251 )



— N M < o

1 2539)

(



2539)

( 25%)



2539)

( Lazarsfeld and Morton )
2

10



.. 1980

( 2539)

Mcbride Commission

16
Many Voices on World

(Information)

( Socialization)

(Motivation)

il

2



(Debate and Discussion)

(Education)
(Entertainment)

(Cultural  Promotion)

(Integration)

(Social need)

(A Political Instrument)

(An Economic Force)

(An Education Potential)

12
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o) (Impulse and Treat to

Culture)
(Carrier of Culture) (Impulse)
( 2539)
(Joseph  Pulitzer) 19
' (Role)
4
(Gatekeeper) (Informer)
(Watchdog) (Ombucdsman)
5 (
,2529) 1
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2529)

~ 00 PO

8 2528)

B, (Popular Newspaper)

(Quality Newspaper)
6.



2533:63 )

(Prominence)

(Investigative Reporting)

(Joseph  Pulitzer)

(Immediiary)
(Humen  Interest)

(Proximity)
(Unusualness)
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(Consequence) (Conllict)
( 2538 )

(David Kaplan)
12

1 Systematic inquiry and Critique

2. Indepth,Long-term research and reporting

3. Tenacious and Determined Digging

4. Documentary Research,the use of Public RecordsJFollowing the paper tral

5, Extensive interviews

6. Crime-Solving Tools and Techniques,like a police Detective

7. Serving as a court of last resort,offering a voice to those Unheard
1

8. Doing stories not covered by the rest of the news media

9. Exposing Information Others want kept Secret

10. Bringing together Disparate Information into a Cohesive Whole



i

11. Groundbreaking,Revelatory Reporting that Adds Significantly to the Public
Record

12. Watchdogging Power.Focusing on the Accountability of - individual and Institution

that Wield Power u ”
( , 2538:85-86)

( 2597 )
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( 2530 6)

19



%30 1)

(Goal-seeking  activities)
(Organization chart)

(Who reports to whom )

(Authority)

2530 :7)

(Job-task pyramid)
(Responsibility)

20



3I 1 1
4,
( 2531:94)
( 2526:164)
John M. Gaus
Edwin D. Flippo
4 (Objective) (Responsibility)
(Authority) (Accountability)
(People) (Funtion)
(Physical factor) ( 2516:49 )
(Objective)
(Specialization of funtion) (Authority
and Responsibility) (Line staff) (Chain of
Command) (Span of Control) (Coordination)

(Unity of Command)
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(Group  effort)
(Harmony) , ('y chomze) (Time)

( 2516:61)

( , 2531:413)

2531:369)

(Jeavitt J. Harold; el al; the Organization World, Newyork
4



(Tasks)
(Structure)
(Tools)

(People)

23
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Redding  Sanborn

Huseman

Greenbuam

2526)

21

' 2526)

( 2538)



12531)

Planty ~ Machaver

(

2501)

28



(

2537)

29



2468

2517:99)

25%0)

30



( 2529:88 )

25306 )

2531:459 )

a



(E. Jerome Mcczthy)

(William  Stanton)

2531:464)

32



33

(Phillip Kotler)

( . 2531)

(Concept  of
Segmentation) 3

1
2



( 25%9)

1 Product
2. Price
3. Promotion

4. Place
(

(Marketing Mix)

25%)

2539)
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.. 1960

3

2530)

35
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drd. edition (New York Macmillan Publishing Commpanv, 13987) p.117
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FnFnavainTaunil

Inswanie

UAANONYAT
]

(PERSONALITY) TRUTTIY

ALADINIT
(NEEDS)
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Anuails
(AWARENESS)

INTHANNATHINA

5n§wamspr’n

Clenn Walters, Consumer Behavior : Theory and Practice, Revised Edition.,

(Homewood, Hlinois Richard 1). lrwin, 1974) p.16
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(Management)

(Marketing Research)
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