(Target Marketing)

3
9.1
9.11 (Segmenting)
(Levels of Market Segmentation)
Segment marketing
(Consumer Response)
4
(Geographic)
12
(Demographic)
21-30

(Behavioristic)
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9.12 (Market Target)
8.15
91 ) (Product Positioning)
Blue Ocean
(&)
91 Product Positioning
o Oral-B
Reach © Jordan
SACCH N
>
Lotus,
Hutsons, 0

Top,
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%1
()
SACCHARIDE ()
SACCHARIDE
9.14 (4P’)
9141 (Product)
[
SECCHARIDE
9-2
9-2 “SACCHARIDE”
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‘Take care your tooth with natural substance”

9.14.2 (Price)

70

(SACCHARIDE)

9.2
Oral-ﬁ
() 40
() %
1 () 245

Colgate
Total

1820
65
36

Jord™

30
9
26
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(Markup Pricing)

9.2

| saccharide\

16 30 J
B
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9.143 (Distribution Channel)

3-5
1 75 2
25 .
2
SACCHARIDE
9.144 (Promotion)
pu (Brand Awareness) “SACCHARIDE”
“SACCHARIDE”

> (Advertising)



3)

“SACCHARIDE”
4

www .saccharide.com

(Sales Promotion)

7 5000

“SACCHARIDE”
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http://www.saccharide.com

92

921

SACCHARIDE

23



922 2
1)
2) UEO
3)

Trade Marketing

Sales Promotion

Brand Loyalty

923 3

15 b

Trader

Brand Image

6-12

214

Brand Loyalty
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