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L (Antecedents)
2. (Intervening)
3. (Consequences)
(Rogers)

(Everett M. Rogers and Lynne Svenning,1969:
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(Information)
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L (The Cognitive Component)
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“Negative
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(Theories of Attitude and Behavioral Change) (Zimbardo Ebbesen
and Marlach: 1977, 2541:35)
?
2 (Cognitive
Component)

(Affective Component)
(Behavioral Component)
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(study the problem)
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2) (define the problem)

3) (determine the applicable regulations, ordinances, and
procedures)

4) ? (select strategies to influence the
decision)

5) (prepare a FACT SHEET) FACT
SHEET

6) (plan tactics to implement the

strategy selected)

7) ? (manage media coverage)
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(Katz and Lazarsfeld, 1955)

(Interpersonal Communication)

(Klapper, 1960)
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(Me Nelly and Fonseca, 1964)
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