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# # 6280023720 : MAJOR LOGISTICS AND SUPPLY CHAIN MANAGEMENT
KEYWORD: STOCK-OUTS, MODERN TRADE, MULTINOMIAL LOGISTICS
REGRESSION
Thanchanok Patthong : CONSUMER RESPONSE TO STOCK-OUTS: A CASE
STUDY OF PVC DOORS IN MODERN TRADE. Advisor: Asst. Prof. TARTAT
MOKKHAMAKKUL, Ph.D. Co-advisor: Assoc. Prof. SOMPONG

SIRISOPONSILP, Ph.D.

The research aims to examine the impacts of product stock-outs, by studying
consumer’s reaction following stock-out, factors affecting consumer’ reaction, and losses
incurred by manufacturers or distributors. The selected product for study is PVC doors sold
through modern trade channels in the Bangkok Metropolitan Area. The data in this study is
collected by interviewing 210 customers in Bangkok. Next, statistically analyzes using
Multinomial Logistics Regression method. The analysis results show that when encountering a
stock-outs, about 36.20% of the respondents would switch store, 25.20% switch product,
21.40% delay or postpone the purchase and the remaining 17.10% switch brand. The results
also reveal that factors significantly influence the consumer’s reaction to stock-outs are the
objective of purchasing PVC doors, degree of urgency to use PVC doors and brand loyalty. On
the average in the short term, product stock-outs would cause the manufacturer a lost profit of

271.62 baht per customer.

Field of Study: Logistics and Supply Chain Student's Signature ..........c.ccoeeveeeennnene
Management
Academic Year: 2020 Advisor's Signature .........ccceceeeeveeennenne.
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