11

20-35 1,023

34%

28%

16%

(2553)

95%

27%

5%



2009-2014

16,000

1-2

2004-2009

5-6%

1-1

(Tester)

2009

Sale of Qlor cosmetics by subsector Value 2004-2009

Bt Million

Eye make-up
Facial Make-Up
Lip Products

Nail Products

Color Cosmetics

11 :

2004
956 5

42225
21212
156.1

1.468.3

2005
1,039.4

4459.1
2,3454
164.1

6,038.1

2006
11233
49053
25969

1731

8,798.5

2007
1,2296

5,395.9
2,524.9
160.3

9.600.9

: Euromonitor International, 2010

2008
1,333
5,833.4

3,051.6
166.3

10,4044

2004

2003
1,466.3

6.421.0
3,329.2
192.3

11,4107

-2009



ForecaXSale of color cosmetics by subsector :Value \2\009-&914
Bt Million
2003 2010 2011 2012 2013 2014

Eye make-up 14683  1580.9 16905 1.7955 19019 20057
Facial Make-Up 64210 69%.6 74800 80220 85664 9.102.0
Lip Products 33202 35510 37705 39878 42045 44139
Nail Products 1923 195.7 1985 200.9 2028 2045

Color Cosmetics 114107 122832 131395 140061 148756 157259

1-2 : 2009-2014

: Euromonitor International, 2010

(2553) 2554
17,000 15 50
" (FTA) 0 2553
(Counter Sales) (Direct Sales)
(Beauty Salon)
(Drug Store) (Convenient Store)

(Counter Sales)



(Positioning)

(Packaging design)

(Bobbi Brown)

Chicministry.com
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1-3 : Make up Application BOBBI BROWN
: Chic Ministry, 2011: online
1-4 TAAZ.com (Virtual

Makeover)
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SELECT A MOOEL PHOTO

, 1-4 : Virtual Makeover
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: TAZZ, 2011: online
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‘ (Staphylococcus)

(E.coli)

1-5: (Make up Tester)



Face Detection

12

121

122

123



13

14

15

Tester)

131

1.3.2 (Prototype)

1.3.3

141

1.4.2

15.1 Application

1.5.2 Virtual Make Up ' )

1.5.3 Counter Brand / Counter Cosmetic/Counter Sales

(BA-Beauty  Advisor)

(Make up
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16.1

Advisor)

1

2)

3)

10

(Beauty

(Tester)
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171

1.7.2

1.7.3

1

2)

3)

4)

5)

6)

11

(Product planning) :

(Identify customer need) :
Voice of Customer (VOC)

(Establish target specification)

(Idea Generation)

(Idea Screening & Selection)

(Application design and process design):
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7) (Develop prototype) :

8) (Function Testing and

Consumer Response Survey) :
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