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gate TuTwldrquannfaddhal 4wl

The pﬁrposc of lateral thinking is the generation of new ideas and escape from the old
ones. The need for lateral thinking arises from the patterning behavior of the mind which is not
good at restructuring ideas to bring them up to date and allow full use of availﬁble information.
The traditional habits of thinking are very effective at developing ideas but not very good at
restructuring them. Lateral thinking is designed to supplement traditional thinking and
especially to introduce discontinuity that is necessary for restructuring ideas. The basic process
of lateral thinking is the escape from old ideas and the provocation of new ones. The ideas
generated by lateral thinking are selected and developed by traditional thinking methods.
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