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# # 6380026735 : MAJOR CREATIVE ARTS

KEYWORD:
Rebecca Burrows : GRAPHIC DESIGN OF ORGANIC RESTAURANTS FOR
GENERATION Z. Advisor: PAWIN BUNNAG, D.F.A.

This research aims to study the graphic designs and the corporate identity
design of Organic restaurants that created to attract the generation Z customers.

The project has main purposes to examine the strategies and guidelines
for organic restaurant design for generation z, including studying the guidelines for
the composition of the graphic arts. to create an image of an organic restaurant for
generation z.

Research methodologies bases on the documentary research, article,
books, internet resources and printing medias. In addition, the researcher observes,
do the focus-group interview and the in-depth interview from the target group and
graphic designs. Moreover, by collecting the data becomes the questionnaire to
illustrate the information.

Research results indicate that: What to Communicate for the graphics
design for generation z organic restaurants used in was Fresh Journey, The graphic

design was created for generation z.

Field of Study:  Creative Arts Student's Signature .......cccccovievrienne.

Academic Year: 2021 Advisor's Signature .......cccoeeeveveeeenen.
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Immune Boosting Cold Pressed , Organic

Smoothies Organic Coffee , Healthy
Drinks , Refreshing Tea , Healthy
Comfort Food
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Signature Menu , Appetizer Menu
Organic Salad , Steak , Spaghetti , Vegan

, Rice , Dessert , RAW Juice , Detox
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Salad , Mix & Match , Steak , Spaghetti ,
Poke Bowl , Beverages , Appetizers &

Snack , Nutrition Facts

YNNG

v v A 1Y 1

adaSeyily , adanuiasy , adnaiuame

[

aanliay @aannsluan wasnaldl , Jwnu

a s v

FNLULIBSATA |, AAALANTENS , @dnanta

Y

v 1 a a = [

aaanuuuAwesisillou , adansndens,
v 1 [ a a I3 [ <@
adndensin |, adnmanadndvns , adnande
SUATU , @AANUN , BUNH, AdANEINS DY
b, ldy , adayda , nedmaudia | @dn
O, nevnudn adndndile , adngnyin
, ANAUTANBULTY , adaudeugnle , agn
ANUNALY , @aNUILTANBUYITY , @an
wraNeugs , Bsua luad, yuiresu luad
,Wge Tuad | avfinenlienilne , awfinanla
< | a a < 1
819, ddinantn , wasuiley , adnenln
gaaiansWiila , ainUaluiwn |, vod
Wianswiila | aindaiuiwn , 817lne
=3 =3
awlinUaiunen qeadu , ainvynlsyny
81778 , aiinnualsuse 81alve | alfinvye
Tsune wasuideu , awinuy@an wasuideu
=3 a 1 =3 =
aANuYTn visaralng , alnuydin g1e
Cafnurauaugneenlng | adnusauay
grawaaiansiiila , auAnfdansn

weeu wazlyd , alninfalud 34 sou




26

Wy, aunAnfgeaiansiila , aunied
arsluwng enln , leeudu , dramdnun
NYIATA |, T1IIVLI@IVLTANOY |, 117

PN LYANDY

LUSUR

Ysennaiunis

oond

Avgust

Tasty Organic Eatery

v 3
VDYALUIUA

SIUBINNT August NNSDULESWDINITDBST N

a L4

Unfhduiieavnin lnedonldingivees

| a

uniianain i duiyfiauiinilaasisassd
B U3501n1AneTUEIY Aueust AALASLAE
Wulnudewazdiiasundundniila
anuidnevgunaziluiues

$1A1

IASUAUN 39 - 399 UM

Organic Salad Menu , Organic Signature
Menu , Soup & Appetizer , Main Course ,
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Breakfast , Frittata , Salad , Soup , Main
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Bruschetta & Flatbreads |, Juice , Shake ,
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Soft Drinks
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Appetizer , Raw Salad , Raw Soup , Raw
Roll , Vegan Salad , Vegan Noodle Salad
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Salad , Tacos , Avocado Salad , Lasagna
, Avocado Soup , Beetroot Soup , Secret
Soup , Brain Booster Soup , Brain
Booster Cake , Apple Ple , Chocolate
Cake , g wiane , FTYSA , gTunuy , 9

NuI

kY

, g, g@augdn , gildzumn
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, Ydnlsa , lsads , dradnvniianen , &1
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Filaingna , Jududadavuiaven , Ju

Taydn , adniudubuninnea

LUSUR

UseLAnaiunisg

ORGANIC CAFE & JUICE BAR

New Recommended Menu , Snacks ,

Salad , All-Day Breakfast , Quinoa Based
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1A

SIASUAUN 40 - 405 UM

, Sandwiches , Pasta , Super Food Bowl ,
Sweet Tooth , Coffee Cold & Hot , Tea
Clod & Hot , Jas berry Tea , Deink , Cold

— Pressed Juice , Extra’s Menu

I1YN1IINT

Sweet Potato Fries , Roasted Sweet
Potatoes , Spicy Mango Quinoa Salad ,
Baby Spinach , Brekkie's Mixed Fruit
Salad , Sesame-Crusted Tuna with Wild
Rocket , Super - Food Wild Rocket Salad
, Avocado Toast , Ricotta Toast with
Berries , Skinny Royale , Baked Egg with
Chorizo , Eggs Any Style Full Breakfast
Plate , Baked Egg with Quinoa , Quinoa-
Stuffed Bell Pepper , Fried Quinoa Tom-
Yum with Diced Salmon , Fried Quinoa
Holy Basil with Pork Shoulder Steak /
Chicken Breast , Pan - fried Salmon
with Quinoa Salad , Italian Seafood
Quinoa , Pineapple Fried Quinoa with
Shrimp , Diced Salmon Fried Quinoa
Topping with Onsen egg , Reuben
Sandwich , Croque Madame , Grilled
Chicken Breast Caesar Sandwich , Beef
with  Wild

Stew Toast , Capellini

Mushrooms ,  Linguini Spirulina with
Salmon Steak , Avocado Pasta , Acai

Bowl , Cacao nana Bowl

LUSUR

Usetnnainig

Appetizers , Impressive Roast , Soup ,
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FIAWSUAUTN 49 - 369 UN

Main Dishes , Delicate Flavor , Perfect
pork ribs mist try , Silky Smooth
Salmon , Time for Teriyaki , Healthy
Dishes , Your Flavor , For the love of
cooking , Flower filled with Thai food ,
Menu

Crispy healthy , Special

Homemade Ice cream Drink

Additional , Herbal juice

I1YN1IINT
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KRAM Café & Thai Kitchen 511481115 LN8d lA5AN
wleanuuindu lanarsweswuiing qyuin
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fenmdmiugnAiiudey wyemis i
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AN #IUATIVUIALENBEAUNAS

3I1A1

FIAWSUAUTN 30 - 790 UM

Special Menu , Appetizers , Stir — Fried ,
Fried Rice , Curry , Soup , Coffee ,
Refreshing , Soft Drink

YNNG

0
[

ﬁ:amw%ﬂ%jmmuﬂmmm , Uausauau
noatUanfugurahe , S1adadienningns
, Yanlinusauysunaiieanen , Unlinen
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AnUdliluas , Tuvdesinly , Aztingeensdin
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ORGANIC CLEAN HEALTHY

v 3
UayaluTUA
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FIAWSUAUTN 35 - 420 U

Recommended , Coffee , Almond Milk ,
Refreshment Drinks , Healthy Cake ,
Clean Food Boxes , Vegan Loaf & Nut
Butter , Boba Almond Milk , Organic Tea

I1YN1IINT
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fumesnilag | indeshuanalfunaud |
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FinTomes , vunlninszdunsguamng
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Sweet Heart Cookie , Dark Choc Brownie
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simple
food | art | cafe’

v 3

JayauuTUA
smooth & Simple $1UFMTUAUTNFUANITA
Tusniswavgualssludnuwazyeatud
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Y99919shazuAaUzI i Ay

1A

FIAWSUAUTN 80 - 200 UIN

Smoothie Bowl , Frappe , Coffee & Soft
drink , Dessert , A la Crate , Appetizers

YNNG

Acai Mixed Berry Bowl , Red Passion
Bowl , Green Passion Bowl , Avocado
Spinach Bowl , Mango Maca Bowl ,
Cacao Banana Bowl , Peanut Butter
Bowl , Honey Yoghurt Bowl , Honey
Avocado , Strawberry Banana , Coca
Paradise , Choco Banana , Double Berry
, Mango Passion , Kiwi Summer , Hawaii
Carrot , Ice Americano , Ice Latte , Ice
Cappuccino , Ice Mocha , Ice Caramel
Macchiato , Ice Espresso , Ice Cocoa ,
lce Matcha Latte , Earl Gray Lemon Tea
, Butterfly Lime Soda , Rose Soda , Thai
Tea , Simple Fruits Waffle , Simple
Cacao Waffle , Whole Wheat Lava
Waffle , Simple Two Tone Waffle |
Simple Pancake , simple Honey Toast ,
Simple Red Velvet Waffle , Homemade
Sandwich Tuna , Brown Rice Chicken
Sauce , Spaghetti with Chicken Tomato
Sauce , Spaghetti Bacon & Dry Chili ,
Spaghetti Carbonara Bacon , Spaghetti
Salmon Spicy Sauce , Spaghetti Crispy
Fish & Dry Chili , Spaghetti Fresh Salmon
, Chicken Tortilla Wrap , Hash Brown ,

French Fries , Nuggets

LUSUR

YseLnnanis
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THE HASS

BISTRO

v 3
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FIAWSUAUTN 25 - 395 U

Vegetarian Festival , Hass to g¢o , Hass
Avoo Thie , Appetizers , Salad , Main
Dish , Rice Dish , Desserts , Fresh Fruits
Coffee & Tea |,

ltalian Soda , Fruit

Smoothie
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1. Broccoli Revolution

m‘wﬁ 1 Broccoli Revolution

17;31'] K
https://alivearound.com/lifestyle/healthy
UszLNIms NUINNYIMNT f79819518N1591%15
1 sUsEnnhduiin ® Healthy Drinks AU LRI, T1INFBY

AnassingAukuueasunia Aaniwaldged, 1IndesAtiing

® QOrganic Coffee
POAWYINITULIY, V1INADI

® Organic Tea

9 DAYTIME STORY, "8 %mmwmﬁaqmmw 9308 Yad Mulanndu," (2018), https:/bit.ly/2Mk6quT.
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® \egan ice cream

® \/egan Smoothie

LASELYERL, A8LR BT LU
JgR1uUNa, Spaghetti Quinoa
Ball (Whole-Wheat), NYC

PIZZA SLICE with mozzarella

2. Patom Organic Living

aAmdl 2 Patom Organic Living

fin : https://alivearound.com/lifestyle/healthy

UssLnanig

NUINNYBI9S

798193181159 I%S

IMNTUTBANGUN WY

aannnuazNabll

® Beverage

® (Organic Signature

Drinks
® Man courses

® Thai Desserts &

Bakery

I1gnenly, adainsiy wald
594, fweugningeu, anld
BN, NAEUIBT UEN513403, 1o
ASunefian loAASuNLUIq,
loAnsulutou, loaasudnalsd

Wos YaAlnkanaaswniia, ¥1
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Appetizers

Ice Cream

Fruit

Organic Lunch Boxes

Salads

nuay, ¥y, Yansnualy
su+tayulng, drlvayulng,
F1UNIFURNTIN T1IdUELIAn

Tungany

3. Veganerie Concept

amd 3 Veganerie Concept

7

I'M VEGAN) -

fiyn : https://alivearound.com/lifestyle/healthy

UssLnanig

NUIANYBIS

1798193190159 19%19

91 sUszAnIhduie

91113V Plant Based

Breakfast

Brunch & Dining
Veggies

Bakery & Desserts

Drinks & Smoothie

Nice Cream Goodness
Bowl, Fruitful Granola
Bowl, Soy Yosurt Fruits
Bowl, Crunchy Monkey
Smoothie Bowl, Green
Fresh Smoothie Bowl,

Baked Pizza-Roti,
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Veganerie Cheese
Burger, Mushroom Tomyam,
Banoffee Pie,

Pana Cotta

4. Greenmade Cafe

mwﬁ 4 Greenmade Cafe

fian : https://alivearound.com/lifestyle/healthy

UITNNaInIg wmmm&'mmi 798193190159 19%15
mmsﬂssmw?\h‘ffuﬂm APPETIZERS Somtam Roll Roasted
AnassingAuuuueasunia SOUPS Chicken, Spicy Mackerel

SALADS Veggie Wrap, Pumpkin
Lemon Basil Soup, Tuna
PASTAS

Corn Soup, Prawn Pomelo
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® STEAKS
® RICE
® JUICES

Salad, Caesar Onsen Egg
Salad, Spaghetti Thai Spicy
Keemao Grilled, Spaghetti
Chicken Marinara Pasta,

BBQ Pork Spare Ribs,
Norwegian Salmon  Steak,
Set 417lsdwedlisunylad
U ﬁ U , Cold Pressed Juice,

