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The objectives of the thesis are ; 1) studying the development of hypermarkets within Bangkapi district
area, Bangkok, 2) studying the impacts of hypermarket on the environment of Bangkapi communities,
3) Recommendations provided to solve the issues raised by hypermarket business. Survey questionnaire and
filed study are utilized as tools of this study. There are 395 sample of customers who do their shopping in three
hypermarkets in Bangkapi area, namely, Tesco-Lotus, Macro and BigC. Moreover, accidental sampling tool is
implemented to 50 samples of retail shops. As a result, the collected data indicating impact of hypermarkets on
the community environments is analyzed and some solving approaches are suggested.

According to the surveys, Bangkapi area has a Clustere of business activities. Geographically,
Bangkapi district is the most suitable area to do husiness when comparing with the areas nearby. Bangkapi,
therefore, is a targeted location to do variety of businesses especially shopping malls and hypermarkets.
Although the competitive hypermarkets in this area bring forth some benefits to consumers, such as it is
convenient to shop and the goods are cheap and vary, there are many negative consequences to Bangkapi's
environment. For example, hypermarkets cause low rate in sales of retail groceries, congested traffic, disordered
stalls and low environmental quality etc.

Importantly, recommendations are offered to solve the negative consequences delicately. Initially, retail
shops, small and medium-sized shopping malls should develop, improve and serve consumers with high quality
of goods and services in order to attract both regular and potential consumers. Next, the government should
control locations and a number of hypermarkets aligned with space area and demographic aspect as well as the
limitation of trading hour. With regarding to the impacts of hypermarkets on traffic issue, iraffic route in front of
Tesco-Lotus should be reorganized by creating a shortcut in the back of Tesco-Lotus so as to decrease numbers
of cars to Srinakarin and Ladprao Road. Also, an overcrossing bridge should be linked among four large retail
businesses which are Macro, Normjitta, The Mall and Lotus. Public parking and free shuttle bus should be
provided. Footpath and its landscape should be improved. terms of disorder of food stalls, organizing all stalls
on the footpath should be focused on. Stall-free area should be established and/or homogeneous stalls should
be set up properly order notto obstruct pedestrian sidewalk. Finally, standardization of sharing business area
to create small gardens would develop negative environmental impact to better conditions. Air and sound

pollution should be checked in front of and nearby the shopping malls and hypermarket buildings.
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