(Tangible)

(the total-product concept)
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(Consumer Goods)
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(Industrial Goods)

(Consumer Goods)

(Convenience Goods)

(Staple Goods)




1.1.2, (Impulse Goods)

1.1.3. (Emergency Goods)

(Shopping Goods) ' ' ni
1

(Specialty Goods)

(Unsought Goods)
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0.8976 - 0.9556
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