Mixed Fruit Mojito Juice

5. Buna Organic Coffee

AMd 5 Buna Organic Coffee

fian : https://alivearound.com/lifestyle/healthy
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UsTLNN81IM5 NUINNYDMNS f79819518N1591%15
sUsEInhduiin ® APPETIZERS wawsyle asnilay B0
ANATTINQAULUUERUNTA | ¢ BREAKEAST WnuEni vgluessdalan
< Y a n:‘llu a
e SOUPS Janntndu ?l‘U’]LflGW]Nﬂ‘WSﬂ
WALUADU dUNNARALY T1IRAY
® SALADS , s
Tinliglasmy 41aLe Ina
® SPAGHETTI | L
AlUUISY Yedas Inarnlay
. STEAKS v @ a 4 [ U I
aanseninm Andaan aanonln
® RICE . = ~
\ French Fried &lasevyauuid
® JUICES A7 lnnennylad usletiseu
® DESSERT ¥a dnnglstleuda yuusile

we ldnsentuun tdnsanla

17

6. Salad Factory

Amdi 6 Salad Factory
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fian : https://alivearound.com/lifestyle/healthy

Ussnnanisg

wmwyjmms

A19819518N1581%5

DIMNTUTEANGUN WY

adneinlaznalal

APPETIZERS
SOUPS
SALADS
SPAGHETTI
STEAKS
PLANT-BASED
RICE

JUICES
DESSERT

Anlnuzazne NoLuwlag

vgieiasulaven adaen
mﬁamwmﬂﬁﬂgmwﬁﬁwm
gunenary guiin Uaidovan
mungdu lngramgladiuuus
Jeloeadn vuntenseiviouis
wAsurney auudalain
WIANBUTARANISUILEERALAR
Nalisiuadn Seainvousas
814 Seaininvea leiisanaldl
§u%ﬂmaag§ Lua%’maa&mé

AU IUAN

7. Farm Factory

12 FARMFACTORY

100% Cold Pressed Juice

__4 jﬁ\
2'%y @
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m‘wﬁ 7T Farm Factory

fian : https://alivearound.com/lifestyle/healthy

UITNBINIS ﬂuﬁﬂﬂyjaq‘lﬂﬂi f79819518N1591%15
mmiﬂizqummmﬁu ® APPETIZERS Avocobb Earth Bowl
dannnuagualdl ® SOUPS Avocobb Burrito Harvest
® SALADS Cobb Burrito Pumpkin
Soup Richy Champignon
® RICE P y pIg
Soup Avolcano Velvet Kiss
® JUICES
Happy Harmony Deep
® DESSERT

Detox Heart Beet 917104
Weavnulayy 419un9
WAL UL
Smoked Salmon Hot
Tabasco VeganO VeganO
Burrito Special Caesar

Burrito
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8. Dressed

ATWA 8 Dressed

fian : https://alivearound.com/lifestyle/healthy

UseNBINISG WSJ".J@\WSJEJWVI"I’B‘ f79819518N1591%5
amﬁﬂszmmj‘ummﬁu ® APPETIZERS Caesar Salad Chicken
aannnuazualil ® BREAKFAST Cordon Bleu Super Fit
® <OUPS Wrap Seabass Stack
Espresso extra shot of
® SALADS
espresso belle berry
® PASTAS
natural high extra thai
® SANWICHES , _
organic honey English
°
JUICES breakfast ice lemon tea
® DESSERT

matcha green tea almond
milk dressed mineral water
crunchy chicken add

organic fried egg penne

arrabiata




54

9. LELE By Le Mai Anh

Afl 9 LELE By Le Mai Anh

fin : https://alivearound.com/lifestyle/healthy

Uszinnenis NUINRYBIS 79819318N1591%13
2IMNTUTLLANAIY ® APPETIZERS Caesar Salad Chicken
9ITILAUN ® SOUPS Cordon Bleu Super Fit
ANAITINGAUUUVBBIUNUA | o |~ E Wrap Seabass Stack
Espresso extra shot of
® SALADS
espresso belle berry
® RICE
natural high extra thai
® JUICES . .
organic honey English
® DESSERT

breakfast ice lemon tea
matcha green tea almond
milk dressed mineral water

crunchy chicken add

organic fried egg penne
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arrabiata

10. 9 Salads

m‘w‘fi 10 9 Salads

fiun : https://alivearound.com/lifestyle/healthy

UszANems NUINNYBMNT 2981957801501
21NSUSTLANAYR APPETIZERS AUUYUANR dIUU8UFAA
21MSLAUY SOUPS WIleu I adauyanoudls
[y [ a 4 a [y v Y [y 3
ANEITINOR ndlA AVUTIY ARNT FAALTIANDS
435InnAULUUDBSUNT SALADS ala UIY AAANS ddALAAND
QU LATIRQ RN UL LAYIRE
STEAKS !
1n lsadgyduslinlae an
PASTAS R
YU LIU19TYTU gUT e
RICE | v | s
ol guiingunsiila aufin
JUICES

SSLADS DRESSING
DESSERT

wgaueu afinldnseniwesiy
@ ANa A I

awnudAalasany adndan

NTEN9E19 Uy dunzul Ul

& < v
NILLeU Lnale v1lne U9
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98U TIaBeLen LAY

1.4 uuaRa ngufifeafudiulszaunisnann 4Ps (Marketing Mix)

Pdulsyaunisnain (Marketing Mix) fis tp3estlonsedadensnisnaiafiaiunuls
d‘ a ¥ Y1 U -dl ¥ ¥ = 1 1 ¥ =)
ngshadedldsiuiuiionauaussrufemnIskazasanuiianelauinguanaiving vie

Wenszaulvindugnandnunginauiean sauALaruINITYeInNY dIuUsEaunITnaIn

(Marketing) wasaudiflasfiugiuagiieg 4 i fell
1. wansiuai (Product Strategy)
2. MINNUATIAT (Price Strategy)
3. ADINNNITINIMUNY (Place Strategy)
4. N17A9LEIUN1TNATN (Promotion Strategy)

1. w@nAaal (Product Strategy)

KA ST TiesdUsTnauaIE (a1 TINAULEIELNSDALeIAINLF BIN1TVRY
faoliiAnaufimelavisusznisainnisldndadusiviovinisiu Afdeniedlduinig
A1 799198 lATU wasnAnd e nueduulfnlangsiuves“ing” (Object) has
“nszUIUN5” (Processes) Tliinmuungndn din “udndmei” sndesldfulunimmine
08190 ileFemnumuneiawdn et 2 Ussian Ae dufuazuinislunainuinisduiiads
wgnénlaildfesnistio “Auén” wio “U3ns” uikeamsfiazdieiuiiede “nauslon

LAEAMANANIZIINEIY” IINTDLAUBNINUAYDIEUBIFEUINNI NGNS U anUe (The

Total Product) azUsenausmeadnussnau 5 seeu sanabuil

10 Ysznifn Inleegniuw, "aauduiussendnedindssauniin1snalnuinIsuasAMnImNIsUsNIs iU
neAnssUNSITUINIsIIUe NI IunnvaInauIuLBsTUNElug LNl JInTnawan’ (2559),

https://bit.ly/3zXyR9H.




2 ¥

1). auszlovundn (Core Benefit) nunadls naussleguniauinisiugiungnen

Y

ADIN1TDYWNTIIDINASVONAN S EUT

2). NARAUNNUFIU (Basic Product) uede #9491NN1SHaIAUSN15a5199Ulaens

<9

Wasw "mausslevinanliuiegludnvasmiugusssuianisadiaue wazaiuise

ROUANBIAINABINTTNLYIATIvBIgNA LA

' '
a A 14

1A% 349 (Expected Product) nu1eda deiignanlagniluminmiein

(% L3

3). NARNAUN
rpadlasuLioRonan S

Y a Y 6 4

4). WA fuiasy (Augmented Product) nsnedis @svinlvindndauaivedvie e
wiladauuanaRnNdndusivesiaiesiedu Wunsiuauaiiundndueiluglves

Aaunmiwmilondn dalaealugnadnazlimanivinaslasu

5). wanAausi Ul (The Potential Product) vnefis auuszlovinienmain

o ca

& A o a a ey v a o A Y a
Panua AUNNTNaIAUSN1saIUsanaziiududlUTundnsulalusuasie i an S 7

14

dnauslvifugnAaiuisanavanesnunelavesgnaliegrafidaludnuvasnifiua 1y

Y

v

ANANIIVDIGNAT

ANUMUNEVRINARSIlngaTU NERuel vianefi T0g ¥Se NIEUIUAITR@INNTe

]
aa 1

MBUANBIANNAINNIY aansaadauianelavseasiwaysylevindaualiungdense

AlduInsle 9nnsteduAmTelduINITL el

2. NINNUATIAN (Price Strategy)

a 4

Andudsiinuaseldvesianis madsmasiasiiigsialisgldguaznise

o & o b4 v a & o o ! v ! [ m v
simenagyiliselavesssiatue Fee1vazdrlydanisvianulaedidlsiniuladles
nngAuIgsianilasninalanulavey g3iavgdesegluanigreinisiguiming

TIAGINTIAKRYIN WiUIN15VRIgIRATUABlY MINTIAAAITIAAIALLINFAIATINTIAN

1% 1%
tY Y

899N AUIIT8BY amnsaans A ulaluna1dusiagd duun1sassailugsiauinig

v Y 1 =

2 A A o a v & a d Y v ! A o
LWJULIDINTULDULINNINNITANTIANYDIEAUNININ 1AL UUNEY ‘I/Iaﬂmmﬂmaa@ﬂlﬂ LND3IU

Y
Uinsiugsianiag daunsigsinealigainneainuingnanuliuinisidesinedu

49008
Y
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asUlad seludidszaunisnainuinmsiiduniesimvuayaditunisuaniuaey

'
a 1 a

W18 FUAILATUINITANY Lardalldninasdrideianissuivesgnarlusesnmuauay
AMIANTBINTUINITIVIEMILEUe nssssimasnazyiligsiaiiseliags nisaasaeiay
lisglavesgsfiatunm Feenvaihludgnnzuiayuls Jesdinsimunsimfmuigauiy

AuAvTIUINITULY

3. ¥99N19N159AI19UY (Place Strategy)

nAnazrAnduaUssinndiiieddanay dudduasddusslosilalunduguilaa

ey

[ 2/ v Y Y a 1 a Y a a dg” 1% PN v o 1 )

"\]’]U’JUUE)EJL‘Vl']ﬂu@ﬂL‘U‘LJE\JNa@llﬂ/l'i']U']']ﬂUF’ﬂVlNﬁﬁ]GUUZJ']LLa’J"i]ngUSU']EJVIVLﬂU N1TYANITNUIYNTD
a = = = = a ) A v 3 v

N1595U184 Place 1 UuUN15AN®IRNNANTTH Lagan1tiun1snatnias19essauselesuniemiu

a1 @0uil wazaululdveuiiedI N sanauaueInINfeInIsueIuslnalunain

1Y

Wmuneld Fagemninisdndmineianududouniniusaranuvasuoiaunaisdigunuuiil

1
a & v

ANuvaInNvateuInfy Tuvuggaiuiunaiundnd weiidu guaniuSunagnsvesdun

(%
Y U a ¥

A a v = 1 a a v ' < a v
gulnavsedumanamnssuiigsnestnfgnduivategegradulansduiaulnauasdu

v

RAANVNTIUVSONAUANIQRAANNTTY

9

V1 1 v o 1 = v o 1 = a =2 <
ﬂj‘iﬂ,@ﬁ]’] YDINWNITININUIY NUYAI NITINIINUIYNIDNTOTUNEDS Place vlu
NsAN¥IININITULAZANITUNITAAIANES199550U e o UNAIULIAT dn Uil wazAINy

Judweaiieaunsansuauesrnudeinsvasguilnatunainimungls

4. n15daLEINn1Ina1n (Promotion Strategy)

NAN L AYALASEUNAR N U TLNUNIZAURTINUAUADINITVDINAA d3bUr1931 U8y

ey

I I Y a & 1Y N " v ) Y 5% v
LLV]afl‘Vlﬂ'WG]'J'1@‘U5Iﬂﬂf\]%lﬂ‘*ﬁ@ﬂ’]@l'}ﬂﬁqﬂqﬂﬂqﬂ'ﬂqﬁﬁl%@f\]SEJEJNTUVL@] wagsntUavednusenng

[y o

PNV IAANUN T UNITINNUNERAAA U AN UANA LTINS UWAANARAD N1SABANT I

Y

[

pathmngldmsuianisnsgyiwesguienstngsliiingy asdlundndsifiauevevie
suflifguasdinnnefivvasiioufifinisdeld Aanssumand Fonth nisdaaiunisnain
(Promotion) MsdsiaiunisnataidufanssumsmseaniiiduiniesieligsAauaginns
naanszduLazgslangudmungliifAaiuafnaz nadnssumaiiisuisoun Tngende

LAS89LDNNTELASUNITNAIR (Promotion Tools) 5 UsEN15AD N1SLe® NSRELNIUIIENS
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UEFUNUS N15dwasun15UelaeldninaIueng wagN1SAAIANIaASY TITIUSENINEIU

Yszaunisaaadsunisnana (Promotion Mix)

