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(Primary Sources)
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( ) ( ) 900 (Power network,
2549)
2
1 (Qualitative Research) (In-depth
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(In-depth Interview)



21
22
23
24
25

26

(Content Validity)

. 2549

(In-depth Interview)

165

(In-depth



166

Interview) (Descriptive Analysis)
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(Purposive Sampling)
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(Questionnaire)

(Closed-ended Questionnaire)
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2
3
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(Content Validity)
(Reliability) (Pre-test) 20
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(Internal Consistency)

(Coefficient Alpha) Cronbach ( , 2544)
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Well (1964, as cited in Bearden, Netemayer & Mobley, 1993, , 2544)

(The Unidimensionalist View)

(Conation or Behavior) (Lutz, 1991) 2
(2544) Schling (1979, as cited in Stout & Rust, 1993,
, 2544) 6
@
) (©) :
(4) (5) ©)
0.90, 0.74, 0.90, 0.82, 0.72
0.65 Polly Mittal (1993, as cited in Korgaonkar,
Karson, & Akaali, 1997, , 2544)
, 5-point, Likert typed scales
0.60 7

3

Puto Wells (1984, as cited in Bearden, Netemeyer, & Mobley, 1993,

, 2543)
(Transformational Effect) 1
Puto Wells
18 0.88 6-point, Likert
typed scales
3 5-point,

Likert typed scales



(Random Order)

5 5
1
[ 5
u 4
[ 3
[ ] 2
- 1
(Bias)
4
(2543)

Slama Taschchain (1985, as cited in Bearden et al., 1993,
2543)

Fishbein (1975)
(1980) (Intention)

(Purchasing behavior)

5-point, Likert typed scales

Ajzen
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(Random Order)

(Bias)

(Survey Research)

18-45 1 , ;
, 1
(Questionnaire)
- . . 2549
(Coding)
SPSS
(Descriptive Analysis)
Paired sample
t-test
(Frequency) (Percentage) (Means)

(Standard Deviation)
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