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The research was aimed to study factors influencing decision to life insurance
application among clients in Bangkok metropolitan area. Questionnaires were used to collect
the data from a total of 400 samples. Frequency, percentage, mean, standard deviation,
pearson's product moment correlation coefficient, one-way analysis of variance (ANOVA), t-test
and multiple regression analysis were employed to analyze data. SPSS programme was used
for data processing.

The results of research could be summed up as follows : (1) People with different sex,
age, education and a marriage status are significantly different in decision making to life
insurance application. (2) People with different income, occupation and position are
significantly different in decision making to life insurance application. (3) Media exposure
significantly correlates with decision making to life insurance application. (4) Attitude towards
life insurance significantly correlations with decision making to life insurance application.
(5) Attitude towards life insurance is the most important influence to determine decision making
to life insurance application.
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