=

aa

Y

agulaan nmsduasunisviedunisdeansnisnisnainidunuivlunislide

uduungnén limnuidedngdagndilidndulatiedudniausnisuenaintudauise

FIgFaUANTAgNATLABNAE

dauil 2 3533

2.1 Aiszivssinnemsilazsmunedmiungu Generation Z
"msideiieanisoenuuuiseAaddmiuiiuemseesuniaiiendy Generation Z

Aeldmdoyaifgafulszianemisuazdnvalzomsvesgsiadue v sdmiung

Y

e

Generation Z NlasuAnufiey sadl

1. Hotto Bun

mwﬁ 11 Hotto Bun

fian : https://www.wongnai.com/listings/ku-campus-trendy-restaurants

ANSI9T 1 ATITHUTLANDINSHAZANYULDINT

1 KuiKui.B, "10 $ruewnslau winwasaasy S1uisla doguvey,” (2019),

https://www.wongnai.com/listings/ku-campus-trendy-restaurants.
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Uszinnamis ANYULDINNT JULUURMNS F19819518N151S
9IMSUTLANAIIYA wasinasiyu 91M15Y0 o ulAnsou
9115 Yu o JunynImsy
® aanlnnsou
® Fanlpzidn 19, U,

o ilsz n

2. Cheonman

ﬂﬂwﬁ 12 Cheonman

fian : https://www.wongnai.com/listings/ku-campus-trendy-restaurants

AN 2 ATITRUTLANDINITHAZANHULDING

UssnneIng ANWUZDINNT JunuUDIMI 1981951815915
D1TUTELANAN o lWLNINE DITANULALD ® Cheonman Jukkumi
1IN IUA

® Super Danbam
Hotpot

o waudanuln
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=

o livenvousiuTatn

®  YIULULUABUNUI

3. The Rush Hour

AW# 13 The Rush

iy

trendy-restaurants

£
v

A1 3 AATITHUSLLANDIMTHALANPULDINNS

Hour

https://www.wongnai.com/listings/ku-campus-

Ussnnanng ANWUTDINIT JULUUD IS §in9819518A159INS

s 2 = v v aM o

DIMISUTLLANNER 9IMIIAT LYV DIMNTANULAE o I latunenszsia
W/ $99) nsoU

e ImlAnsouleninu
e Jlansougiuau
® NIaauTUMTUADY

® n3aduYUITYU
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4. Gorilla Grill

Awil 14 Gorilla Grill

fiyn : https://www.wongnai.com/listings/ku-campus-trendy-restaurants

A9 4 AATITAUSSLANDIMITHALANYULDINS

Ussnenig ANWULDINT R SNTRRV b G9819518N15819NS
9NMTUTELON ain DIMTAIULAELN avdinuy
Y
aduiln adnuan
adnla
z &
ALANLUD
2 A
AANLNDFUAIN

aan




KUMA;Shabu N %
= Delivéry ) o
A\

AMmdl 15 Kuma Shabu & Sukiyaki
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fiun : https://www.wongnai.com/listings/ku-campus-trendy-restaurants

151991 5 AATTHUTENNDIAITUAANBUZDINIS

Uselnnenns ANYAIZDINTT sUlUUIMS f29819518N1597915
. & = < 1y
UTzLANDIM TNy BIYYu DIMITYA Wwnusenen ny
¢ 4
YNl ndszndn e

< v
WNUIEREATIN 1Y

=1
Wi
YANIDY
alalkeh

Lﬂéaqﬁu Re-fill
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6. Treat Cafe & Hang out

AMii 16 Treat Cafe & Hang out

fiun : https://www.wongnai.com/listings/ku-campus-trendy-restaurants

15199 6 AATITHUTLNNDIAITUAANBUZDINIS

ANWAUTDINIT

Uszlamains FUnuvamg f798194578N15919%5
o a v o 1
21IMNSUSELAN 9191307 Y7 DIMNTANUAY? admemyens
Waduila 137 GRGUHER

Egg benedict
Buffalo Wing
wnaegruln

[y

FeSaan
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7. Greenmade Cafe

m‘wﬁ 17 Greenmade Cafe

fiun : https://www.wongnai.com/listings/ku-campus-trendy-restaurants

A1 7 ATITAUSLLANDINNSTHAZANYULDINIS

UseLnnanig

ANWZDINIT

JUnUUDIMS

A19819518N1581915

DIMIUTEONGVN N

ARL/Aan

DNMTIULAY

Prawn Pomelo Salad
Salmon Orange Miso
Salad

Norwegian Salmon
Steak
F1lsdiuasalagns
Yhduudn
F17lsdiuadiandn
wiislangneau

asulng
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Special Caesar Harvest Cobb Magie Bowl

éﬁ&“‘x
X

MW

8. Farm Factory

mwﬁ 18 Farm Factory

fiun : https://www.wongnai.com/listings/ku-campus-trendy-restaurants

A998 AATIZRUTZANDIAISUAZANBUZINNS

UssLnenumng ANWUTBINT sULuUIMs F19819518N1591U5

DIMTUTELANGVN N ARU/AGR 9IMNTURYY ® Earth Bowl Salad

® Smoked Salmon
Salad

® Hot Tabasco Salad

® \/eganO Salad

® Avocobb Salad

® Super Slim
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9. Dressed

m‘wﬁ 19 Dressed

fiun : https://www.wongnai.com/listings/ku-campus-trendy-restaurants

1571991 9 AATTHUTLNNDIAITUAZANBAUZDINIS

UseLnnanig

ANWALDINIT

R SNTRRV b

A198195189N1581915

DIMIUTEONGVN N

a o
AAU/Ean

DNTIIULAY

Signature Seared

Tuna

Detox Antioxidant
The Club

New Orleans
Caesar Salad

Chicken Cordon

Bleu

Pesto Chicken &
Tuna Salad

Tomato Basil
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10. Salad Factory

Al 20 Salad Factory

fiyn : https://www.wongnai.com/listings/ku-campus-trendy-restaurants

A9 10 ATIZNUSLANDINISHAZANHUZDINIS

USTANBINNS ANWUTDINNS sULUU NS A T ———
= o = ° Y o a
E]’]ﬁ’]ﬁ“l.]ﬁ%LﬂVlE‘?Uﬂ']‘W GRIVGHI 2IU1TULNYT gqma‘lmuumm@m
fuiealiunanes
Juwesasn
adnanalisiy

2.2 Apszianinuindauniglugnavnssy

idglamdeyaiedivanimwindeuniglugnaivingsy WielasieianImuinde

a v A o a v a v A a .
?J@ﬂ@]aqﬂ‘IUﬂ'ﬁLmiﬂlli‘Uil@ﬂUa.ﬂ']Wﬁl@ﬁma']@auﬂ']LLag‘Uﬁﬂqi I@EJI‘ULﬂi@QlI@ Five Force

Models 1iuniglunsinseiiiieanaudsuasiiuaduduAsvedgsna

2 Lupsyun meeny, "wiugsiaiuemsiiegua1n’ (2558),

https://www.smeleader.com/files/business_plan/business plan_restaurant25.pdf.
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2.2.1 gudeniglugnaannssu (Competitive Rivalry within an Industry) Tu
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2.2.2 guUes8 sl (Threat of New Entrants) §51931U01915iN0gun U
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2.2.3 31417 TDIVBIEWD (Bargaining Power of Customer) 8111368504U8
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2.2.4 §71U196RT09VBKIMUTAGAY (Bargaining Power of Supplier) Uagdu
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2.2.5 duAmauny (Threat of Substitute products) AUAINALNUEINSUDINIS
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Spicy  Mackerel  Veggie
Wrap Sesame Crust Sweet
Potato  Fries  Pumpkin
Lemon Basil Soup Shiitake
Mushroom  Soup Tuna
Salad Miang Kham Salad

Jim-Jaew Grilled Chicken
Salad Spaghetti Thai Spicy
Keemao Grilled Chicken

Smoothie Hello Detox

Farm Factory

YRR
Ly U
Y 9
WUBIRITING , NULAY

Y

[
LUUELRN

=2

LUUDIMITAIULRE

Y

A A

LUULATDIA

&

bUUTBDININU

Y

Avocobb Smoked Salmon
Harvest Cobb CHICKEN
RICE BOWL SALMON RICE
BOWL Richy Champignon
Soup  Pumpkin  Soup
Forever Young Super Slim
Happy Harmony Sweet
Sunset Pepsi max Tea+
plus  tasty  Avolcano
Chicken  Taco  crunch

Chicken Taco soft

Dressed

Signature Seared Tuna
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4. YUY SR 59 - 75

5. LyAdn TIARIUA 155 - 235
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Salad Factory n15lalYan

i Imwm@haﬂwl,ﬁaa%"mmi%’uiiﬁm
AUl

2. lawaeaulaunse Social Media
Website, Facebook, Instagram, Twitter
3. laiwaUanasnnuaes1u

NTaEES NN

1. wanUnsdlruan

2. UnsasasLay

3. URSauTN31Y

NSAAIALUUN AT

1. Mswanluladn

2. MIAAENUBUWOSHIR wardesne iile
doansteyandulseloniliiugndn uay
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Greenmade Café A5 lewUN
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HUsLnA

2. lawaunoaulaiinge Social Media
Website, Facebook, Instagram

3. lawandamasnnusasu
NTAAIALUUNIATS

1. Msmanariudunedidn wazdesieg die
doansteyanidulslonilviugndn uay

duaneeY SoyilAYe1e

Farm Factory
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Auslan

2. lawaneaulaunie Social Media
Website, Facebook, Instagram

3. lawanUanasnnumaasu
N1TELEsSNNITUY

1. wANURIAIUAN
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Dressed
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2. Unsqusneia
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Healthy Tasty Delivery
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LELE By Le Mai Anh
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Facebook, Instagram
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rluidoumely
2.6) Asfimans vidonismants Saduedesiatingsuasléfunnsgusie

Y a [ L3

FAnA U vsausnsIluuIn @luirmigauln) mnasillanuisansvaus sy

6 ¥

vimlveaSuanslaasfinujisededmudeluniend

g 1 ¥
a A =

3) deininvulusfnniavesyi3uans (Post Experience of the Customer)

= A

Suanstatievzilu naualunisUszdfivanunisalfivsinlu ningiuans

eX2p

sualuimidsauluefinasyily \RnufRTedesumIsuie
4) 801223018 wara1sualvasiiuans (Receiver Mood)
wdunumdoumeinudslavesiiuansluvaziifuas mngSuasianmn
Inlaiilugrursaglidmalinisfuiansiinanudugns 89 nanedsenalufing
LanseeNNI9eNsHAlYY $End SAnaynaunu videanldsudeyad
5) §¥uarsiidadeiieaiileaniedeny uazTausssy (Social and Cultural
Factors of Consumer Perception) ;E%Jumivlﬂﬂuﬁﬁugmm%‘mﬁﬁua&g N138801FY 39U

Tfsguwuunsld®iin (Lifestyle) Aunnsinaiu
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aguladn mssusdevesnquisuaisiusrdunuiulade 5 daedune Jaduau
wAta ANUNTENYRIRIETUANS Ussaunsalgiiieuvedsuans an1iednlavediuans uay
Tademadpuuaz Iausssuvesuans Mavdwaseauausanazdngnnlunsilaiude

o dl d‘ ! o
wazandFenuanaeiull

1.2 uuIRnAgIRUAMSAUIMEsTazde (Brand Core)

nQuin I Tideansae

21) shell $uden Ao dnuwagnenmiardnamvesan iudsiawnsn e
$u§ alanussamduiadis 5 18un 3US1e o15ual ndu Feq fiuin

2) Meat Huile Ao ArantRgsilnueeniUUATOUATEINORNTIY WALAIIATNTD

VBNU

a a v v

3) Core duuriu fio U¥ug Anumds arwily vesnusenuuudaduded faseana
wilnusenundududy Sundd
1.2.1 LUARAANISATRUAALULIVDILUSUA (Brand Positioning)
1.2.1.1 N1529ALAUIAINANBAUIZATTIE97U (Functional Positioning)
nseenuuy Telaue uay A mdnual vesgsiatilefiazdnases sundsiifiiaviaz
wansnstulavesnguitnug (Kotler and Keller, 2003) Wunisasisnissuslulaves
Auslaalilainsnndduddundnuaziuieu Wevdudmiauinisvosgudsdusin
LUTUATANULANAIERIRLAN AulalngdiUssaNYBINITIIEUVUSUTUARATY
1.2.1.2 mMensiunudlagnisunudledydneal (Symbolic Positioning)
Wunisnshunisiiuiusesnudnvarvesduiuisuinsiiy smuquaidives
Audriouins uastengaiiununmAvesiusud

1.2.1.3 N15219AL KU1 N1S A d R aUssauUn1Isal A1 U199

[
a =

(Experiential Positioning) N15319M1ustsliun1sfonlesnuensuallmindu
TENIMUTUA wazguslaa nsidauedunvIeusnisiIulsramdulans 5 Lile

Weulgs Uszaunsaliiguesuslaa

2 U3 unaauussow, "a31emnuunnenglunisvingsia ¢ae Brand Positioning," 2563,

https://www.popticles.com/branding/differentiate-your-business-with-brand-positioning/.
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1.3 uyAn NqufiigafuyAdnameIsuRilUY Brand Positioning

Xnsuanafadanuuesdud vielusuddsannsonansyaannmlddaauinnmila
wusudagBaduiiidnunnuinty deyaifeafuuundauasnguiyadnaim anwidsde Color
Image Scale ¥83 Finluy lAU1e1T (Shigenobu Kobayashi)

