(Socialization)

N2

Denis McQuail (

(Reproduction)
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(Personal Media) (Mass Media)

(Persuasion)

(Engineering and Consent)

2 (Production)

(Distribution)



McQuai!
77 (Innovation)
( , 2535)
Rogers Shoemaker 971
” Katz Levin
(Diffusion of Innovation) “
5
Rogers Shoemaker
Rogers
2 (Mass Media)

(Personal Media)
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Rogers ((Innovation Decision Process) 5
1 (Knowledge)
2. (Persuasion)
3. (Decision)
4, (Implementation)
5. (Confirmation)

(1961: 102)

(Rogers 1983: 45)

(Campaign)

( , 2537)

( , 2531)

Rogers & Svenning



Cutlip and Center
4

1

2)

3)

4)

(Research - Listening)

(Planning - Decision Making)

(Communication - Action)

(Evaluation)
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2% 7 (Categorization of hasic strategies)

(one-way communication)

( ', 2539)

1 strategies defined from outside or inside

homogeneous

17

heterogeneous



Category Theory
Outside the
System
DEFINITION
OF PROBLEM
AND GOAL
ARISES
Inside the
System

18

COMMUNICATION SOLUTION IS DEFINED

Outside the
System
Traditional
communication
information

campaign

1
Internal impetus
requiring external

follow-through

Communication
support

3

Four Communication Strategies

Inside the
System
External impetus
requiring internal

follow-through

External
Initiative
2
Grass roots

initiative

11 Traditional communication / information campaign solution

(Rogers, 1976)

outside the system

outside

1.2 external initiative solution

outside

inside the system
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1.3 communication support solution
outside
outside
inside
1.4 grass roots initiative
inside the system
outside

traditional communication

2. the content / distribution and processing strategies (Palm & Windabhl,
1998)
2.1 the content / distribution strategies
(-M-C-R

traditional communication

2.2 processing strategies

content / distribution

processing

3. distribution and supply strategies

3.1 distribution strategies



3.2 supply strategies

- passive strategies

- active strategies

supply strategies

(Abrahamsson, 1972)

3-4 ( , , 2540)
“Public Hearing”

“Public Hearing”

“Public Hearing"

“Public Hearing”
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“Public Inquiry”

“Public Inquiry”

“Public Inquiry”

“Public Inquiry”

publique" “public inquiry™)

211

Ny

(Referendum)

“Referendum”

y O *7

2

(“enquete

211
2534

2539



: 211

211
211

26 2538

18.2

182

22



@)

2

3)

(Public Hearing)

211

23

©)



2539

2539
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, 2540)
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D.c. Gowin (1972)

, 2544)
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A3



Everett M. Rogers (2511)

Rogers

(Multi - step Process)

douavu

e

MN

AR

imuaudia

Aihmeaudn
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2548

Wilber Schramm

(Schramm, 1972: 30 - 34)

(2531)

2548

(2525)
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