2

(Advertising Agency)

18 400

(t-Test)

(SPSS+for windows)

(Advertiser)

2

(Convenience sampling)
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*%k

*%k
*%k

*%k

*%k

*kk

N/A

N/A
N/A
N/A

N/A

N/A
N/A
N/A

N/A

*kk

kK%

N/A

Local Store
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45)

15)

31-50

49.3)

(

62.1)

14.5)

( 52.5)
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21.3)



20,000-50,000

( 17.3)

( 16.3)
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50,001-80,000 ( 24.0)
20,000 ( 17.0)
6
2-4 ( 41.7) ( 34.8)
1-2 ( 61)
1 ( 70)
( 86.7)
57.9)
1 ( 17)
( 25.8 21.2)
( 19.7) ( 17)
14.6)
3.78
3.72
3.66
3.58

3.45



53

53

4.02

3.45

3.53

3.58

3.67

3.67

3.62

3.74

3.66

3.93

3.64

3.67

3.67

3.74

3.73

3.66

3.70

3.72

4.07

3.40

3.60

3.71

3.81

3.85

3.80

3.84

3.78

3.46

3.59

3.56

3.45

3.32

3.42

3.29

3.29

3.45
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3.77

3.36

3.42

3.62

3.58

3.72

3.56

3.60

3.58
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.05

.05

05

05

.05

21

2.2

2.3

3.1

3.2
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5
5
51
.05
5.2
.05
5.3

.05

112



54

3.24
2.70

3.69
3.24
321
3.19
3.16
3.13
3.00
2.97
281

2.70

3.69

3.13
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(Concept for Advertising Media
Sissors and Bumba (1995) 3

Nontraditional Media

(Global Brand )

(Global Brand)
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Global Brand Panasonic . g
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Nontraditional Media (Jack

Z. Sissors, Lincoln Bumba : 1995) Traditional Mediaw
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