'
[ 1 a

yrdnnmuszneudsinglunuesnuuunsifiniianudifyeg1dslunisiduuimneli

UNPBNLUY a11150a519@35ARaNUNaINNsadonUnNIersowuIAntansInulandlae
a o a v o & Yao 1 a a & v Y a a & v

yaannnUsznouianldlunuideasaliazldisnsudiyadnamaindiduiignadeddudia
Usuanyaanamkaze1suallauiniian (Shigenobu Kobayashi; & Color Image Scale.12)
P b = a a = o g v v & a %
ialinueaniuuiiusgansanlunisdeasuasyiily gnuiiuinersualiadesnululuau
ponuuy lngidelaimgud Image Scale vas Fnluy 1Au1e13 (Shigenobu Kobayashi)
TN TUUMIIANYVDIFTIZANAUUATNAINTHEINA M UFURUUNITIETIN veduywd
(Life Style) sanilu 15 nuin Tngusasnuinvzuengosatludn sauvianun 180 yaanamw
w1 lenedslunisviwuudisisnasinsignuadnainnisdesalsivuigay @1msunis
PONLUUIIUBIMNTRBIUNTAGINTUNGYN Generation Z lnuilsuasidunsiall

M13799 21 UARINITINNENUATNNINDITUAININY W Image Scale U4 Shigenobu

Kobayashi

nuIAVEvIEn UASNAINNTHAT

1. (Romantic) ¥uHu U173, 89U1N, 88U (Soft)
fauni,gunvaslva (Charming)

113nlAs (Amiable)

UNduE 1U13UABS (Agreeable to the
touch) #o.15Resan lalsfuau (Innocent)
OUNIULAZYIUEU (Sweet and dreamy)
pouLe,lnlen (Supple)

snnuilouluily (Dreamy)

2 nunnsal InAadsiaung, "Mfnyupinnmuazsndinualasrnsiteimungsiaemslauwn,’ (2563),

https://so06.tci-thaijo.org/index.php/jca/article/download/244959/166097.
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2. (Clear) ¥aay,lusala,lilidassde anla,aine dsuda (Light)
dlau,Beudes 1575 (Neat)
gandunaziduiiuan (Fresh and young)
‘U%?j‘ﬂé (Pure)

d¢019,41un3n (Clean)

\SeUaze1n (Pure and Simple)
panlawmilouwniuasuszniy (Crystalline)
avo1nandiu (Clean and Fresh)

S8Ud18 (Simple)

3. (Cool - Casual) aunaelifingunauat | Junminluan (Youthful)

sfumg tinuLy (Steady)

wanoeule (Young)

aa1n 18 A (Smart)

alurmnziunn (Western)
ANTEAUNTEIRL,AGRILARILUUTNANY
(Sporty) 537157 (Speedy)

NIzAUNIZLAY (Agile)

4. (Modern) adalvy, ialug HA,L18E1997139n39 (Urban)
Wananth, AU lnd (Progressive)
@IQLE‘ju,aQU (Composed)

Foidua,duftans 1 (Distinguished)

g}

adlaRdeyayn (Intellectual)

Tasuniseausy (Cultivated)

NADI,WUUBU (Exact)

Y

a

LRgULRaL (Sharp)

pauREUNE (Rational)

1

anugane, gyuniinuiy (Masculine)

a1aa, U719 (Sublime)

L©1959,91499 (Earnest)

Avindwisngay (Proper)
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Wulave (Metallic)

q

ﬁb o)

AU (Precise)

5. (Formal) {Wun1enns

@ A" (Precious)
39749 (Solemn)
AHNY, A T2 (Majestic)

fifeshge,nnigu (Dignified)

L%wmﬁu Undedie (Authoritative)

6. (Dandy) gonLduy, 1aoLae

IGRGN LUusuu%’uaq (Aristocratic)
wdutunds (Diligent)
Andu,Tiavindey (Subtle and Mysterious)
1SuulA (Quiet and Sophisticated)
Lﬁiu,ﬁ%mﬁm (Eminent)

Hsavu (Bitter)

a3u,i58uils (Placid)
NeYInTA,NIraUNIZLAY (Dapper)
Qmmzamﬁﬁ]ﬂ%mu (Practical)
Twisg, 191U (Sound)
WU9UNTINUNIU (Strong and Robust)

L©1959+871494 (Serious)

7. (Classic) @suarnuiisuulnanaan

Auumuun,fadsnia (Provincial)
@wmwﬂﬁﬁﬁﬁﬁu (Rustic)

ana w,qﬂmu‘um (Mellow)

9

D

a

Q5av1@,d5adey (Tasteful)

Futau (Complex)

Adsle,Lve (Old-fashioned)
Usziwaiile (Traditional)

Wi, aysneiey (Conservative)
Uszlnus99 (Elaborate)
wifnvawazdnds (Heavy and deep)

wdaunsa,nuniu (Sturdy)
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8. (Ethnic Wild) gulluyuiein,Undiay

UABY (Wild)
auuu (Ethnic)
137w,101n15481971 (Robust)

laigaution (Untamed)

9. (Dynamic) giin1siadaulng

Aaa A

1InuN (Lively)

Sou,fin (Hot)

ANUL,MEUIAALAY 9 (Progressive)
aEJ'NLLGﬁQS?JJu,ﬂiSU%Jﬂ%LUS'”l (Vigorous)
Anaznas (Forcefully)

AUTR, 01975, TALAY (Bold)
Lﬂﬁlaule,ﬂizﬁumum (Dynamic and
active)

AGDILAED,J89L7 (Active)

ALARLERAL (Fiery)

asaan (Striking)

409 13987 (Intense)

10. (Fascinating) &, 4n91u

auanuau (Brilliant)

Y

a 1

Hldun,ameu (Fascinating)
Jua Glossy)

w1871 (Alluring)

Judiadla, dndngiu (Substantial)
538, 4g7u2 (Rich)

1N3E, W3NG (Abundant)

'
a

ainduveu (Aromatic)

souneu,Jurlng (Mature)
ﬂuﬁxlaa,wgmuﬁua"uﬁu (Extravagant)
nius1 ey (Luxurious)
gnsUseruUsem (Decorative)

aleen,Bslvig),2d9013 (Grand)

11. (Casual) du1e9)

Fuudla Udud (Cheerful)




158

Unsun (Happy)

\nA1RADY, US4 (Festival)
aynauu (Enjoyable)
anla,ain9lan (Bright)
Wea1,a1un1 (Dazzling)
auﬂamuéuﬁﬂ (Merry)
Susus IAnmaY (Amusing)
W (Flamboyant)

o youuanioon (Showy)
watluseddu (Colorful)
anaia (Vivid)
Aluveuiinsiou (Tropical)
a398,3l9,3u1a (Delicious)

g luding (Friendly)

12. (Pretty) 113n,n32uNn523Y

29U (Sweet)
Wnuiu,redla (Sunny)
115n,418u9 (Cute)

willouiing, undus (Childlike)

13. (Natural) 1Jusssuvn

g0M,141U3R (Gentle)
1nd%a 1 Jududa (Intimate)
Taran199979,1015ude (Generous)
Nawela (Pleasant)

¥IU, @089 (Lighthearted)
WNoe19asu (Restful)
dasy,mulaown,auiee (Free)
Tgunnd (Healthy)

5705, 15e0U 5 (Smooth)
@Lﬂmaa‘ﬁuﬁ'u (Domestic)
WUaiug,nssluasen (Open)

999 (Mild)
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s¥anfanunas (Nostalgic)
vnuesUen (Sweet-sour)
azmﬂ‘u%?j‘wé (Wholesome)
pilsaLUsen (Citrus)
gau,aune (Peaceful)
919,n58379%0 (Plain)
asufle,Bondu (Tranquil)
anvial, andiu (Fresh)
dxliiouesual (Emotional)
Wise) (Dry)

U117a,Lu1 (Tender)
1iauss3u (Cultured)

Uszain,us599 (Delicate)

ﬁﬂ@@LLazL'%EJU\‘hEJ (Simple and appealing)

'
a

AU (Aqueous)

@1 (Juicy)

14. (Elegant) szlanszas,@I8UUULR

Aduimds,souninu (Feminine)
18 Wse7,1887 (Sleek)

mau‘%qm’é (Pure and elegant)
Jugfuian (Polished)

d18an W (Gentle and elegant)
a9 duwIamEngay (Graceful)
au,lafu (Sedate)

pasds, diness (Noble)

Yy

o w

M&ndufidien (Fashionable)
aw,ﬁ'a (Calm)

aavday, Usealn (Refined)
fiavimdey (Subtle)
uwaslva (Interesting)

andu,U1AUM (Mysterious)

A9ULEI8Y,L8us (Modest)
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15. (Chic) n,wiv

t% L%

,NUEU

BUUUIE Y

Wev,a9u (Quiet)

gedansanesi ( Noble and elegant)
@Lﬂuﬂﬁu (Japanese)

guuUuan (Sober)

\Seung (Quiet and elegant)

a1 a

v, Jaleg (Stylish)

INMIANYITOUATIAULUIARA NuNediuyAinAImeITHal Y8 Finluy lAu1e1d

(Shigenobu Kobayashi.1990) TumuaaﬂLL'UUﬂiﬁ\lﬂﬁﬂﬁuﬂmﬂﬁﬂmwaaﬂmﬁL‘fJu 15 1a3n

AN war 180 YAGNNINEDY FaurazoaAnsAsAastiyndnnInusenauanizsi ieais

awansainuanstesntuuasliaudanuiietrluussyndeeniuuisviaddona 9 dmsu

Ya v =€ o

29ANS MILNIT8IIUAA

Y

9

a

funiseeniuulsyAaldmiuiuemsessunia tiengu GENERATION Z

NATNNY 15 MANENt LieMIUARNNINITUNVRINUNIMINZEY
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a9 2 3579
2.1 AAIILINEISNABIN5ALED

v [ a

1% = = v
Qqﬂsﬂaﬂuaiﬂiﬂﬂqumm 2 LaguUNN 3 ‘UﬁzﬂaUlﬂﬂ'ﬂUsﬂamaaﬂ@mzwqmﬂiﬁﬂJ NN

Y

YAANAIMNNGY Generation Z Arwaula uazlgvilunisaniiudislugluuuvesau Gen Z

Wethuinsgnassasisesnisdeuasdeatvayulinuiusuniuemseasuniadmnsy

n&ay Generation Z

al' a ¢ v 4 A o a
AITNN 22 ']Lﬂﬁqgﬂaqiwmﬂﬂﬂqﬁa@LW@ﬂ']V]uﬂuﬂaﬂﬂqwmﬂﬂﬂqu

aA15NfeIn1sazde
(What to

communicate)

Yoauuayu

(Support)

UARNNINUBLSY

(Mood &Tone)

Scenic Nature

nseankuutsvAadlinusiue

1 6 a dld £ 2 v
Wea1unseesuniia Nilarudwldl
aonbiuansIy Tis1uLansda
ANUNBUAATY HB1n1AUaBn

= o

U5 lai3dndnan

REFRESHING

(@du au1e wouaany)
CASUAL
(aue9lifingunausi)
FRIENDLY

(nOufing)

Garden

Playground

nquAl Gen Z ¥auldiaanyin
AANIIUAIIGUDIN95T1UTAUAY
NANLNDY YOUANIUNNIIIYIN

[y

1DADADNTINANTTUTIUILASY

—

Tinsmiuemsiisavifinesas

39U

(as)

REFRESHING

(@nTu aue Houmray)
LIVELY

Exkiielakiiek)

FRIENDLY

(nTufing)

Secret Space

I v | ¢ a o
WUSIUANNDINITDBTLAUAN

v < 1 LY | =2 [
azas1ennududrusi ludndn
wiloudngndeulviiuainainy
Wy FrelviusseniAsaua

Tup i ugrusunniu

MYSTERIOUS
@ndu,UnAum)
FREE

(@ase, aune)
CLEAR

(@Fonau Wsdla lufidaaede)

Fresh Journey

AseanwuULsYAadlvAU

v 1 6 a = I3
STUANNBIMITRRTLAUA UWITU

HEALTHY

(nuanawnge gavaIng)
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WNERTEBsLNEA LUUSTIUYR
NaNAU Gen ZANTOTUNA
UsTEINIEHNSuAeuen iU
grnsunnanssun A
nqudmunglisandndn Gaelv

'
oA

ussgnasausuluaigsusy
= a a ! 4 @
vievriAuaglurisy Ads
e < ! v
sanidudlunIlazaynINauIY

= I ¥
witlowsglutnu

REFRESHING
(@nTu aune Weunany)
FRIENDLY

(Tufing)

Spend Time

nNguAY Generation Z ¥oUNaL
dumanazlanarluaidugy
UsTgINIFa LA L Na 91Ul

9N

COMPQOSED
(latdu,aav)
REFRESHING

(anTu aune Houmay)
CASUAL

(aue9lifingunausi)

2.2 M5LEANENTNABINITILHD NUUAYATANINDITNIYDIIY

P

Y

'
=

Aduladunwalnguidmviung 91uu 20 AU NUNAYIERAZINANEN TANN1SHRITAN

a1snfeensazde Ae inguidwanedeniamegarsinguidmanefninvangauiulasnis

Tngdnananudndiudiulngueinguilvuneiddeansie

! = Q{' o w Y i & Y o
ﬂquﬂqMNqﬂLa@ﬂﬂJqﬂWQWln 3 a1mu ‘ﬂ']ﬂﬂﬁjllﬁn@ﬂ'm‘l/]ﬂ 20 AU ﬂqﬂqiﬂLLaﬂﬂmqiqﬂlﬂ U

