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(Agency)

(Media buyer)
(Production House)
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12

400 181 1.5
219 54.75 21-25 35.25
26-30 %5
7 42,50
3950 5,000-10,000
.75
12 35.25
(17.01-18.00 ) 2175
(6.00-9.00 ) 19.50
3.39 13 271.75
12 2%

43
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(Unaided Recall)
65.25
9
(Aided
Recall) 88.50
76.75
55 70
5.85
Standard Chartered Nakornthon
53.50 312
1 21.24 85

064 2

84.25
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50

16.42

(

56.75),
55)

(

57.25),

(

63.50),
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0.05

0.05

0.05
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0.05

1-2
13

Wells, Burnett
Moriatry (2000) (Exposure)
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(Limited

Massage Space)

JackZ. Sissors

(1996) Jim Surmanek (1994) (Transit Advertising)

(Unaided Recall)

(Aided Recall)

88.50%

(Sensory Memory)
David L.
London Albert J. Della Bitta (1993)

(Short-
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term Memory”

(Rehearsal)
(Long-term Memory)

(Retrieval of Information)
(Recall) ,

35
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" . 2543)

 2542)

(Unidimension)  Lutz (1991)
(Affect)
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(Cognition)
(Antecedents) (Intention to buy)

(Behavior or Conation)
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Moriatry, 2000)

(Interpretation)

Naveen Donthu, Joseph Cherian

Advertising)

m

(Perception Process) (Wells, Burnett
(Exposure) (Attention)

(Retention)

Mukesh Bhargava (1993) ’

" (Factors Influencing Recall of Outdoor

2-3
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Kassarjian
Robertson (1991)
, ‘ ' (Information)

(Direct Experience)
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(Limited Massage Space)



(Flighting)

20 22

UNO
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UNO
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(High Involvement Product) (Low Involvement
Product)
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