(The Use and Gratifications Theory)

(Uses and Gratification’s Approach)

(Audience Analysis)



Needs

(Careyand

Kreiling,

2534: 84)

1986)

2523)
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(Functional Perspective)

(Goal Direct)



(Katz and others,

1974)
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(Katz)

(1973)

(1972)

(1) (2)

(8)

(1974)

(1972)

3
(4)
(5)
(6)

(7)
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1.1 (G ratification sought)

perceived

gratification obtained

1.2 (gratification obtained)

(gratification sought)

(perceived sought obtained)

(active audience)

(motivational nature)

(expectancy)



1)

2)

3)

4)

5)

(Palmgreen and raybum,

p.62)

(Evaluation)

1
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6)

(media
consumption) (use volume)
(media performance) (use

profile)



(Action

/

M otivation

Perspective)

(Alfred Schutz, 1972)

(Expectancy Theory)
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McQuail Gurevitch (1974)

(immediate benefits)

uraqela

(Motive)

(delayed benefits)

(Inform ation Needs)

(Katz and other, 1973)

(The Social and Psychological Needs)
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(Anticipated Out Comes (Media
{media expectation}) Exposure)
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Reference

(needs) 35

(escape)



"(Blumler, 1985)

1. (Diversion)
2. (Personal Relation)
3. (Person Identity)

(Person Reference)

(Reality Exploration)

4. (Surveillance)
(
(McQualil)
1.
1.1 man‘n‘un‘amqn
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, 2534:14)



2.2
2.3
2.4

, 2529

, 2534: 15)

"(Surveillance)
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(Guidance

(Participated Communication)

(Excitement)

(Reinforcement)u

(Entertainment)

(Emotional Release)
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(Charles K.Alkin,

1973)

, 2523)
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3. ‘ (Self-Aggrandizement)

(W ilbur Schram, 1973)
(Least effect)

(Promise of reward)



21

I (Filters)
3 ( ,
2535)
1. (Selective Exposure or Selective
Attention)
(Theory of Cognitive
Dissonance) (Festinger, 1975)
“Cognitive Dissonance”
2. (Selective Perception or Selective

Interpretation)
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3. (Selective Retention) 111

(Allport and Postman)

(Charles Atkin, 1973)

(reward

value) (expenditures) (liabilities)

(inform ation
ignoring)
s (inform ation

avoidance)

(inform ation) (entertainment)
(Friedson) " (Riley) i (Flowerman)
(Merton) " (Wright) (W aples)

. 2534)
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(Receiver)

, 2527)
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2.

(Gratification research)

»

(Audience Composition)
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( " , 2528)

. 2530)

( " , 2528)

, 2528)1



2528)1

3



, 2537: 83)

1-2)

(Printed Materials)
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- 2535:



1
(Mass Media)
2

(Controlled Media)

, 2530: 103)
. . 2484 4
, 2530: 5)
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, 2531: 3-4)
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(Facts)
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1 2528)
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(Study Model)
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Palmgreen and Rayburn (1976)

526

(Wener, 1986)
(Surveillance)
(Entertainment Diversion)

(Interpersonal U tility) (Parasocial Interaction) 12

306

(Galloway and Meek, 1981)
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(2529)
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(2533)

(2533)
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