(%

=~

24N159%dD FalRIna1eU

al

v

M13149 23 asUansidesnisaaiitenvuayadnamyesuannguidimving

asfidasnisazde Yostuayuy UABNNINYDIUY U
(What to (Support) (Mood &Tone)
communicate)
Scenic Nature n1seenuuulsvAallniu | REFRESHING q

SupndeInisessunin
dld v v v

Adarunuldnonliusn
U TS 1UkaEnIfamY

NauAaly Jernielann

(@nFu auie Houmay)
CASUAL
(@ungqladnginauan)
FRIENDLY
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Tse Lisdndndn

(nufing)

Garden

Playground

nauau Gen Z Youldiaa
NINANITTUAII)VDINIA
Huswdunguiiiou vou
anufininavindlidada

(%
a v a v

dnananssudaresasuly

aa

N1SNIUDINITLTAV RN

2508897U

REFRESHING

(@nTu aue Hounay)
LIVELY

Exkiielakiiek)

FRIENDLY

(Tusing)

Fresh Journey

n1seanuuuLsvAadlriy
Srua eI ToaswNNA
AN1sunenseosunin
WUUSIIUTIANGUAL Gen
ZANUNINFUNAUITYINA
WAsunrguen SN U

J [

aNnsuvinanssuvnla

naulmunglidsdndag

hO)

gl uITEINIATOUAIY
Tuailigsudu viovazi
Wwuegluhsy Ageiandu
drufluazazaInaule

= L ¥
willeuaglutu

HEALTHY

(Qnuaneuly Qavamm)
REFRESHING

(@nTu a1 Hounane)
FRIENDLY

(Tuding)

10
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d9u9 3 Wan153e
3.1 d@1591999N15HOFINSUNITDANLUU

PEVN

g ITeliasasidesnsioiiediunliesnwuusasvinqudtegiuden gala
U o U d‘ 1 = d‘ o U U d’l
nauansingunmanedenunnfiantn 3 @y Al
3.1.1 a@nsfifesn1sazdeainiuniseanuuutsvalainiuirueinisessuniiaie
N§u Generation Z
- Fresh Journey n1seanuuutsvAadliiuiiuanieinisessunia Jusuinuns
203UNTIA WUUSTINVIANGUAU Gen Z anunsaduraussenniensy aneueniinundmsui
Aanssuvinlvingudwanglidsdndndn Helvussenaseuiuluaigsusu vsevausnauy
[ I3 @ U Y=g @ 1 1Y) & 1 1
agluvhsu AddEnludiuduazasninauiewilousgluinu
- Garden Playground nguau Gen Z ¥auldianvinfanssusnegueamniesiusiuny
nquLiveu Yauan1unnIwItlidadndnnifanssudiisasulinimmiuemisisavadn
Lo
939889V
- Scenic Nature n1seonwuutsvAadlviuiruatietmisessuniia Aflarudauldl

aonliiueniu vilvifuuanstannusounateiionalaenluse Lisdndndn

PNHATNST19AY asaasunaladtasinesnsasdedmuniseeniuusvdal
dmiuiuemsessuniaiiengy Generation Z Nmugiunguilnangansiaeinisazie

Aa Natural Farm

3.2 YABNNINLAZRITUIYDNU

3.1.2 yadnamsazarsualvesudmiuniseaniuusvfalddmiuiuemiseas
unfiaiiNengy Generation Z

- Fresh Journey yafinamuaze1sual Ao HEALTHY (@nuianauisly aavaing),
REFRESHING (@ndiu aune Woumans), FRIENDLY (giduiing)

- Garden Playground yadna nuaze1sual A® REFRESHING (@ndu aune wou
Aan8), LIVELY (@43nT37), FRIENDLY (quiluiing)

- Scenic Nature yAdna1muazesual Ao REFRESHING (andu aute Heuaaie),

CASUAL (arungejlsifingsneusi), FRIENDLY (quiufins)

1INNTIATIERNIYATNANUAL DTN VDY YBINTRRNRUUISYAATd MY
$ueIMnseRskNllAeNgY Generation Z asuladnyadnain Ae HEALTHY (gnuaneunde

@aéumwﬁ), REFRESHING (am%u dU18 WauAany), FRIENDLY (QLfJuﬁm)
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UNN 6

L UINININTTDDNRUU

(% '
va o ¥ I

luunilfidgladnwideyarssaunssuiineitesivdeuariiuiasiunieiieldelag
Anwin1slddereingudiiegie uard1519ANANIILYDILTEIYIYAIUNITEDNLU LB LY
nywideninzadlunsdeasuaziiauetoyalvdennaosiulasan1seenkuuiueInis

spsunilndmiungu Generation Z lnglsuvaiiovnaanidu 3 dw feil

daudi 1 255unssuiiieato
1.1 winAnfeafunseenuuULsaAat
1.2 WuIAAAEIAUNITO0ALUUNSITNENIMWIAEaY (Environmental
Graphics)

I ada o

daudl 2 3535
2.1 AsziuunfatieatunisoenuuulsvRadansneg1amusuns1ue s
posunila
2.2 afpdediiolsudmsuaouniy
2.3 msfmueg lduman dvsunsuluuaauniy
2.4 gyuandszidiumsinuugeuauannguidming
2.5 AipsesinaAnieIiunisesniuusyAalussguisgsiaiueivsens
wnuA
2.6 a$radesiiedsudmsuauany
2.7 miﬁmumﬂﬁiwmiyﬁmmiaaﬂLLUU dusunpuuUaRUnIL
2.8 a':;ﬂﬂ'ﬂ‘dﬁzLﬁumsﬁwquaaumumﬂéﬁm%wé’mmﬁaaﬂLLUU
daudl 3 namsIse
3.1 a3Unan15UsEliukeInIINITeankuuLsvAadainiuuasun1uves
naunnang

3.2 agunanisusziliuuuIniniseaniuulsydadannuuuaauniuves

ALTEIYIYIUNTOBNWUY
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AU 1 255UN5TUNNYIVD

1.1 wu2AALNENUANITIBNKUULSYAAY

a a [ o L3

1.1.1 uurAafganuseRnuUUdnanealnlasuA Uty

(%
)=

gt ITlaAn®131nN1561599N150NUUUATIH YA N BRI VI LUTUAATG 9 117
Tanlul w.e. 2564 Feazidedraduntduvunazuualiureansunsdydnualvedsely

asUoanuilu 10 wwannnisesniuuniugideladuuiliuuasimegsnuszendldiv

a v [

nseRnLUURTIdYdnwalluni1seanuuUdenIe 9 Tuinuidy Al

a A

A enlasuAMutuuveduIMIenIseanLuUn Ty anyallud2021

1. Stained glass (n52an)

v

NuENeY He99In3IonsAMuLNUNTEaNaNY FAnee uUszneusmAuiliie

)}

£ '
= I

A g nilunn Wethluldiuniseenuuvadelniagyilvigaeuasludsy wenainiidnay

gnidenldsuiuivimlsssuyii

O
o
o

o '/
O,

[

C
W z
A
B <A
" U

£
% 2

AT 56 Stained glass (nggan)

fisn - https://goterrestrial.com/2021/02/17/\ogo-trends-2021/

2. Perspective drawing (111217)

Drawing #38n15310 ¥H1efan1siaenididunse idulAe guues dfd19 9 n1sasna
awareen wazanudn uldasannududeulitungudivine Tnemsoonuuuludnwasd
wiuleflufinuideudiouasdanu Sniadosanunsodearsinuvesnususoanunld
amTnfinanseenuiazanasavesiuiiveddalividludednuazing Snvtsazdriansld

a1 -2 @vnu

2 angkana saenkhati, "Logo trends U 2021 - msAlifieanuenveulun,’ 2021,

https://goterrestrial.com/2021/02/17/\ogo-trends-2021/.
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i

NELSON
METAPHYSICS COUNTY SCHOOLS

i

Al 57 Perspective drawing (n1W31A)

fisn - https://goterrestrial.com/2021/02/17/\ogo-trends-2021/

3. Divergent letters (l9iaanwsnanenu)

Y U o Y

° [y & @ a Yo a 1 ~ o o = A 3
drnsulalnmdusi ﬂUiﬂLiMl@’iUﬂ'ﬂWNuﬂML“ﬂu bUBDNANNHUAINIINADOIUYBDLLUIUR

A oa oA

191995967 wazqndAyavegNilesWanusun aztun1saianuseiivla Tdagniaula
T9nesIEAY 3naregsenuazdunalaintunisaliag dnislduuusnysuinnia 1
wuudnes wsglunildalidndudediyanu viennmaaien 113adendonuuud nus

| & v A v VY A o %
uwanankagidenldd@nmeing msgliuilapanunsadunale

my DJUMB “Take
heuse Wi
@33%- DEREE% ST2CK

GOEEANTRCET MY AETAL 2 WAE AP

BONE BROTH

A9 58 Divergent letters (lifdnws7isei)
fian : https://coterrestrial.com/2021/02/17/\ogo-trends-2021/

4. Disappearing Letters (fasnusilidoumnia)

Asabrudazuldy UsAun Aenisasielsaunlvinuiilaln as1eanuanaulvinu

& <

fdlaln 881915 @8NITA19 NITIUUTINA NS danaUliAUAINL9ED neanuaily

Y

[ [

wadAn1sas1eanulaatauliiudlaldtuios wad WadninegUne mnasrelsaunliiy

mlaldunifuluagylienulieen waglianunsdearsiuiuslaald
scholar U SAILOR

0 Nitkus SARTORILS

CLINIC

AW 59 Disappearing Letters (fgnwsnildaumis)

i : https://goterrestrial.com/2021/02/17/logo-trends-2021/
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5. Authentic portraiture (nMWyYAAa)

dwiulaliifinmyanasinseliinazduninais amdeideunionwnisgu ay
sumnualaidufivey esanluntihvesyanaaunsnidenlomnanndanled wazidud
wd1d1e uenaniinnyaeradsainsndenealifiufiadend o1y warTaussausa q ua

falasuniseausuinnisvinlaliludneaelanuisoadeanutonlegafukusun e og1951aLs)

AL

BERAE

PACK X
'/'C-;‘b‘('

BOHLABELA

CRAFT CENTRE

A1 60 Authentic portraiture (NTWYAAA)

fian - https://goterrestrial.com/2021/02/17/\ogo-trends-2021/

6. Characters (f7azA3)
Tuvauzfinisesnuuuisyudentdlunihvesrududazasmin Ai8nyuwuiuniads

sazasuilanioidufuvuveUITUATY $VuNeINnIenTs 1swsunaenauyudy

AW 61 Characters (fazas)

fian : https://goterrestrial.com/2021/02/17/logo-trends-2021/

7. Gradients ka2 Analogous color schemes (laduaznslalnudnadnenu
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nslassavdnelulalidanslasuanudeuiuludagtu lnenalusdnaznunislan

t
e gpauen @9

globopla AVON TrueCar

metanoia

mand-erartss popstales

TREE COMPANY

Wlulnuderiulaeidenlddasd lngduagyililaliglaniaunaziiues uiaesdnidenun
v a Y = LY 1 1 o [~4 ¥ <3 =) &
foalianuiiukagnaunauiuslg walddnduseadunisladiauel wsiaunsads nlgly
Inudeaiuuagldadululalili(iiednsi 3 uas 4 uenanlddilnasiearsualvesuilnm
nsidendazanltedfgy

27 62 Gradients wag Analogous color schemes (laduaznislalnudneanenu)

fian - https://goterrestrial.com/2021/02/17/logo-trends-2021/

8. Monograms
Monograms fia Fegevesyananiauivn Minnlddudydnuanidnuselald ns
NAUNIVBINISHEIED watuldninisdenldsmsnusdaiesagnamelvzlilasvaulauniy

aviiunsiivgniauidudouszdreddunaziawasang qazdglinnuaulanniu s

M Gmail  D€Dolby G

COMSERVATIVE

ecreey (=2 M Netgen

Y M N

LOUIS VUITTON Monica Fedele

nsasuuUasanegvedlaliogny Gmail

A9 63 Monograms

fisn - https://goterrestrial.com/2021/02/17/\ogo-trends-2021/
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9. Glitch in Logo Design (nsznn)
Glitch v3en1snsean WWun1seenwuufioanuenngnaeiegaun uazn1sesniuuly

anvazllianunsainlatunngsiatn lnenisnsegnndnbidndaiansnauwiudnuagnmn

nszan Mnleinaglduwfnedne 99 Audnuaznisnssaniu

M E TA m B @ =t
Graphic Deslgner

A7 64 Glitch in Logo Design (n5zfn)
fian - https://coterrestrial.com/2021/02/17/logo-trends-2021/

