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** World Trade Organization, Electronic Commerce[Online], Available from:
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M Yan, China's digital economy reaches $4.64t in 2018[Online], 7 May 2019. Available
from: http://www.ecns.cn/m/news/economy/2019-05-07/detail-ifzhxrpw8976206.shtml
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12 Mo Hong’e, China has 829 mln netizens, short-video users account for 78.2%[Online],
28 February 2019. Available from: http://www.ecns.cn/news/cns-wire/2019-02-28/detail-
ifzezqac5079260.shtml

? Alibaba Group, History and Milestones[Online], Available from:
https://www.alibabagroup.com/en/about/history

1 ﬂiuém%umia'ﬂaaﬂ, mi'uEnao?fwaquﬁﬁéﬁtﬁnwiaﬁnﬂuﬁu[aaulaﬁ], 12 Aueney 2554.
wiasTin: https://www.ryt9.com/s/expd/1234587

* yisanan qnua, LﬂiﬁgﬁﬁumwﬁﬁLﬂiﬁgﬁmﬁﬂuﬁmﬂué’uﬁu 2 yaslan[ooulan], 18 Asa
2553, unasfiun: https://www.voathai.com/a/china-economy-overtakes-japan-to-number-2-ss-
voathai-17augl10-100955589/923959.html

1 e-Marketer, China to Surpass US in Total Retail Sales[Online], 22 January 2019.

Available from: https://www.emarketer.com/content/china-to-surpass-us-in-total-retail-sales
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v Arjun Kharpal, Alibaba sets new Singles Day record with more than $30.8 billion in sales
in 24 hours[Online], 11 November 2018. Available from:
https://www.cnbc.com/2018/11/11/alibaba-singles-day-2018-record-sales-on-largest-shopping-
event-day.html

** Alexander Chipman Koty, Singles Day 2018: China’s Record Sales May Mask Economic
Vulnerability[Online], 12 November 2018. Available from: https://www.china-
briefing.com/news/singles-day-2018-china-consumer-confidence/

¥ World Population Review, China Population 2019[Online], Available from:

http://worldpopulationreview.com/countries/china-population/

? dinnuanaiumsaluneseone o unsidedls, FIBNUATIFRIADUIUIE: uwalu
qmmwniimﬁ"aw"ﬂLﬂ?aqq«ﬁuuasuw%'waq as1sudguszrudy 92018/paulan], Tquigu 2561.
WiasTin: https://www.ditp.go.th/contents_attach/238856/238856.pdf
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21 38 NAMU LIFE (Beijing) Trading A11@, Iﬂiqmiﬁnmngi&ﬁﬂuuazuu’:vmmwawmmﬂ
Aumuazudnisinelusaindunuteswnmdvesdnnsedndleeula], 2559, wasdiun:
https://www.dbd.go.th/download/ecommerce_file/pdf/ReportChina%20EC.pdf

 New Zealand Trade & Enterprise, Making sense of the Daigou channel[Online], Available
from https://www.nzte.govt.nz/export-assistance/selling-online-overseas/making-sense-of-the-

daigou-channel
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23 Corevist, B2B2C Ecommerce Examples[Online]. Available from:

https://www.corevist.com/b2b2c-examples-ecommerce/
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” Ariyaya, U 1688 fioezls 7 vhlumes 1688[esulat, 6 Tgueu 2561. WiasTin:
?https://vvvvvv.ariyaya.com/knowledge/540?ac:ﬁ‘u+1688+ﬁaaﬂi+%3F+ﬁﬂm§aﬂ+1688+%3F

* |9athd, Thaitrade.com"fugandowienan 5 wuauumlsevlail, 18 NQUAIAY 2562,
WiasTin: https://www.dailynews.co.th/article/694718
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” Ministry of Finance, Announcement on Cross-border E-commerce Retail Import
Commodity List[Onlinel, 6 April 2016. Available from:
https://2016.export.gov/china/build/groups/public/@eg _cn/documents/webcontent/eg cn 100092
pdf

B Qian Zhou, Cross Border e-Commerce in China: Regulatory Updates and Trends[Online].

" ddnadivinwinisaaning s n3suialwas, CROSS-BORDER E-COMMERCE (CBEC): jUuuu
Imilunisdansnsndvedidnvsetinaluusemeiulooula], fueneu 2560. uwasiian:
http://brussels.customs.go.th/data_files/36c2ac58d2534b771d056a560247e09f.pdf

" Baker McKenzie, New Cross-Border E-Commerce (CBE) Regulations Bring New
Opportunities and Challenges for Overseas Sellers[Online]. 8 January 2019. Available from:

https://www.bakermckenzie.com/en/insight/publications/2019/01/new-cross-border-e-commerce
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” Ministry of Finance, Announcement on Cross-border E-commerce Retail Import
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to-Consumer - B282C) Fadunisaiiunisihduaiainansssmengussimaduiiodaiu
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E Ministry of Finance, List of Cross-border E-commerce Retail Imports(I)[Online], Available
from:
https://2016.export.gov/china/build/groups/public/@eg_cn/documents/webcontent/eg cn 100683
pdf
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"’ Thymen Ballering, China Cross-Border E-Commerce Guidebook[Online], January 2017.
Available from: https://www.rvo.nl/sites/default/files/2017/03/Cross-Border%20E-
Commere%20Guidebook%20FINAL%20FINAL.PDF

* ddfnandivinwinisaaning s n3sualwas, CROSS-BORDER E-COMMERCE (CBEC): jUuUU
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2) mi‘ﬁhLmqumﬂmﬁ@uaﬂizmaﬁumw%ﬂé’aﬁumag‘ﬁmqﬂﬁzmﬂ (Direct Mailing)
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21T T8909919158 A3, AYBTTY WIHHYIISINN 5 818N TAUE China
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anmemanunUsswalneuarauenssumsladafnauazslsgUniu launIeuasmIIun
R3A tuiduaunisiidenlosnnn sunadesves Saviadesss muassaizussssdlag
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“ MO Group, Cross Border eCommerce Losgistics in China: Bonded Zone or Direct
Shipping[Online], 30 March 2016. Available from: Shipping?https://www.tmogroup.asia/cross-
border-ecommerce-logistics-in-china-bonded-zone-or-direct-shipping/

. Thymen Ballering, China Cross-Border E-Commerce Guidebook[Online]
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