is something that to be unqiue. It Is based on a company's
history, deliefs, phliosophy and on the people who founded or are employed by that
company. the designer Interprets this and presents the company with a visual Identity
programme by which It can communicate Its philosophy and services to It's audience.
As | mentioned before, It usually starts by establishing a company name, then eveloping

a mark or logo by which that name can be recognised.

A strap line or siogan is often attached to the name, either stating the company
function or voicing a company. value or brife as in Nike’s ‘Just do it”. They do tend to be
changed quite often,eiter to move with the times or to be suited to other environments,

such as advertising campaigns or use in another country

A corporate language is developed, and a tone of voice for literature and
correspondence specified. These elements are then put together in the style manual
which includes a set of detailed instructions, both written and drawn, advising on how
corporate literature, signage, stationery and so on should be applied with colour,

typeface and size specfications
logo and theconnection with the Brand"®

A'logo Is essentially a distinguishing:mark designed-for-a company, product or
service and Is there to create association and recognnition In order to make the reader
feel safe-and trusting ot.a particularcompany.lt.can be atypographical, lllustrative or an
abstract mark and sometimes cornerstone of a company Image and one of the base

elements of a corporate Identity.

174 A o D)
LIANLAEIANY YN 13

" Feanenfu uti 14
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Logos communicate corporate values to customers, employees and Investors
alike. They form a key part of the branding of a company's product or service, so once
created, the development and maintenance of the logo Is vtal If It Is going to assist In

the successful branding of that product or service.

..... This Is all about creating a lifestyle. Thoung association, a logo on a product
can become a personality of Its own, expressing a way of living and embobying
aspiratons that the users Identity with. this personality Is built by creating an
environment for It through advertising campaigns, promotion, sponsorship and

association.

Essentially a brand Is the visual Identity of a reiated group of products or
serviecs that come from one source and are related to the marketplace . It take s
continual focus and vision to maintain the success of a brand and much of It Is down to

making the all-Important right decision at the all-Important right time.

Guide to process19

The Briefing Stage

Thisis one of the most Important stages In the process of designing a company's
Identity. At this point, It Is essential that the designer's vision fall In the line with the
client's objective and that-a definite understanding about the aim of the Identityas
established. The briefing stage Is also the time to sound out deal with them. Clients very.
Some are willing to let the desinger take full control, whereas others have very definite
_deas about what they want. Neither Is easier or more difficult _odeal with but they do

require a different approach.

Nonathan Ellery, partner at design agency Browns, believes that briefing Is "all

Important", adding that eye to eye contact as far better than just a written brief.

" Faaneniu w118
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Generally discussions about the brief Involve the whole team: "Clients tent to come so us
with a fixed Idea In their minds of what Is required and _ end to leave having to

completely re-developed with us and them as a team."

...... But understnding the client's brief does not only mean understanding what
they think the the problem Is or what they want, as of ten thisis purely subjectives. It Is
also Important to understand why the client preceives certain sues as problems purely
becausee their compettition doesn't have thw same attributes. In many Instances these

supposed problems are actually defining charateristics unique yo that company.

Planning and Research’’

The research process shuold be seen as an opportunity to Immerse yourself In
the culture of your client's organisation and get to know them. This Is also a chance to

establish exactly what their regiurements are ,both now and In the future.

Identity your clients' audience-Is a critical part of the design process. Finding out
details such as their average age, sex, profession, location and so on will be an
Immense help, however such specific Information Is not alwayss available or Indeed
relevant. Consider what their taste Is and what appeals to them stylewise. As Needham
says: "By setting the right brief, there Is better direction as to where to start. Within
certain sectors, our expxperience shows that certain colour palettes work better for
Instance. Also If you are trying to reach an older demographic, you wouldn' t use a

techno font."

Developing |deas”

* GaaRenis vt 20-21

! Baapeniis wn 22--23
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With the brief defined and planning and research completed, designing and
developing an Identity can begin. This evolutionary process will see one Idea spark
anotherr an d although Initial thoughts on design approach are not to be dismissed It Is

good to push Ideas to the next level.

This conceptual phase and Is therefore a time to concentrate on the specific
message that will ultimately be communicated to a certain audience In an engaging,
Informative and memorable way. Different designers have different mrthods or systems
when developing Ideas. Internation design agency ATTIK has devised a system It uses
when carryying out research and preparing for the design of an Identity that revolves
around five A's; audit articulate, apply, announce,and adhere.

There Is on 'mothod' for creating an Identity. but whether you are at the
beginning of you design career or have been In the profession for a number of yaers the
same primary considerations apply. It must be representattive, and by using the brief
and research consider all possible Images or Icons that could represent the client's

business.

To use already established corporate colours when re-designing an Identity ,or
choosing a company's corporate colour when designing Its first Identity, Is usual.
However, It Is worth remembering that the more colour you use, the more expensive the

printing job will be.