10. Classic Black & White Logo Design (A1-217)
= o o & o a Yo a
nsaledlalivnae Wuniseenuuuniianuaaide waglasuanuileusnlagnaen
winegaaienudeuluniseeniuuiiesiavisdevamenalidisiigaaieniveuilag

wndn Jufnnsnaunaumaiaie 4 veanstiunsasvadin WLEY dravas ¥sens

| -
(%

- Y A ) PR ] & a ' PxY; v
BNt UNINI9I8 Ws1eRaruataziiumudraulalisulalale

AWl 65 Classic Black & White Logo Design (#1-117)

fisn - https://goterrestrial.com/2021/02/17/\ogo-trends-2021/

1.1.2 LUIARANYINUNITEBNLUUNINUSENAUNLASUANUTY
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%amisznevvesdedudeiveiianuaula uasvinliasiuiniaulaundadu
wmazgpaglianuaulaludewsndenimannnitdenmiidessumsglinalunisi
amandlationndn azdumnnmildussneuluniseonuuudiamnim aunsadeaumanels
Fuasdianumunzaniuidenuay Tnguszasdosanslidedsfiusitugudragyi Aty
Uselomiinsanuaudesniseiy

PEANMNLASUANUTYUYDILUINIINTOBNUUNINUTENBUT2021

1. 3D Design

A 1

wilouduasisragiiunusuudinninelunulavanfidanalug vseuduanuaina

< v

wnesdufgndmdualaalauaiuszununils Fsam Graphic 3D Aidunldaufaiunsa

Y

aseassftoslaineuy
7707 66 3D Design
flan - https://idxw.net/2020/12/29/¢raphic-design-trends-2021/
2. Emoji Design
DaALANINIUDITUNIVRIRMMIEN SINNTUYBBLUA NI MUALY BludNaunawIu

wazaynawudmsunnlemanasiiulednedeulmlusutaminiu fmeanuaulawasiin

0884

il 67 Emoji Design
i - https://idxw.net/2020/12/29/graphic-design-trends-2021/

26 IDXW, "Graphic Design Trends 2021 saubilufiiienannuanediinmsus, 2020,

https://idxw.net/2020/12/29/graphic-design-trends-2021/.
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3. Nature-Inspired Design

wisuatunsvdugusnvazsiuressssu Aty iunzdunissnylantudagdu

v v . ] A Aoy aa I3 a % =
A8 1nen15ld Organic Shape Form #149 niodduidanudusssuvifiu Winia 1Wen
a @ v = O a a o v a Uy v
wiaes Wudu isuniassodwessssusfuaawdadliniunsfineedsla wululd Tu

N MR0aIAAIBUDIERNT 18

f?’:\‘»)/)’f ‘:L 7

By N
\J’\d\’l\";:h

= «
Mot Dates 1 -

AL

ANl 68 Nature-Inspired Design
flan - https://idxw.net/2020/12/29/graphic-design-trends-2021/

4. Optical Illusion Design

[y '

e o o A a Y a v v
LNTUAULIYNAUTITINTNAINGN Nu@@ﬂqwsluzﬂLLUUVI‘ViaaﬂmWLﬁWI‘ViL‘UWIQNW IWN@QLLa'J

9999 aumiloudndfvesududaudusene lngldndnnisi3ee Negative Space uag

Contrast @ 119 lMAANRTIWIITUTULD

il 69 Optical Illusion Design
i - https://idxw.net/2020/12/29/graphic-design-trends-2021/

5. 3D Typography Design

=

wsuadliauidnmileuauaiuisadrfwardudals uenainil 3D dadl

99AUsENOUYRINIAGaUlMINUR kAT TULUU MYIAISnyssssuningniaulian

f

]

aAda A

raula I nunTuessazidudnuiamnadsnlusuesnuuy
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Al 70 3D Typography Design
fisn - https://idxw.net/2020/12/29/graphic-design-trends-2021/

6. Cartoon Illustrations in Design

& a I s Y & v v v Y o
ﬂ@ﬂ?‘WUSBﬂ@‘U‘WQmiueﬂ,mamiaum8La‘LNWEJ ] UULDN Iﬁau@‘ﬂg] BUURANYLEUN

2 71 Cartoon Illustrations in Design
i ; https://idxw.net/2020/12/29/graphic-design-trends-2021/

7. Gold Design

1%
1

= aa 6 A a = a o ¥
g9 - 3 UN, 1816'1/1, NWUNT, UIDYUAVIU, NN, lany Qﬂ‘lJ']ll’fL‘U ATIUWRINILAS

'
=

awanvalnilgaunin vilvigunsivsedesigniiiseudnegiifiiunndusig texture Wuiiuseou

texture 1y “1@v

AWl 72 Gold Design
fian - https://idxw.net/2020/12/29/graphic-design-trends-2021/

8. Voxel Art Design

wisuAtAUAgITUNY 3D Illustrations assndldimalulad 3D wasiavdouiu we
sULuvazdiauangdnnife fdnvauzvesmnudunaeaduvionndnedunaninud

Midcraft viSassie Lego tTumu
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A7l 73 Voxel Art Design
fisn - https://idxw.net/2020/12/29/graphic-design-trends-2021/

9. Monochrome & Duotone Design

o o ¢ ] a Ado v o« = v =

dsguiredleliTeuding wulAnveudndie Turszegniliwdilunisesnwuui
Viuady drunilslasudninaaingudnvaliazniuetenseuw widndunisvawenisiiudy
vaanmusenaukaznIinidudeudu o diuniliiitietnesniuulagldnat® i vesnu

HUpIRUTENaUNTUTDULINTU

KW3Hb MO BOAOV

mwﬁ 74 Monochrome & Duotone Design
flan - https://idxw.net/2020/12/29/graphic-design-trends-2021/

10. Geometric Shape

A o a 1d s % ) |d::94’ . 1%

Aensusvadialualadudnluniseeniuuiiues uiitidl Graphic Mama LA1LeN
gonilu 2 JULUUAB WuU 3D fukuy Flat Design F39390d9 i uuATaliinuauiutues

MaNNN5EALANABNNT Repetition JunsssssUwuulvidiulaminaula

& g

A

AW 75 Geometric Shape
flan - https://idxw.net/2020/12/29/graphic-design-trends-2021/

#
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I
O

11. Typography Chaos Design
fnsdouuuingidenq laveuwawl Wumsuaiiiedaanladuuiu 1-2 U dauann
Houduluruunduniodulaaladsi g nann1sAensly Typographic 12198iude @an

Woudidug viednnawuundiurieeiiuies

EU ACORDEI ASSBMZ

g
|
g

il 76 Typography Chaos Design



175

fian - https://idxw.net/2020/12/29/¢raphic-design-trends-2021/

12. Color...less Design

WMSUATILABU9 22U %30 Grayscale laendls uivssaSudaylduadunimvie

nalnuligmng Adnlddan dladntanyhlinugliesnuniiuniuly usasgnldludndiun

5

n . 9

four ind

°

o-- |2y
o ot s

8 o
- A

owune

n il 77 Color...less Design

fisn - https://idxw.net/2020/12/29/graphic-design-trends-2021/

1.1.3 wurAanganunisaansuunlunsWnlasuanuiiey
27 @ a aa a v a ¢ 14 a 1 U1
WuRavzuaznaidlunsisesiiudifioliniwilsusiusenladisuazaligau
Aavgnislddrnundnavifeatesdunisdenindme vuingn ANE1IUTIVR N9
TEINTENINNUTITR karn1sindedlisendnedagnys (keming) Aavznislddniuridagn
ilUlriudnvauzlazn13dntesisnys ey azdyanuwalaig 9 1e5199ulaenszuaunig

1 o ° v oA v v = My 9 ) 44' 9 ]
ULLagﬂ\TQqQQﬂuqlﬂisﬁLW@mﬂLLWQW’J@ﬂUiIMa'JUQ"IN %Qllll@Lﬂﬂgﬂ@QﬂUﬂqia@aqiﬂ@%am"N 9

PANNN LA TUAMUTYUVDILUININTTEBNRUU INMTUNS AT 2022

1. Super thick strokes

MALERPROFI

27.99designs, "9 stunning font trends for 2022," 2022, https://99designs.com/blog/trends/font-
trends/.
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andl 78 Typography - Super thick strokes
fian - https://99designs.com/blog/trends/font-trends/

Kol BEAUTY | _

2. Arts and Crafts revival

il 79 Typography - Arts and Crafts revival
fian - https://99designs.com/blog/trends/font-trends/

) o )
| WEDISTIC WATISTIC ARTISTIC
IFF SEAETE REALIPT

@@ @

3. Authentic handwriting

a1l 80 Typography - Authentic handwriting
fian https://99designs.com/blog/trends/font-trends/

HEAT FELLY Sﬁing tejifs

4. Morphing animations

ANl 81 Typography - Morphing animations
fisn - https://99designs.com/blog/trends/font-trends/
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g%s &\&ff

SAUSAGE VEW TORY

5. Rounded fonts

Al 82 Typography - Rounded fonts
i - https://99designs.com/blog/trends/font-trends/

as 28
' o2 omd 00RO
Hu#HpPra s
SEUS G
‘ REEA22
TS aED

6. Experimental type

ANl 83 Typography - Experimental type
fian https://99designs.com/blog/trends/font-trends/

7. Tactile realism

Al 84 Typography - Tactile realism
fian : https://99designs.com/blog/trends/font-trends/
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8. Sharpened fonts

AN 85 Typography - Sharpened fonts
i - https://99designs.com/blog/trends/font-trends/

9. Retro curves

m‘wﬁ 86 Typography - Retro curves
fian - https://99designs.com/blog/trends/font-trends/

1.1.4 WUIRANYINUAINEBNEASUAINUTLN

28 | 2, a = | o v oA = &
AmangiunufavsUseiannils mszamaiedesldiniesile uazgunsainig

a ¢ Y | 2 a & & & N A v
Werransuin nseeusuitamaedufavsduiiluyuuau dulisswnananulidila
AaUsva9InN1nanga819knase N naruluRaly ALANwUzREwaNIZiINLANAI9INAaYY
A 1 1 v < ¥ 1 1 a
WYUIDU 9 areUTenns Msanen wEINTaLUeenls 2 Uszaulaun 1.) nsaneninluids
Ingraans vaneds nsviugasensenineTanlikasiusas 2) nsatennlude@ady
PUIBTT NIFTINATNAIYLAILATIT SIUNINTUSTEUT 1 WBa18NDAAIUNUIY VBID15UA

ANU3EN MTBluMNTiAUARAIUNIRG

PANNNLATUAMUTIUVDULUINIINTANEAINT2021

1. Use Colorful Smoke Bombs for Surreal Images

28 taya Ivanova, "22 Hottest Photography Trends to be Aware of in 2022," 2022,
https://expertphotography.com/top-trends-in-photography/.
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aa

suilnatuluisneendoulunisiiuanumieasdiduamla q wanwaiusavin

Ingunmvesnugilddunniulazainaudnivivesruseneay

A7t 87 Use Colorful Smoke Bombs for Surreal Images

fian - https://expertphotography.com/top-trends-in-photography/

2. Create Dark and Moody Backgrounds

wunasdidudnldlunsareamuuuidnsfadineaiaanuidnaatadn

A1l 88 Create Dark and Moody Backgrounds

i : https://expertphotography.com/top-trends-in-photography/

3. Embrace Vibrant Colors

a < oA aa =
VlaﬂiaLLagLLGUQLLﬂifl LGUE]'J’]TJﬂ@ﬂqﬁﬂﬂﬁ]ﬂﬁquﬁlﬂ,ﬁ]ﬁnﬂﬂqw

mwﬁ 89 Embrace Vibrant Colors

fian - https://expertphotography.com/top-trends-in-photography/

4. Film

AsaNENINIIENAY



AW 90 Film

i - https://expertphotography.com/top-trends-in-photography/

5. Vertical Is the Way

AINYLLUIR

7171 91 Vertical Is the Way
fian - https://expertphotography.com/top-trends-in-photography/

6. 360 Photography Trend

NSENENINLALNITUYUNABY 360

AT 92 360 Photography Trend

fisn - https://expertphotography.com/top-trends-in-photography/

180
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7. Minimalism

[
[

LN UL usuNIutsyaImunefalianing launtu

% .“_
o

AN 93 Minimalism
i : https://expertphotography.com/top-trends-in-photography/
1.1.5 wuaRANgIE lususanwuunlasua ey
PColor AwpazduuliNan1InINeIe@TulmuduNuUSTUS19NekazIsla 915Ul

ANUIANTDIAULTT NTTUYRY Aqnilsuduediuvatnvatelady Wy Jausssuvesudas

F6

PANNNEATUANURYUVDILUINIINT AU 2021

Color palette Pantone Spring Summer 2021

PANTONE 14-1050 (Marigold) Awidiames linnuidnausu

HEX/HTML #feae51 | CMYK 0, 39,73, 0 | RGB 254, 174, 81

PANTONE 14-1050
Marigold

ATl 94 PANTONE 14-1050 (Marigold)

fian : https://simpledits.com/color-palette-pantone-spring-summer-2021/

PANTONE 15-4020 Cerulean @viaaiin lvianuidnudulauazuasalus

2 peter, "Color palette Pantone Spring Summer 2021," 2021, https://simpledits.com/color-palette-

pantone-spring-summer-2021/.
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HEX/HTML #98b2d1 | CMYK 45, 23,9, 0 | RGB 152, 178, 209

PANTONE 15-4020
\ Cerulean

AW 95 PANTONE 15-4020 Cerulean

flan - https://simpledits.com/color-palette-pantone-spring-summer-2021/

PANTONE 18-1248 Rust Ay Annna idudydnuoggluliiag
HEX/HTML #b35f4d4 | CMYK 23, 67, 72, 14 | RGB 179, 95, 68

