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The main objectives of the research is to study the correlativity between variability of One

Stand - Up Comedy audiences' demographic profile and their perception and understanding in Note - Udom
Taepanich®  comedy. The respective researched objective is to search for the correlations between the
factors on perception and understanding of message and its use and gratification . Subsequently is the
am to find exposure on various gags of humor in search for the effect of audience use and gratification .
The target respondent research are those persons who expose to any of the 4 of One stand - Up
Comedy show organized in Bangkok and provincial areas . The research is a survey with the aid of
guestionnaire where the data was analyzed in term of percentage, t- test1One way analysis of variance
(ANOVA) and Pearson Product Moment Correlation Coefficient.

The result of the research could be summed up that

1. Most of demographic characteristics do not differ significantly except for two notable
variables as sex and age . Sex is significantly correlated with audience interest, message acceptance and
message retention . Age is significantly correlated with audience message acceptance . other variables
including education 1 carrier 1 marital status and income do not correlate significantly with all detail
variables being parts of perception and understanding .

2 . The perception and understanding of audience significantly correlate to use and
gratification in variables namely interest, message acceptance 1 message retention and actions affected by
the gags but understanding does not.

3 . The exposures to VDO/ cassette and articles witten by Udom Taepanich significantly
correlate with useand gratification but the exposures to talk show does not.

Most of theaudiences have been motivated to see talk show for their own interest . For
those who watch the show for their own use and gratification the main reason is to relax . Respectively
they want to bring back the subject matter for later discussion amongrelatives and close friends which
the most favorite  topicsfor discussion are for examples adolescentstar idol 1 fashion and sponsor
products .
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