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The purposes of this study were to compare mean scores of hospital service based on
service marketing mix strategies which three different types of hospital (governmental, profit and non
profit hospital) and then b)/two different hospital accreditation (hospital accreditation and non
hospital accreditation). The subjects were 368 inpatients drawn by stratified sampling technique
.The instrument was self report questionnaire which tested for validity and reliability. The cronbach
alpha was .90. The statistics used for data analysis included mean, standard deviation, t- test,

analysis of variance and Scheffe's method.

The major findings were as follow :

1. The overall mean scores of hospital service based on service marketing mix
strategies were at moderate level. When service marketing mix strategies were analyzed separately,
there were found that price, place, promotion were also at moderate level whereas product, people,
physical evidence, and process were at high level.

2. Analysis of variance indicated a significant difference among the governmental,
profit and non profit hospital (P< .05). When Scheffe’s was analyzed there were significant
difference in product, price, promotion, people, physical evidence, process and overall (P< .05). No
significant difference in place.

3. The overall mean scores of hospital service based on sendee marketing mix
strategies between hospital accreditation and non hospital accreditation were no significant P
= .559). When service marketing mix strategies were analyzed separately, there were significant
difference in price, place, promotion, but no significant difference in product, people, physical

evidence, and process.
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