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(Sampling Procedures)

1 ( Purposive Sampling )
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5 ’ 200 ( 120
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( Simple Size )
(2530 31)
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2, ( Simple Random Sampling )
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1) ( Documentary  Study )
) ( Quantitative Study )
( Questionnaire )
( Closed Form)
(Rating Scale )
(Number Rating Scale )
35
3
)
2)
3)
(Validity) ( Reliability )
(1) ( Validity )
2) (Reliability) Test - Retest Method
4-6
(Pearson Product Movement Correlation ) r
rxv — Ny, XV - (X X)(X V)

w [ Xoxe (y x)] [ny y2(y y ]
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L
( frequencies ) ( Percentage )
(Thick Description)
( Frequencies)
2,
Mean (X)  Standard deviation (S.D.)
3, (chi - square )
0.05
(2535 18-30)
X2 =(02- E2)
E
02= ( observed value )
E2= ( expected value)
E=rxk r (row)
N k  (colum)
4, Gamma
RXC
G=fa-fi
fa - fl
fa ( The Frequency of Agreement )
fl (' The Frequency of Inversion )
Gamma Gamma
( Ordinal ) ( Ordinal)
Gamma 1,0 ,-1
Gamma +1 Gamma
0

Gamma -1
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