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Shelley (1975: 252-268)
(resource) (stimuli)

Newman (1977 182-193)
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« 1 I« Mtn £ %I
(response) (reaction)
psychological and behavioral response)
(1)
2)
8)
@)
(5)
(6)
2
4
2
. (objective)

(attitudinal or subjective  assessment)



Claire (1973:56-59)

Herbert (1972:46 cited in Carter, 1975:153)

Button (1957:46-47)

Goodall (1972:151-161)
Goodall

Kain (1962:147 cited in Carter, 1975:265)

Siegel (1972:156-159 cited  Hirch, 1975:56-57)
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(accessibility)



(2528: 84)

(2531 4261 )

(2541:46-51)

(2539; 156)



(2526; 102)

(2528; 84)
40 30-39
30
(2526: 101)
S
40

30

(2540: 95)
(2539: 64)
23 548
%

299



(2539: 152)

49,0
214, 32.0 250
Onibokun (1975: 332)
(social  system)
(2528: 85)
(
( , 2529: 54-55)
(2539: 122)

(2539; 155)
(shipping)



(2526 131)

(2539: 156)
25,000-50,000
50,000

(2537: 110)
0.05

(2539: 230)
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(2528: 84)
(land sharing)

(2540: 185)

11



(2527: 145)

(2526: 87)
(

12526 :32)

(2539; 159)

(2537: 16))

(2537 %)

(2522: 115)

0.05

Norcross  (
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Savasdisara, Tips and ~ annodom (1987: 192)

Asian Institute of Technology

(1989; 3)

(2539; 124)

(2528; 84)
12
4
(2528; 65)

56

(privacy)



(2539; 86-87)

0.05 67.8
SO
51 358
(2537: 114)

Asian Institute of Technology
(1989: 3)

Savasdisara, Tips and  annodom (1987 105-107)

(2537: 72)
90
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Becker (1975 179)

(2837; 115)

Savasdisara, Tips and

annodom (1987: 105)
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L

2

3

4,

Stephen  Yin and Tan SoLee (1975: 1-31)

(satisfaction with physical environment)
(satisfaction with social environment)
(satisfaction with marketing and service environment)

(satisfaction with location environment)

(2528: 59)

56.7

(2529: 40)

(2538: 73)

16



20

(2540: 86)

71

(2539: 179)
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10.
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13

14
15
L
3,237

2

3

L

2

3
4
41
42
5.
51 15-29
5.2 30-39
53 40-49
5.4 50-59
55 60
6
6.1
62

6.3
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Jim
?I

41

4.2

43

44

45

4.6

5. 5
51

52 1,000
53 1,001-5,000
54 5,001-11,000
55 11,001

6.

6.1 o
6.2
6.3

6.4

11
12

13

74



81
8.2
83
84

91 1]
92

93 I
100

101 12
102 3-4
103 5-6
104 7
110

11 115
112 16-30
11331
114

120

121

122
(Condominium)

123

124

8-10
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131
132
133
140

141
142
143
150

151
152
153
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