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~ The purpose of the study is to understand the information
service and dritribution throu?h mass media for the foreign tourists
in Pattaya city, and aspects of the information service by applying
the managing the service offering,the distribution,and the typical
information approach, Qualitativé methods are employed with data
collection based on in-depth interview techniques and documentaries.

The results of this study can be summerized as follows:

1. The information service through mass media showed the
charecteristics of services and managing. the service offerln%. The
obg,ectlve of service concept was to receive the policy from the head
office, to make pleasyre for foreign tourists and to get profit. This
intention of service indicate that there were three groups of basic
service packa%e: core service,facilitating service and supporting
service. Furthermore, there were augmented service offerings
different from the other service organization, that were access ,
tlmde,, good location, decoration the organization, and interaction with
media.

2. The typical information of mass media_ had five types :
attractive information about tourist spots, services and facilities,
accessibilities, images and price lists for tourists.

3. The distribution of information service through mass media
had two aspacts. Firstly, the channel of information service which
could be devided into two parts: direct channel and indirect channel
(intermediaries) . Secondly, the physical distribution which had two
thes. The first one was™ that through mass media and the other
through specific media.
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