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2532 - 2542

/ / /

(%) @9 (%]
2532 67,648 1051 4,778,165 4,771,235 9,549,400 1840 1,506,878 11,056,278 1691
2533 78,480 1601 5,330,826 5,360,578 10,691,404  11.96 1,585,826 12,277,230  11.04
2534 84,892 817 5199829 5143247  10,343076 -3.26 1573504 11,916,580  -2.94
2535 91,898 825  5501,797 5496923 11,088,720  7.21 1,759,657 12,848,377  7.82
2536 95,741 418 6270475 6,223,092 12,493,567  12.67 1974049 14,467,616  12.60
2537 100,390 4.86 6,732,026 6,665,028 13,397,054 723 2195914 15592968  7.78
2538 105,805 539  7,411520 7,362,345 14,773,865 1028 2,226,027 16,999,892  9.02
2539 109,423 342 ~ 8,079,365 7,969,796 16,049,161 863 2093710 18,142,871 6.72
2540 115630 567 8376529 8,261,229 16,637,758  3.67 2,159,813 18,797,571 361
2541 115265 -0.32 8235739 8,149,076 16,384,815  -152 1941677 18326492  -251
2542 116,839 137 9,274,337 9172501 18446838 1258 1,590,177 20,037,015  9.33
72

2532-2542

/9 1< (99 () /I
2532 19,000  27.05 1,266,712 1,363,738 2,630,450  35.30 - 2,630,450  35.30
2533 26,303  38.44 1,590,815 1,697,775 3,288590  25.02 - 3288590  25.02
2534 30,973  17.75 1,555,734 1,722,714 3,278,448  -031 - 3,278,448  -031
2535 34585 1166 1,656,382 1,827,933 3,484,315  6.28 - 3,484,315 628
2536 36,823  6.47 2,002,796 2,132,529 4,135325  18.68 - 4,135325 1868
2537 38,147  3.60 2,354,991 2,494,374 4,849,365  17.27 - 1,849,365  17.27
2538 41,426  8.60 2,707,550 2,856,930 5,564,480  14.75 - 5564,480  14.75
2539 46,476  12.19 3,123,050 3,246,192 6,369,242  14.46 - 6,369,242  14.46
2540 51,568  10.96 3,359,492 3459434 6,818,926  7.06 - 6,818,926  7.06
2541 50,541  -1.99 3,307,366 3,374,245 6,681,611  -201 - 6,681,611  -2.01

2542 49,190 -2.67 3,357,825 3,153,084 6,810,909 194 - 6,810,909 194



2532
2533
2534
2535
2536
2537
2538
2539
2540
2541
2542

86,648
104,783
115,865
126,483
132,564
138,537
147,231
155,899
167,198
165,806
166,029

International

*9
13.75
20.93
10.58

9.16
4.81
451
6.28

5.89

7.25
-0.83
0.13

2532-2542
6,044,877 6,134,973
6,921,641 7,058,353
6,755,563 6,865,961
7,248,179 7,324,856
8,273,271 8,355,621
9,087,017 9,159,402

10,119,070 10,219,275
11,202,415 11,215,988
11,736,021 11,720,663
11,543,105 11,523,321
12,632,162 12,625,585

o—

1037

26,841,924
15

12,179,850
13,979,994
13,621,524
14,573,035
16,628,892
18,246,419
20,338,345
22,418,403
23,456,684
23,066,426
25,257,747

9
21.68
14.78
-2.56

6.99
1411
9.73
11.46
10.23
4.63
-1.66
9.50

2041

2041

1,506,878
1,585,826
1,573,504
1,759,657
1,974,049
2,195,914
2,226,027
2,093,710
2,159,813
1,941,677
1,590,177

166,029
0.13

1.36

()
13,686,728
15,565,820
16,195,028
16,332,692

18,602,91
20,442,333
22,564,372
24,512,113
25,616,497
25,008,103
26,847,924

2542

9
20.05
13.73
-2.38

7.49
13.90

9.89
10.38
8.63
451
-2.38
7.36
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