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3 (Complement, 1989: 5-38)

1) (Periodiical Surveys and Repairs)

(Classification  Society)
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American
Bureau of Shipping (ABS), Bureau Veritas (BV), Det Norske Veritas (DNV),
Germanischer Lloyd (GL), Loyd’s Register of Shipping (LR) ~ Nippon Kaiji
Kyokai (NK)

3
J (Annual Survey)
. 2-25  (Intermediate Survey  Normal Docking)
1-12
. 5 (Class Renewal Survey — Special Docking)
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Normal Docking — Special Docking 9 1
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) (Damage Repair)
(Break-down of Machinery)
J (Hull  Structure)
(Grounding)

J (Machinery)



(Conversion or Modification)

(In-way \ork)

(Dockage and General Service Charge)

(Tariff)
(Repairing  Charge)

Tariff



2.15

(10,000 DWT)

2.2

(2532)

23



Y

TN SN N S

(254)

—_ NN N N T

(2545)

(Focus Group)



Scale)

22

22

15

(Ordinal

(One Stop Services)



2.3

)

2.3

2.3

© o N o ol B W N
—_——
<

HH,_\
R S

(One Stop Services)

(Voice of Customer)

(Attributes) / 2

(Quantitative Data)
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2) (Qualitative Data)

(Dummy Variable)
2
1) (Direct Question)
/
/
/
2)
2
)
) (Quadrant Analysis) ¢
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Rating Scale
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Maintenance of effort:

i Non-critical: 1
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. Weaknesses or Opportunity:
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Consumer)”

(Affective)
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(Key Performance Index: KPI)

(Cognitive)

(Industrial



Hierarchy of effects

(Cognitive component) (Awareness) (Knowledge)
/
(Affective)
(Liking) /
Preference (Intention to buy)
(Purchase)
(Behavioral)
AIUNANNIIAAIA (Marketing Mix) fausarniunisal (Situation factors)

\

(Behavioral response)

Hierarchy of effects

(ﬂreness)
*

(Cognitive)
(]owledge)
(Liking)
(Affective)
(Preference)
] (Intention to buy)
(Behavioral) ’
(Purchase)
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(Choice Modeling)

(Attributes)

(Decision Maker)

(Alternative)

(Attributes)

(Decision Rule)
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4 (Dominance) (Satisfaction)
(Lexicographic Rules) (Utility)
/ 2 (Binary
Choice Model) /
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(Random Utility Theory)
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(Utility Function) 2

(Systematic Component Representative Utility)
(Random Component) 2.2
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Logit Model
Binary Ligit Model
Multinomial Logit Model (MNL)

Logit
Maximum Likelihood (ML)
(Likelihood Function)
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(2.9) (LL)
(2.10)
2.5 '
/
Stated Preference (SP)
/ Revealed
Preference (RP) 2 24
/
3
1) Linkert (Summated Rating Method: The Likert
Scale)
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SP(

Revealed Preference

(Measurement error)

(Correlation)

RP
, 2541: 15)
Stated Preference
/
(Rank Order Method)
2

(Discrete Choice Method)
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(Discrete  Choice Modeling)

(Rank Order Method)

(Rating Scale Method)
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( ' 25411 19)
SP Discrete  Choice Modeling
2.5 (Centre for International Economics,
2001:21)
Stated Preference
Methods
Open-ended Cdnjoint ration, Discrete Choice
Contingent ranking and paired Methods
Valuation comparison
|
| l
Referendum Choice
Contingent Modeling
Valuation
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(Centre for International Economic.2001: 21)
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Louviere Swait, 1998: 12)
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2
1 (Full Factorial Design)
2) (Partial Factorial Design)
SP

1

(Fowkes and Wardman, 1988 ' , 2541: 17)
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Review of Willingness to Pay Methodologies
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(Attributes)

(Pilot Test)

SP

(Kroes and Sheldon, 1988 2941 14)

(Alternatives)
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SP

RP

RP

, 2540: 208)
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6
4
1) (Basic Data Analysis)
2) (Model
Estimation)
Multinomial Logit Model Maximum

Likelihood Method

3) (Statistical Test)

4) (Check Predictive Accuracy)

7 (Policy Application)

/ (Choice Model)



(Marginal Rate of Substitution:

2.1
(Elasticity)
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(Elasticity of Demand)
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(Point Elasticity)

(Demand Curve)

p(i) X irk

(Direct Elasticity)
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(Discrete Choice  Method)
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