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of consequences derived from language used in  t e le v is io n  advertisem ent 
upon th a i c o llo q u ia l employed by the undergraduate stu d en ts o f  
Chulalongkorn U niversity  in  both speaking ard w r it in g . The comparison 
of te le v is io n  advertisem ent language e f fe c t in g  sc ien c e  stu d en t and 
so c ia l-s c ie n c e  student i s  included . Through the sim ple random sam pling  
method, the research sample group i s  obtained. This group combines o f 
240 undergraduate students who are 119 sc ien ce  stu d en ts and 124 
s o c ia l-s c ie n c e  stu d en ts. For the data a n a ly s is , the d e s c r ip t iv e  
s t a t i s t i c s  i s  implied i . e .  percentage, means and standard d e v ia t io n .

The concluding r e s u lt s  o f th is  study are as fo llow ed :
1. The chulalongkorn U niversity  undergraduate stu d en ts used  

the d er iv a tiv es  of t e le v is io n  advertisem ent m ostly  in  sp eak in g, and 
sp e c ia l ly  amongst peer group.

2. However, they do not use the t e le v is io n  advertisem ent 
c o llo q u ia l in  th e ir  w r it in g .

3 . Upon the comparison o f te le v is io n  advertisem ent c o l lo q u ia l  
e f f e c t  on scien ce and s o c ia l-s c ie n c e  student, th ere i s  n ot any 
d ifferen ces  between th ese  two groups, n eith er  in  th e ir  speaking nor 
th e ir  w ritin g .

4 . The Chulalongkorn U niversity  undergraduate stu d en t mainly  
immitate Thai c o llo q u ia l from the language used v ia  t e l e v i s io n .
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