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The objective of this research is to study the factors which affect the development of civic group of
Talingchan floating market and communication process of civic group of Talingchan floating market by
means of qualitative research. Non - participation observation and in-depth interview with 20 key informants
were used this study.

The results of the research are as follows

L There are 6 communication factors that support the development of civic group of Talingchan
floating market. Those factors can be categorized as follows : (1) The specific characteristics of the leaders;
(2) The idea of members to their community; (3) Motivation of outsiders; (4) The nature of communication
channels; (5) communication issues in Talingchan floating market; (6) Government policy that give a chance
for people participation.

2. The communication process of civic group of Talingchan floating market is based on 3 kinds of
situations, which are “general situation” “conflict situation” and “promotion situation”,

2.1 General situation is about informing notices of civic group; making understanding with civic
group's members; electing of civic group's committee; and brainstorming. Leaders communicate with
members about general situation of civic group by using interpersonal communication, group meetings,
individual media, and specific media.

2.2 Conflict situation is about quarrel among merchants; quarrel between merchants and tourists;
tourists’ complaints; and merchants’ regulation deviation. Leaders take a role of a reconciliator and a problem
- solver by using interpersonal communication, warning notification through community broadcasting tower,
and posting on hoard names of the merchants who do not obey regulations.

2.3 Promotion situation is about public relations on Talingchan floating market, management of
Talingchan tour, and management of Talingchan district’s festival and annual tradition. Leaders coordinate
with district public relations authorities in order to set news agenda to be publicized. They use various
communication channels which are mass media, individual media, specific media, and the internet.
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