. Hall

Comedyll

Lifestyle Analysis

McGuire
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( 2534 : 65 )

(Mass)

(Semiology/Semiotics)



5)

( Text)

('Sign)

18

(Sign) ( Meaning )

(Code) (Formula) ( Langluage )
( Semiology Semiotics )

(Text)

O'Sullivan ( 1983 : 210 1214
12535 :11))

(Code) ( Culture )

Ferdenand de Saussure

( Mark )

( “Cm) “ " ( Signifier )



( Signification ) (

( Text )

12535: 12)

( Connotative )

19

" ( Signified )
, 2531: 183-184 )
Roland Barthes
(Verbal )
( Sign )
Barthes
2
, 2533: 12)

( Denotative )



( Image )1
12531: 185)
2 3
(Myths )
(
185 )
( Symbol )
1

Rolls

( Connotative )

Royce

( Associations )

Barthes

( Dynamism )

2C

,2531:



( Metaphor )

Birmingham

1.

" ( Construction of reality )

Version (

2. S.Hall

( Metonymy )

( Reality )

S.Hall

De Saussure

2., 2} }yitiuj fin

aim ?

Metonymy

Metonymy

S.Hall

Hall

S.Hall

2

( Coding System )



Value )

. Hall

3. “
( Polysémie
!
( Dominant )
4,
5.
() Preferred Reading
() Alternative Reading
( ) Oppositional Reading
S.Hall
( Basic Assumption ) Hall
( Impact Study )
Gratifications )
active

Hall

active

passive

( Uses

22

Hall

and



passive

(Encoding )

19

passive

Hall

23



2.

( romantic comedy )

(clown )

(high comedy )

(comedy of wit)

(comedy of manners)

( satiric comedy )

( situation

( slapstick

comedy )

comedy )

24



comedy

1964 )

)

25

( sentimental comedy ) ( tearful

1

( comedy of ideas )

(intellectual comedy )
(Oscar G. Brockett)
( social comedy )
( corrective comedy )

( Brockett,

( Elmer M.Blistein ) ( 1964 )



26

( Pallata ) (Togata )
(Attellana) ( Donatus,

guoted in Dukore, 1974)

(epigrams) 1 (conceits) 1 (puns) 1 (obscenities ) 1
(bon-mots) 1 (double - entendres ) (Hodge, 1971)
(Jacob M. Braude) “Humor"

The World Book Encyclopedia Vol.9
(hyperbole ) 1

(repetition) 1 (comparison or contrast)

( 2536 )

( institutionalized meaning )



il

( absurd )

d



(Cognitive dissonance)

Symbolic-interaction

Zijderveld



Francis Hodge (1971)

(Social leveler)

(Maturity)

(Good Nature),

(Tolerance)

29

Barranger (1991)

(Sensibility),
(Flexibility), (Moderation),
(Social Intelligence)

, 2539)

1 (2536)

(Institutionalized Meaning)



Simons  (

( Intent )

( Observable )

: 2537 )

( Measurable )

30



31

(
)
1 ( Massage strategy )
11 ( Style )
12 ( Content Appeals )

(One - sided Argument)

( Two - sided Argument )

( Lumsdaine and

Janis, 1953; Sawyer, 1973 )

, 2537 . 131 - 132)



Appeals )

appeals )

1.3

(Presenter)

32

( Positive vs Negative
( Fear vs Rational

( Definite vs Open Conclusion )

(Presenter style)

( Presentation  style )

Presenter 4



33

1) ( Reaiiability and Trustworthness )

2) ( Expertness )

3)

4) ( Dynamism )
2. ( Message Distribution )
3.

3
31 (Frequency)

( Harrison , 1977)

( Ray et., 1971 )

3.2



3.3

( Timing )

(Hanneman et al. 1973. Taplin)
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E.p. Bettinghaus 1980 (

2. ( Degree )

X'"<>gq: - “ /5

35
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(Cognitive Change)

( Affective Change )

( Behavioral Change )

(William McGuire)

( 984)



( Source )

( Message )

( Channel )

( Reciever )

(' Destination )

(‘Attention ) ( Comprehension ) (Yielding )

( Retention ) (‘Action )
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INPUT : SOURCE MESSAGE CHANNEL RECEIVER DESTINATION
Xn\ ( . 'S @ 3
OUTPUTS « ) § 4@ Gr o 30 ?1 X &E
Nsv ANgp BB i gt -%g % . *
( 6 e TRl g ow * E
) B EGTE RRALY E’ir'85@’§ ﬁ; 3 &0
1
4 ( i
)
( )
6.
( )
7
8,
9.
10,

11. }

The Communication / Persuasion Model as an Input/Output Matrix  (William J. McGuire)

Subliminal Perception “

(Yielding ) /



( Selective Exposure )

Yielding Attention



( Perception )

(Aware )

40

(Reaction)



1) Receiving
2) Responding on Request
3 ) Valuing

4)  Conceptualization

5) Characterization



@ 2)
©)
®)
(6)
(Katz E. and other 1974)
3
(Katz E and other 1974 )
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anla uar uilured ANABNIATY noagulugy
&aa (e UAAR (LAY WIDUNAIT WUUAN
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(4)
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Utilization of Mass Communication by Individual

Gurevitch (1974)
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Katz, Blumler
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(McQuail.Blumler Brown, 1972)

2.
(Schramm , 1961)

3.
4,
5. Popular

culture

Rossengren (1974)
Katz, Gurevitch Hanch (1974) McQualil Gurevitch (1972) Rosengren
Windahl (1972)
(1) @) (©)
4
©)
(6)
@)
8

(Palmgreen,

Wennerand Rosengren, 1974:44)



uncertainty )

( Charles Atkin )

( Uncertainty )

(Extrinsic Uncertainty)

(

( Intrinsic  Desire )

( McCombs and Becker)

( Surviellance )

( Guidance-)

( Anticipated Communication )

44

Intrinsic



4. (Excitement )

5 ( Reinforcement )

6. (Entertainment)

( Emotional Release )

( Psvchoaraphics )

( ,2534:41 )
( 2537: 74 )
Psychographics (lifestyle
(Activities )

( Interests )
( Opinions )
“AlOs " (Activities)

( Opinions )

analysis )

(Interests)



strid ( 1988: 4 )

( Lifestyle )
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1. Wanzer.M.. Booth-Butterfield and . Booth-Butterfield  (Communication

Zuarterly, 1995)

(The Funny People: A Source- Orientation to the Communication Of Humour)

2. Anderson et al. (Communication Research,1996)
(Stressful Life and TV Viewing)

349

(Action)

Anderson
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