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(Closed-End  Questionnaires)

(Open-Ended Questionnaires) 36 4
1 6
2 10
3 10
4 10
L (Validity)
2 (Reliability)
(pre-test)
, 14-26
30 (Relevance)
(Feasibility)
Reliability Alpha Coefficient ~ Cronbach (
, 2543: 93) 1
Reliability 091
0.75 0.82
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