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The purposes of this research were to study the health service delivery according to marketing mix
strategy in outpatient departments, governmental hospital , Bangkok Metropolis. The sample of 5 governmental
hospitals, Bangkok Metropolis were selected through stratified sampling methods, then 31 departments at outpatient
departments; namely medicine, surgery, orthopedic, obstetric or gynecology, EENT, and social insure person
room, were selected. The research instrument which developed by researcher was an observation form. The reliability
of the instrument was 0.93. The data was analyzed by using frequency and percentage.

The results of the study revealed as follows

1. Marketing mix strategies which were used for health service delivery in outpatient departments,
governmental  hospitals, Bangkok Metropolis were; 1.1) Product/ service strategy, core service; health screening,
primary care, health counseling, special clinic. Expected service; appropriate light, and color, in order of equipments,
clean and pretty uniform of health personel. Augmented service; automate teller machine, vending machine, Potential
service; extended bed project. Strategies which were not had hbeen used were autonomic newspaper maching and
one stop service. 1.2) Price strategy which were used 100 percents were free of charge service, pay later service,
whole sale service for insured person. Price strategy which were not had been used were discounting during special
opportunity or special day. 1.3) Place and distribution channel strategy which were used 100 percents were, evening
clinic, situated in crowded community, convenience traffic, slide stage for wheel chair, elevator for customers,
media or symbol for communication, appointment system, referral system and ambulance. Strategy which were not
had been used were leading slip and flow operation. 1.4) Promotional strategy which were used 100 percents were,
pamphlet, logo.  Public relation inside hospital by paging, feedback box, audio visual aid, health exhibition, closed
system television, lecture. Public relation outside hospital by radio, television, health seminar, health activity, seasonal
preventive program. Strategy which were not used were advertising by billboard, leaflet, direct mail to target group.

2. The problem of nursing marketing mix strategy at outpatient departments were limited budget,
employee work overload and no marketing plan.
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