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# # 6280010535 : MAJOR CREATIVE ARTS

KEYWORD: character design, Chinese blessing word, First jobber, Lifestyle Brand
Janejira Leelartapin : GRAPHIC DESIGN OF LIFESTYLE BRAND FOR FIRST
JOBBER BY USING CHARACTER DESIGN FROM CHINESE BLESSING WORD.
Advisor: Asst. Prof. PERMSAK SUWANNATAT, Ph.D.

Blessing word is the one of Chinese’s belief that is important and always
use in Chinese season for greeting. There are few people aware of blessing word

neither meaning nor source of words.

The research object is to study and explain the concept of this research,
graphic design of lifestyle brand for fist jobber by using character design from

Chinese blessing word, to find strategy and design concept for case study.

The tools for research are as follow : 1.) The questionnaire was created by
a researcher to analyze the behavior of knowledge and comprehension in Chinese
culture’s belief of first jobber. 2.) Observation about target group. 3.) The
questionnaire was created by a researcher to analyze the preference of character
brand of first jobber. 4.) The targeted interview about concept to find brand

personality. (10 persons)

The research founded that main point of graphic design of lifestyle brand
for first jobber by using character design from Chinese blessing word is 1.) Product
media such as office items, accessories and electronics respectively. 2.) Character

design to attract the target by using Kawaii style.

Field of Study:  Creative Arts Student's Signature .......cccccovievrienne.

Academic Year: 2020 Advisor's Signature ..o
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Creator Innocent

Innovation

Creativity,
Imagination,
Nonlinear,
Control Nonconformity
Power,
Confidence,
Dominion,
High Status

Service Freedom

Altruism, Independence, Bravery,
Compassion, Provide Seek Nonconformity,
Patience, Empathy structure Paradise Self-sufficiency

Caregiver Explorer

Stewardship,
Altrulsm, Respect,
Fairness

Everyman [EEFEFRTT

Build a
Connection

Humor,
Originality
Irreverence,
Awareness

Enjoyment
Jester
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Water Fire
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—  (GENerating interaction
—  Overcoming interaction

>

Mixing colors in China, i.e. combining a

main color with bits of another positive-

meaning color; is common and can have

varied interpretations and meanings.
AN 48 mskavEndnfudsuiiianumnedaun

(ﬁm https://www.chinahighlights.com/travelguide/culture/lucky-numbers-and-colors-in-chinese-

culture.htm)
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K-pop

Musical genre

K-pop is a genre of popular music originating in South Korea._ Itis
influenced by styles and genres from around the world, such as
experimental, rock, jazz, gospel, hip hop, R&B, reggae, electronic
dance, folk, country, and classical on top of its traditional Korean
music roots. Wikipedia
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