(Content Analysis)
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(Depth Interview)
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25-45

GM 2 1

(High-society) L] !

. 2522 22
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15,000 25,000
. 2525 19
21-40 20,000
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. .2544
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(Depth Interview”

. .2544

25



26

GM
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y
y



L

/ (Textual/Contextual Analysis)

Peirce (1931)
3
reference
2 (Signifier)

‘ " (concept) ‘ , (Signified)
L
De Saussure (1974) 2

R.Barthes (1967)

AXE
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(Binary Opposition)

3. Synchronic/Paradigmatic
De Saussure (1974)

(attribute) ;

Paradigmatic

Synchronic
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(deconstruction)

J.A.Doyle

29

(Denotation) (Connotation)

(Binary Opposition)

Synchronic

Paradigmatic



4,
5. Superwoman
6.

(Coding Sheet)
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Coding Sheet

*kk
/ *%
(15 M 17
F17

*1 ML FL
2 M2 R
3 M3 F3
4 Synchronic M4 F4
5 Paradigmatic M5 F5 Superwoman
M6 , Fo '

M7 F/

*kk
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