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This th e s is  aim s is to s tu d y  the ch arac te ris tic s  of orality เท Thai print advertising  

b e tw een  1936 a n d  1996. The re se a rch  is b a s e d  on ad v e rtisem en t sa m p le s  w hich a re  
system ically  s a m p le d  by stratified random  sam pling  m ethod . T here  a re  480 sam p le s , 
280 from e a c h  period .

Six c h a ra c te r is tic s  of orality are  stu d ied  in both p erio d s . They a re  inexplicitness, 
in co m p le ten ess , high deviation, ex p re ss iv en ess , repetition a n d  interaction. เท 
co m p ariso n  of th e s e  ch a rac te ris tic s  เท the 2 periods, w e found tha t they  a re  quite 
different in te rm s of their p roportions an d  their linguistic realization.

R epetition an d  in co m p le ten ess  are found ou tstan d in g  in bo th  periods. Repetition 
is found in h ig h e s t proportion  (34.9% ) in 1936 advertisem en t, w h e re a s  im co m p le ten ess  
is found เท h ig h es t proportion  (47.4%) เท 1996 advertisem en t. In te rac tiv en ess  is also  
found in high p roportion  (20.7% ) เท the 1936 period , it is rea lized  in te rm s of 
in terogatives a n d  different kinds of “ทาand", i.e., co m m an d in g , req u estin g , su g g es tin g . 
This c h a ra c te ris tic  is found le ss  (9.0% ) in the 1996 period.

T here a re  m ore varie ties of linguistic realization of e a c h  ch a rac te ris tic  in the 
1996 print ad v e rtisem en t. The linguistic realization tha t is not found เท 1936 is 
intensification w hich  is the  realization of repetition, slang  w ord an d  o n o m ato p o e ia  which 
is the realization of e x p re s s iv e n e ss , o rthoghraphic  deviation  w hich is the  realization of 
high deviation , a n d  abb rev ia tion  w hich is the realization of inexp lic itness.

The only linguistic realization of orality ch a rac te ris tic s  w hich is found in 1936 but 
is not found  in 1996  print ad v ertisem en t is requesting  w hich re p re se n ts  in te rac tiv en ess. 
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