PANTONE 18-1248
Rust

A9 96 PANTONE 18-1248 Rust
flan - https://simpledits.com/color-palette-pantone-spring-summer-2021/
PANTONE 13-0647 Illuminating @wdes Tirnusdndulinsuazsnss
HEX/HTML #f3dfdd | CMYK 9, 7, 78, 0 | RGB 243, 223, 77
PANTONE 13-0647
Illuminating

a1l 97 PANTONE 13-0647 Illuminating

i - https://simpledits.com/color-palette-pantone-spring-summer-2021/

PANTONE 18-4140 French Blue Ftniiu Wiarwgdniumiiula

HEX/HTML 3078b4 | CMYK 81, 46, 7, 1 | RGB 48, 120, 180

PANTONE 18-4140
French Blue

AIN# 98 PANTONE 18-4140 French Blue
i : https://simpledits.com/color-palette-pantone-spring-summer-2021/
PANTONE 13-0117 Green Ash &niaea limusantaanuauigdniale
HEX/HTML 9fdbad | CMYK 42, 0, 42, 0 | RGB 159, 219, 173
PANTONE 13-0117

Green Ash

21091 99 PANTONE 13-0117 Green Ash

i - https://simpledits.com/color-palette-pantone-spring-summer-2021/
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PANTONE 16-1529 Burnt Coral @vunugnia limnuidnfsanuaynauiu
HEX/HTML ec8b83 | CMYK 3, 56, 42, 0 | RGB 236, 139, 131

PANTONE 16-1529

Burnt Coral

mwﬁ 100 PANTONE 16-1529 Burnt Coral

fisn - https://simpledits.com/color-palette-pantone-spring-summer-2021/

PANTONE 16-5938 Mint Sideiu ‘Lﬁmmiﬁﬂmsﬁdwﬁuvj Hosunanases
HEX/HTML 00a779 | CMYK 79, 3, 65, 0 | RGB 0, 167, 121

PANTONE 16-5938
Mint

27971 101 PANTONE 16-5938 Mint

flan - https.//simpledits.com/color-palette-pantone-spring-summer-2021/

PANTONE 17-3628 Amethyst Orchid @324 naneldaiuiiad Tiaiuidndudads
nonldduliulondnwal HEX/HTML 9369a8 | CMYK 51, 65, 2, 0 | RGB 147, 105,
168

PANTONE 17-3628
Amethyst Orchid

A7 102 PANTONE 17-3628 Amethyst Orchid

flan - https://simpledits.com/color-palette-pantone-spring-summer-2021/

PANTONE 18-2043 Raspberry Sorbet @ns satussivaiun ianuiandanén
HEX/HTML #cdda77 | CMYK 15, 82, 28, 3 | RGB 205, 74, 119

PANTONE 18-2043
Raspberry Sorbet

7191 103 PANTONE 18-2043 Raspberry Sorbet

i - https://simpledits.com/color-palette-pantone-spring-summer-2021/

PANTONE 19-4016 Inkwell &g TimnuiananaduiinAum
HEX/HTML #434852 | CMYK 72, 59, 46, 44 | RGB 67, 72, 82

PANTONE 19-4016
Inkwell
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A7l 104 PANTONE 19-4016 Inkwell

fisn - https://simpledits.com/color-palette-pantone-spring-summer-2021/

PANTONE 17-5104 Ultimate Gray & Ianuidnsiulauazasy
HEX/HTML #96999b | CMYK 43, 32, 32, 10 | RGB 150, 153, 155

PANTONE 17-5104

Ultimate Gray

mwﬁ 105 PANTONE 17-5104 Ultimate Gray
flan - https://simpledits.com/color-palette-pantone-spring-summer-2021/
PANTONE 11-0110 Buttercream da3u lviannu3dnazenn auda uaz uiams Ua
UBNHIANNSEUIY HEX/HTML #fOe3ce | CMYK 7, 11, 22, 0 | RGB 240, 227, 206
PANTONE 11-0110
Buttercream
77991 106 PANTONE 11-0110 Buttercream
flan - https://simpledits.com/color-palette-pantone-spring-summer-2021/
PANTONE 14-1127 Desert Mist @Un1ageu Iﬁmmfﬁﬂﬁmﬁmmﬁaﬁmﬁ'auﬁa
HEX/HTML #e0b589 | CMYK 12, 39, 41, 2 | RGB 224, 181, 137
PANTONE 14-1127
Desert Mist
A7l 107 PANTONE 14-1127 Desert Mist
i - https://simpledits.com/color-palette-pantone-spring-summer-2021/
PANTONE 16-0632 Willow @i3gun iaauidntsnnuidamewasunia

HEX/HTML #9d915a | CMYK 38, 32, 69, 16 | RGB 157, 145, 90

PANTONE 16-0632

Willow

A1WT1 108 PANTONE 16-0632 Willow

i : https://simpledits.com/color-palette-pantone-spring-summer-2021/
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1.1.6 N132NLLUUNT UQJU Ny
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Uszind 1 Lettermark (Judnwaglalimdugusisnysigeantoiug e1a o T
WiaefgnwILAlAM lngo19aziin1soontuuanuuysnysiiay wseldosnd sznauivinln
fonusuulaaay LanA19AINFoNEINa 9 LU i Talnwes @y , GTH, Louis Vuitton,

BBC NEWS 1usu

Y (GITIH)

mwﬁ 109 Lettermark

fian : https://www.startupnow.in.th/logo-design/

Usztnndl 2 Wordmark 1dulalAfiiunisléssnwaimilouuuuusn sstuitlsal iy
Fode witineenuuuFsadufeuusudian misenuuudnvusiiitaiumsandlneiden
sunuuvesileudvsefsnusiiunld Auenanazlaauduendnuainds deadonuuy
fdnusiazyieun mdnual yaanamueLUIUAse ondieeaiuLuTus Dior ienldiloud
finanadin azvisuniungns1euIuiIunIanal uie wusus Google fidanldlous
aynauIunandduazieufivaruuandrmainvatsvesdeyauyamasnilaniiinsialy

uwnaslasuieaiu JWuisddunazanselinudld [Jusu

Dior Google true

mW‘ﬁ 110 Wordmark

fian https://www.startupnow.in.th/logo-design/

Uszeani 3 Pictorial Mark 1Julalifiiinainnise1guaimieduniaguaiun
sonwuulnilidusudydnualnislensuiiandnlidiedu Weiuasusnazaunsatineanls

v A

ViuidfegUesls wwu Apple, Twitter, Playboy %38 Foodpanda

€ v Y
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mwﬁ 111 Pictorial Mark

fian - https://www.startupnow.in.th/logo-design/
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Uszundl 4 Abstract lalfuszuaniazidunmauy@ninainnisersunsusuade

1 1 a a a o Y a [ [ v L4 |l
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auLUTUe Nike Aillusosrnfmlaegfias fie wunsimdeuiisinsiiodl
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fian - https://www.startupnow.in.th/logo-design/

m‘wﬁ 112 Abstract

Usznn?l 5 Mascot LfJumiaaﬂLLUUTﬁIﬁLfJugﬂﬂw‘%aﬁam%@uﬁ%aﬁﬂﬁdaﬁw%ﬁm

| o x @ v dl a I3 I3 o ¢ g I
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1duaman Michelin Man #3ata161u9e19utdulaliliausduanls wSouususenais

e DUCK finulvedfeuusuddn “in” Mdenlfinarenduguilagziay dldied

mwﬁ 113 Mascot

i - https://www.startupnow.in.th/logo-design/
Usznnil 6 Combination Wunskaunausuiuszninsdnesuazgunwlulald
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donalaraneagne 819 #909FUATMLUSUATIEULAIN LN TUIALALNNYBILUTUA Dunkin’

Donuts #9gan1staginvenuliaglaiin

E

| RGER
coAcH p“m“< KING

®

Al 114 Combination
fisn - https://www.startupnow.in.th/logo-design/
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Usziandl 7 Emblem WJulaliwuunsidgydnvalfiynesdusznou ldinazilu
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Aantlsde Unswing q eglunseuilunduieuifiediu anvaenseuseuuaniviawuuidy
nsoudAmagy 19nau la nIejUNTIdUY enflegruu lalnves Starbucks, Harley
Davidson, wiUszuay, BMW 1dudiu nseenuwuulalihuu Emblem w3ansdydnualingn
iuldlunisesnuuulaliaantumig 9 099 15958U, Un1INE188, 8IANTNNNEIAY, LAY

NUILIUYDI3F

HARLEY-DAVIDSON

AW 115 Emblem

fan - https://www.startupnow.in.th/logo-design/

Uszunndi 8 Letterform tulalniindnys 1 sraindeiususuieaniuuliidnuas

fivay dganuiiand inadudydnvaluszaruusunduun wu taldvas HONDA,

Volkswagen, Unilever, McDonald Wuduy

McDonald’s

®

HONDA |
NN 116 Letterform

fian : https://www.startupnow.in.th/logo-design/
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1.1.7 A590NUUUAIINYT

neenuuuarldfidnys (Typography) iiesdunisdeansiierfudernuiiodunis
vendoyalasasslugiuiine uenanifdnvsdudsanumneduinlunirdudiedie
dnvazresiidnus (Style) Avsuonlufisyandnnin Wuddnusiiguisazliaiiudn
goumu vgns luvneidsnusiiumlianuidniiduas fafunsdenlduinvesisnus

AUNUNZAUNTULUIANYDINITODNLUUNINGA

sULUUT 1 A29nYs Serif

a a Y A

v v . < [ aa LY z-:l'
AIDNWTLUUULYS (Serif) L‘UuaﬂmmLauawaagmuazﬂmEJmaﬂwﬂumm‘uw

v IS

F8n71 Serif anwazAITnN¥TLIdUFISnEsIHURUUNLI Ul U SN YsUSLLANTIMLNY
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Golasio - Frank Ruhl Liore Spectral Old Standard TT
Eben Sork ok lontef ProductionT Kook

Almost before we
knew it, we had
left the ground.

Almost before we Almost before
knew it, we had

left the ground.

Almost before we
knew it, we had

we knew it, we
left the ground.

had left the

ground.

Crimson Pro Cormorant d Unna ‘ Rokkitt
? Baily 1 - :

Almost before we
knew it, we had
left the ground.

Almost before we
knew it, we had
left the ground.

AlmOSt before we f\llﬂl\.\'( lK‘{Ol'L' w¢e
knew it, we had

left the ground.

knew it, we had left
the ground.
AW 117 fdnwes Serif

fian ; https://fonts.google.com/?category=Serif

sULUUT 2 A79nWS Sans Serif

Adnwsluulliige (Sans Serif) WudnwazrewdNyIBnUUUMINTIFUMUUS B

I3 A a = Ay oA U o
WJuUN19g llllll,sﬁfl WlnﬂﬂﬂlﬂﬂLaUUu@@ﬂNq"\ﬂﬂi’]u LLagﬂaqﬂm@fmﬂ@ﬂwﬂ,quﬂﬁqU

Almost before
we knew it, we
had left the
ground.

Arimo

Almost before
we knew it, we
had left the
ground.

Barlow

Almost before we
knew it, we had
left the ground.

PT Sans Narrow

Almost before we
knew it, we had left
the ground.

Hoebo

Almost before
we knew it, we
had left the
ground.

Josefin Sans

Almost before
we knew it, we

had left the
ground.

Libro Franklin

Almost before
we knew it, we
had left the
ground.

