4
(2518)
1.
(Retailing) ()
(Nonbusiness use)
(Retailer)
(Ultimate consumer)
(Dealer)

(Retoil store)



2.1 (Size)

2.1.1 (Small-scale retail store)

(Chain Store)



2.1.2

(Service institution)

(Large scale retail store)

(Division of labour)

(Large buying power)



2.2, (Product assortment)

2.2.1 (General merchandist
Store)

L (General stores)



store”

2.2.2

(Self-service)

10

(Department stores)

(Dry goods store)

(Supermarket)

11

(Single-line Store)

“Departmentized specialty



2.2.3 (Specialty store)

?
5R’s
(Right quality) (Right quantity)
(Right source) (Right price)
(Right want) ( , 2518)
(2524) (2518)
3.1
BR’S
1,
(Right quality)
2. (Right quality)
3. (Right source)

4, (Right price)



3.2.

(Product life cycle)

12

(Right want)



2.1
strategy)

(Push strategy)

13

(Pull

(Consumer promotion)

(Ultimate consumer)

(Pull strategy)

CEED) :
(Manufacturer)

CEED g
(Manufacturer)

gandan I
(Retailer) |

wanlan I l
(Retailer)

1

(Push strategy)

quilnatugare

(Ultimate consumer)

guilnazugare
(Ultimate consumer)

(Pull versus push strategy)

(Product and survice strategy)



14

(Pricing Strategy)

(Discount store)

(Place strategy)

(Promotion strategy)

(System)



15

) 2540
(Space management  shelf space management)

(Category management)

11 (Lay-out) 4

L (Category)



12

(Shelf

cation)

(Assortment)

16



2.1
Zarour (1992)
Malsagne (1972)
Mckinsey (1963)

profit) Comos (1969)

2.2

Caimns, J.P. (1962)

Peckham. J.0. (1963)

1173

17

Zarour
PROGALI
(Gross

Cairral

Caimns



82%
33.33%
24%
58% 42%
10%
4.2%
(Substitute brands)
50
25 , 38%
52% 30%

Cox, KK, (1964)

Cox

4
(Impulse product)

18%
33.33%
33.33%

5.8%

48%

18%

(Staple product)

Cox

6%

18



19

Evanson, R.v.  Kotzan, J.A. (1969)
(Shelf

facing) Evanson  KotzanUl (Latin
square) 4 8

(Impulse product)
Cox. K.K. (1970)
Cox (Randomized block designs)

2 (Staple product)
(Impulse Product) 2

Cox

CoxH



Frank, RE.  Massy, W.F. (1970)

63

5 10
(Interaction)

Curhan, R,c, (1972)

<u

20

30

385 [
30
(Number of row)
Curhatfa
(Grocery product)
(Space elasticity ; E)

- Uy >7ud

1o 0) o,



Curhan
11
500
Stepwise multiple regression
(R2 0.32 1
Curhan
1 3
Curhan, R.c. C1973)
Curhan
( sde)
Lynch, M, (1974)
Lynch Curhan, R.c. 1972
(Space elasticity)
Lynch
Simultaneous equation bias
Curhan
Lynch
2
Lynch 1

(Negative autocorrelation)

VA



22

Chevalier. M .f1975)
(Factorial experiment)

Chevalier
2
(Growth) (Competitive)
(Market share in product category)
(Level of price cut) (Advertising to
sales ratio)
(Maturity stage)
2.3
Anderson, EE.  Amato, H.N. (1974)
Anderson  Amato
(Demand effect) (Space

elasticity) (Potential market



demand) 3
(Facing)
(Highest profit margin)

Hansen, P.  Heinshoek, H. (1979)

Hansen Heinshoek

integer number of facings)

Generalized lagrange multiplier

0.15

Cnrstjens, M. and Doyle, P.( 981)

23

(Brand loyalty)

(An
Kotzan ~ Evanson (1969)
2

Hansen Heinshoek



24

(Space elasticity)
(Cross space elasticity)

(Non-negativity restrictions on the
decision variables or non-negativity constraints) Geometric programmu”

Corstjens, M. and Doyle, p.(1983)
1981
(Dyadic change)

Corstiens ~ Doyle
1981
(Product growth rates)
(Relative growth rates or Comparative growth rates among merchandise classes)
(Discount rate)

Bultez, A.  Naert. P, (1988}

Corstjens, M. Doyle, P.
1981

(Product-class sales-share elasticity)



Zarour, F.H. (1992)

(Maximize direct product profit)!

(Space elasticity ~ Cross space elasticity)
(Profit margin)

Corstjens, M. and Doyle, P. 1981

Borin, N.  Fanis, PW.  Freeland, JR. (1992)
(Category management)

Borin

(Simulated annealing)

25



(Wholesaler)

2.2

26

(Distributor)

2.2



(Primary demand)

21



11

111

1
(Opportunity cost)

28

(Inventory cost)

(Inventory carrying cost)

(Capital cost)

(Storage cost)



112

(Shortage cost)

(Risk cost)

29



113

12

13

(Replinistment cost or ordering cost)

2 (Two-echelon inventory system)

(Lot size system)

(Lot size system
(Economic Order Quantity)

R



3

Jayaraman, R. (1981)

Jayaraman (Can-order inventory
policy) Jayaraman
18.95 %

Nahmias, . Smith, . A. (1994)



2 (2530)

L

smoothing technique)
2.

smoothing technique)
3.
4,
5.

Kffefifl, K. . ( 990)

32

(Single exponential
(Double exponential
(Adaptive filtering technique)

(Classical time series technique)
(Box-Jenkins technique)

(Simulated Annealing)



5R’s
(Right quantity)
(Right price)

2
(Assortment)

1 1
(Right quality)
(Right source)
(Right want)
(Lay-out)
3

3
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