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This thesis aims is to study the characteristics of orality ~ Thai print advertising
between 1936 and 1996. The research is based on advertisement samples which are
systemically sampled by stratified random sampling method. There are 480 samples,
280 from each period.

Six characteristics of orality are studied in both periods. They are inexplicitness,
incompleteness, high deviation, —expressiveness, repetition and interaction.
comparison of these characteristics ~ the 2 periods, we found that they are quite
different in terms of their proportions and their linguistic realization.

Repetition and incompleteness are found outstanding in both periods. Repetition
is found in highest proportion (34.9%) in 1936 advertisement, whereas imcompleteness
is found  highest proportion (47.4%) 1996 advertisement. Interactiveness is also
found in high proportion (20.7%)  the 1936 period, it is realized in terms of
interogatives and different kinds of “ and", i.e., commanding, requesting, suggesting.
This characteristic is found less (9.0%) inthe 1996 period.

There are more varieties of linguistic realization of each characteristic in the
1996 print advertisement. The linguistic realization that is not found 1936 s
intensification which is the realization of repetition, slang word and onomatopoeia which
is the realization of expressiveness, orthoghraphic deviation which is the realization of
high deviation, and abbreviation which is the realization of inexplicitness.

The only linguistic realization of orality characteristics which is found in 1936 but
is not found in 1996 print advertisement is requesting which represents interactiveness.
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