Presenting to the Client™

ItIs good 1o start by summarising the brief. It will remind the client ehat was
asked for In the first place. what points wre specified, what Ideas they had so on. Next,
explain how you addressed the problem, what steps were taken to solve the Issues and

needs specified In the brief, and why.

# BaaRenii utii 24-25
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....... you must present the Ideas. The final visuals used at the stage should be
as close as possible to the finished the job. It Is usual for a designer to present a client
with arround three different options, although this Is not alwayss the case. With some

client It Is simply not necessary.

When showing Images, make sure you explain them. Hightlight elements of the
design that you have fell are of particular Importance to the client or that relate to a
specific point In the brief. Explain why you have chosen to use certain colours, Imagery,
If there Is any, and of course the tpye . Also be honest, bring to the clinet's attention any
aspects that may possibly cause problems, so It Is clear what they are being asked to

accept.

Managing the Application23

The effective follow-through of an Identity design Is as Important as actually
designing the Identity | the first place. It Is worng to thing that once an Idea has been
presented and accepted. there |s nothing more for the designer to do except organise a

printer.

It Is part of the designer' s remit to ensure that the consistent and correct
application Is origansed for a corporate Identity programme, however big or small. This
usually starts with printing the stationery set but can also Include application onto a

website, vehicle liveries, packaging, clothing and so on.

If the Identity Is a re-design of an old Identity then obviously the new one will
have to be phased In. This can be a major operation If the client works
Internationally....... and It Is virtually Impossible to change everything at once - the

process will continue for many mounths.

# Baamenii uti 26-27
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Howevery, many larger global companies regire maximum Impact on lunch of a
new ldentity and use It as a catalyst for change ,....... The designer should provide the
client with Information about costs, so that they are able to decide where to apply the
Identity and at what stage. This budgeting process requries great skill and consideration
and s best decided upon by both designer and client.

Essenttially, mainaing the application of an Identity, from printing the business
card to maintianing a good working relationship with the client, should be controlled
from a central point sa that consistency Is maintianed. It Is only then that a corporate
|dentity begins to establish the unity that Is required to make It successful and effective.
Companies grow and change and employess come an go, the corporate Identity Is

there to maintain some form of continuing but changeable consistency.

Wo rk>*

Imagery

The use of imagery to create a visual language for a company has become
increasingly popular. It may be used as a primary or secondary language but either
way. An image will add colour and strength to any company’s envelope, business card

and so on.

Just as effective in black an white or colour, the use of imagery can attract
increased attention orinterest. The type of photograph or illustration used is dictated by
contemporary fashions or trends and limitatins of the printing process. At its most basic
the company logo, but it is'up to the designer to add that extra character by using hand-

rendered illustration , photography or typographic illustration.

Logotype and Symbols

# Baapeqis wn 30-109



23

The use of symbols, signs and icon to represent an idea, an activty or object,
has been with us for hundreds of years. The creation of simple signs was man’s first
attempt to communicate using drawing or imagery, rather than language. Today, these
symbols often form the basic of a brand or corporate identity and can also be used as a
company trademark. They can be piclitical or abstract and can be used in commercial,
political or cultural contexts, but what makes them special is that they work internationlly

no language is necessary.

Similarly, logotypes, although type-baseed, become company symbols and are
reconnised ans associate with a particular company. Logotype can also be usedas the
basic for a trademark. The united States Patent and Trademark Office defines a
trademark as “a word, phrases, symbols or designs which identifies and distinguishes

the source of the goods or services of one party from those of others”

Typog raphy25

The choice and arrangement of an existing appropriate typeface, or design of a
despoke typeface is a fundamental aspect of identity design. Design concerned with the
conveyance of information, the creation of an identity and its application onto business

cards, letterheads and compliment slips, is a fundamentally typographic exercise.

26
Color and Texture

Colour is one o the most important aspects of an identity design and will
probably be the most discussed matter between the designer and client. Acause for
contention, colors have great impact, meaning and presence, and choosing a corporate

color is long lasting decision not to be taken lightly.

* GaaRenms uin 62-63

* Baupeni uri 78-79
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Grids and Guides”’

When Paul Rand completed the IBM logo in 1956 he also created one of the first
identity manuals to accompany it a set of guidelines that instruct the client on the correct
application of the identity across all possible medium. It not only included the design of
the logo, but also thesize, colour and way in which it was to be applied correctly in
particular situations. Today, these style manuals have become increasingly common
and are viewed as essential to most major identity projects. They avoid the misuse of an
identity, such as use of non-approved colors or images, aswell as inform theuse of the
correct way to lay out a letter, facsimile or invoice.
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Charlotte Rivers, IDENTIFY.
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