.25

. 30

.12

. 22

27

. 25

. 15

21

.24

16

. 23

.17

.3

.12

. 2541.

. 2541.

.. 2541,

,2539.

. 2541.

. 2541,

. . 2541.

. . 2541.

.. 2541,

. .2541.

. .2541.

. .2541.

. .2541.

. . 2541,

. .2541.

2541 .

. .2541.

. .2541.

. . 2541.

130 L 2541 .

. .2541.

8 . .2541.



9

: : nquﬁms?amm ALY
\% ,2531.
.8 . .2541.
2 . .2541.
20 . .2541.
8 . . 2541.
.18 . 2541,
| |
, 2534,
28 . .2541.
10 . .2541.
.10 . .2541.

.13 . .2541.

Clevenger, Theodore,Jr. Audience Analysis JIndianapolis The Bobbs-Merrill Communication

Inc. 1966.

Jenkins, Henry. Textual Proachers.New York Routeledge. 1992.

Jenson, Joli. Fandom as Pathology The Communication of Characterization, in The Adoring
Audience . edited by Lisa A. Lewis. New York : Routeledge.1992.

Lewis Jlisa A. The Adoring Audience. London and New York Routeledge .1992.

McQuail, Dennis. The Media Audience - Alternative Concepts of Audience , AN Introduction

of Mass Communication Theory, second edition. califomia  SAGE Publication

Inc. 1992.

Stephenson, William._The Play Theory of Mass Communication,The University of Chicage

Press. 1968.
Webster, James G.‘The Audience”in .Tournai of Broadcasting & Electronic MediafSpring

1998) 194 - 203



100

23 . . 2519 .

2539

2540



	รายการอ้างอิง
	ประวัติผู้เขียน