Dosis

Almost before we
knew it, we had left
the ground.
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ANT 118 f8Nws Sans Serif

fian - https://fonts.google.com/?category=Sans + Serif

sULUUT 3 #28nws Slab Serif
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Fdnwswu Uil (Serif) usguuuuiisnus lunuumaey wundiursudeasiiviauy

a = a a < Y C | o v 1 a Y ' 1
NANLASLARTNUAARNIALLUILLTY ‘1/1’]‘1/1‘14\‘1?!6LLW‘UUE{JJEU']EJ%@']EJL&&JUEJ&JGL‘UG]’JE]EJNL‘UU Rockwell

The quick brown The quickbrown  The quick

fox jumps over the fox jumps over brown fox

lazu doe Al sy, iumos over the
Rogue Serif Brix Slab Sutro

Device Fonls HVD Fonls 3 ype Desig

The quick The quick The quick
brown fox brown fox brown fox

S A v ey v 1~ i PP ne. —~———
Factor Clarendon URW Craw Modern URW

AN 119 §8nws Slab Serif
i - https://fonts.adobe.com/fonts?

sULUUN 4 A78nws Script

v W

WONYIHUUAITEU ADNEIWUUINFNwULIgUAa81a185 0TIl UaN8UDIAIDNYS

221899911972 INAIDNYILVUIMEUSAWIRUIUN LANANAY AI981918U Bickham Script
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W/ﬁyzm[émw /g/z{///)o 7he qul[]z brown (()‘z( 71“'('/‘; /’m“ i
over the /{;y oy MW ouen the

flre guicl Brown fo e geccck: The quick rown
brawr o for fumps suer the
Jesnps ovce e (n 2 /4‘7
’ .
Al Fro Dalliance Scriptorama Tradeshow JF
s v enton et
2fonts 2fonts 1font

AT 120 Fsnws Slab Serif

i : https://fonts.adobe.com/fonts?
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1.2 WIAANYINUNITEBNLUUNTIANENTNKINGDN (Environmental Graphics)
1.2.1 uuIRALNEINUNITERNWUY (Pictogram)
Pnrsussendlividnnisesnwuuniiindmsuiunaninmieaeunigluiaznteuen

A5 1999AUTLNDUNITODNALUUNIIAN NISANNUARILAUILAEAANIT NISANLEL NS IER
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[

TJunpunsnnaziaian1snan TIuNEnUjuansunlymilaenisesnwuunidyanyel

nsladones wagssuutedndneal

famaiilasuanudenvesiumeniseanuuunsdyanwallutl2021
1. Minimalistic Icons
Minimalism vanedisnisanniseenwuuliivdoanizddnduwinty s3uvegunss

ward s RsneenLUUUIEasIlUASILAL1IAg1IN

& -@B8228
& @ ¢ H 9 = & §
H B ¢ ® @ ® 0
@ 9 6O H > 8 0
=28 k288 F

mW‘ﬁ 121 Minimalistic lcons

fian : https://iconscout.com/blog/icon-trends-in-2021

2. Pastel Colored Icons

'
A =

afunumdnAry enaguileunnt uiilasudnasnan iunalinnUimsuddln

Y
I

11 uilleudtmsundluldasdudnama muanuseuiisiazaussuheiiaaulung
= 1 a I3 M v ! Y ' fo= 1 = k4

2ONLUY U/UX Ernamatigiuisnsunlvailiegimeiy Tuwdvesanuidn dnnamnaase

Auidndeunatelaned lingnzuasiiniulafiunisesnuuulagsiu lnedmeainuuily

e

30 jconscout, "lcon Trends in 2021: Everything you need to know," 2021,

https://iconscout.com/blog/icon-trends-in-2021.
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3. Glyph Icons
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mwﬁ 122 Pastel Colored Icons
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4. Line Style Icons
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Andl 123 Glyph Icons
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<

fisn - https://iconscout.com/blog/icon-trends-in-2021

& £ = ' i 2o Y v
wsnailidunszuiaziseuing wilemsuidudilale

fian ; https://iconscout.com/blog/icon-trends-in-2021
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wuluesAuseneudrdgedramilsluniseanuuunsiiin memslduiauazlasesna

Mssudguaraladlonsulssinildaulavainvatglasldlatunisesnuuuiiundann

Uszban



192

0% & Om @ @

RS £
B 08 B8 @ £ [ O
T a N B % & O

Al 124 Line Style Icons

fian - https://iconscout.com/blog/icon-trends-in-2021

5. Circular Icons

ral o

sUs1nsnaudeuiulaliftugunssdmdsuiudnuuiv waznadnsnldneudi
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mwﬁ 125 Circular Icons
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Wavnvaalonaulavnlay

fian : https://iconscout.com/blog/icon-trends-in-2021
6. Hand Drawn Icons
v = A 1 & cal o o O 1o o Vg Ya [
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m‘wﬁ 126 Hand Drawn Icons

fian - https://iconscout.com/blog/icon-trends-in-2021

7. Emoji Icons
lempusUnuuilannsaldanuladtumindadenseiouansdadauviefinulunis

9NkUU

Al 127 Emoji Icons

fian - https://iconscout.com/blog/icon-trends-in-2021

8. Isometric Icons
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sunuulelsumintglvnuimualesaainlviuinguuug 1o lnefinuaiunse
UptUAUUULAZAUTI0I3Us LA wades Afe Aufdaieingaulfluaedia lonou
anufiidudruaSuveunafinnisesnuuuil

g w2 R

@
@
@

¢ ® ® U @

i €

¢ v v s s t § O

—+= (@ a 0 ‘ (c5
AT 128 Isometric Icons

i - https://iconscout.com/blog/icon-trends-in-2021

1.2.2 wwlAanganunseanuwuute (Signage)
153U mav‘l’ﬂﬁéﬂ%mulé’tﬁ@mﬁu%ﬁﬁmq LAYAIUITONIRUANANIIVDY

Y

Aodluanimwindonnngg 1o

Pananlasuamnuieuvaatunianseantuutelul2021

31 diverseid, "The Top 5 Signage Trends of 2021," 2021, https://www.diverseid.com/blog/signage-
trends-2020/.



1. Environmentally Friendly

nstauethedwihieeiiandaniidulies fudwedeudunatainglufa

AT 129 Environmentally Friendly

i - https://www.diverseid.com/blog/signage-trends-2020/

2. Light It Up With LED

[
(g

nslddandniuladulnutaled LED dmsuthenanelusaznieuen

AWl 130 Light It Up With LED
fian - https://www.diverseid.com/blog/signage-trends-2020/

3. Typography For the Creative

1%

wuutheidnesuaztanuNteudeioaeyonton NIty JunToLi

ANNasnUlATULUTUR

AWt 131 Typography For the Creative
i https://www.diverseid.com/blog/signage-trends-2020/
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4. Monochromatic

PN Yy o A4 Ao A ] & a a v vy N a ° o
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P 7

mwﬁ 132 Monochromatic

fian - https://www.diverseid.com/blog/signage-trends-2020/

5. Shiny Metals

lavgdiuiglaviaginasliadingms

AT 133 Shiny Metals
fian : https://www.diverseid.com/blog/signage-trends-2020/
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2.1 AATITIRUIAANYINUNITDONLUULSVRAUVBIAIDE19MUTUASIUBINNT05 N TA

Ansenideyaniseanuuudnaneal U 2021

N

o

@2

WUSUASIUBMNTBRSHNTA AaTl

= v v ¢
M990 24 ﬂiqﬂLLu’ﬂu&Jﬂ'ﬁ@aﬂLLU‘UGﬁ'] AN

e laasuian1enlasuamudenveuuINIINITeNLUUAT ALY

(Y L3

AW YDIFIDY

2999798195141 5905 WA TA

LUSUR Stained Perspective Divergent Disappearing Authentic
C o 3 glass drawing letters Letters portraiture
7 ' '
RO L | (nswan) (we) | (Fidnwsi | enws | (nwyeaa)
field finai) deume)
WUTUA X
CORO Field Cafe Characters | Gradients Monograms Glitch in Classic Black
(fazA3) (lad) (Jetoves | Logo Design & White
UAAAYTD (nszan) Logo Design
UIHN) (A1)
Stained Perspective Divergent | Disappearing | Authentic
lass drawin letters Letters ortraiture
>3- : g , P
7 SO (ngzan) (mwe) | (dfdhwsn | (Faonush (MnyAAa)
' A1) 1Houny)
I3 X
LbUIUR
Characters | Gradients Monograms Glitch in Classic Black
Kin na dee 1 B a1 : .
(fazas) (lad) (Wodores | Logo Design | & White
UAAAYTD (nsgmn) | Logo Design
UTEN) (A1)
/ﬂ\\ Stained Perspective Divergent | Disappearing | Authentic
(’ \\) glass drawing letters Letters portraiture
\\mse:(:gbfe// (ns¥an) (wma) | Adddnwsil | @dhwsit | (mwyeea)
. finariu) GRPVAR)
LLUTUR
X
On The Table , o :
Characters | Gradients Monograms Glitch in Classic Black
(fazA3) (lad) (#odoves | Logo Design & White
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UAAAYITD (nszan) Logo Design
UTe) (GRS
2:%\ Stained Perspective Divergent | Disappearing | Authentic
SIMPLE glass drawing letters | Letters | portraiture
— (n3zan) (we) | (didnesh | @enwsi | (awueea)
' fnaru) \doume)
WUTUA
Simple Natural Characters | Gradients | Monograms Glitch in Classic Black
Kitchen (fazA3) (lad) (Jetoves | Logo Design & White
UAAAYTD GEE) Logo Design
UIEY) (\-v17)
X
Stained Perspective Divergent | Disappearing | Authentic
/5 ; glass drawing letters Letters portraiture
(nszan) | (@man) | (ddnwsit | Ghdnwsdt | (amynna)
#n9rin) Houme)
WUTUA
Brekkie Characters | Gradients | Monograms Glitch in Classic Black
(Fnazas) (lad) (Fodaves Logo Design & White
UAAAYTD (nszAn) Logo Design
UTHN) (GRERD))
X
Stained Perspective Divergent | Disappearing | Authentic
LER @ oT glass drawing Lettwers cLI’_ei‘cers | portraiture
(ns¥an) awe) | doenwsi | @0nwsh GRINIGER))
$i9111) Houny)
WUTUR
Le Root Characters | Gradients Monograms Glitch in Classic Black
(FrazAT) (lad) (Foioves | Logo Design & White
UAAAYID (nszan) Logo Design
UTEN) (GRERD))

X
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Stained Perspective Divergent | Disappearing | Authentic
glass drawing letters Letters portraiture
(Nszan) (awe) | Addnusdt | Ghdnwsdt | (inwyaea)
SUNTafY) Houne)
THE HASS
BISTRO X
LUSUR Characters | Gradients Monograms Glitch in Classic Black
The Hass Bistro (FnazaT) (lad) (Hogoves | Logo Design & White
UAAANTD (nsgmn) | Logo Design
UTEN) (\-v17)
Stained Perspective Divergent | Disappearing | Authentic
glass drawing letters Letters portraiture
(N5zan) (amne) | Addnwsdt | Ghdnwsdt | (nwyaea)
#iN9ri) BRI RE))
kitchen
WUSUA X
) Characters |  Gradients Monograms Glitch in Classic Black
Ginger Farm . % Y
(fazas) (lad) (Fogoues | Logo Design | & White
Kitchen o .
YAAANTID (n3zmn) Logo Design
UM (#-v17)
Stained Perspective Divergent | Disappearing | Authentic
~ ﬁ a. glass drawing letters Letters portraiture
s S e ﬂ (n3¥an) (wm) | Adddnwsit | @Gdhwsit | (mmyeea)
Fin9ri) Houny)
I3
LUTUA X
Sa9 U1e UTUIUIET Characters | Gradients Mo'nograms Glitch in Classic Black
(fazA3) (1ad) (Foeouy | Logo Design & White
UAAAYID (nsgmn) | Logo Design
UTEN) (GRERD))
X
Stained Perspective Divergent | Disappearing | Authentic
i glass drawing letters Letters portraiture
A gu ST | tswan | ownw | (iishsnusit | (hsnusd (nyAAR)
Tasty Organic Eatery ' o &
A9N) LEOUNY)
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WUSUR X
August Characters | Gradients Monograms Glitch in Classic Black
(fazA3) (lad) (Rotpved | Logo Design & White
UAAAYTD (nszan) Logo Design
UTe) (GRS
Stained Perspective Divergent | Disappearing | Authentic
glass drawing letters Letters portraiture
) (n3zan) (me) | Adddnwsdl | @Gdhwsit | (mwyeea)
HUSLA #nsfin) \Foume)
Jones' Salad «
Characters | Gradients Monograms Glitch in Classic Black
(FRazAT) (lad) (Hogoves | Logo Design & White
UARANTD (nsgmn) | Logo Design
UIEN) (A@1-v17)
X
Stained Perspective Divergent | Disappearing | Authentic
glass drawing letters Letters portraiture
(nszan) (e | Adadnusdt | Ghdnwsit | (iwyaea)
LN BRINAE)
X X
Characters | Gradients Monograms Glitch in Classic Black
1onyy o = A ) .
v (fazas) (1a7) (Fogorpe | Logo Design | & White
UAAAYTD (nsgmn) | Logo Design
uTEN) (#-v17)
Stained Perspective Divergent | Disappearing | Authentic
glass drawing letters Letters portraiture
(nszan) (wme) | Adddnwsil | @dhwsit | (mwyeea)
#nsfin) Houme)
WUTUA
@uay NSy Characters | Gradients | Monograms Glitch in Classic Black
(fazA3) (lad) (#odoves | Logo Design & White
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UAAAYITD (nszan) Logo Design
UTe) (GRS
X
N Stained Perspective Divergent | Disappearing | Authentic
i glass drawing letters Letters portraiture
- (Nszan) (we) | Addnwsdt | hdnwsht | (1myeea)
Charna fnaru) \doume)
Healtng Meal N
LUSUA Characters | Gradients Monograms Glitch in Classic Black
Charna (fazA3) (lad) (Jetoves | Logo Design & White
UAAAYTD (nsgmn) | Logo Design
UIEY) (\-v17)
Stained Perspective Divergent | Disappearing | Authentic
glass drawing letters Letters portraiture
(n3zan) (mae) | Adddnwsdl | @Gdhwsit | (mmyeea)
#n9rin) Houme)
WUTUA X
Home fresh hydro Characters | Gradients Mo.nograms Glitch in Classic Black
(FnazAs) (lad) (FoEeved | Logo Design & White
farm .
YAAANID (n3gmn) Logo Design
UTEN) (GRERD))
Stained Perspective Divergent | Disappearing | Authentic
Suéfr:r,&?NA glass drawing letters Letters portraiture
. (Nszan) (awe) | (st | (hénwsit | (mwuaea)
USUE A9 Houny)
SUSTAINA Organic i
Characters | Gradients Monograms Glitch in Classic Black
Restaurant (fazA3) (lad) (#ogoves | Logo Design & White
UAAAYID (nsgmn) | Logo Design
UTE) (#1-v17)
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Stained Perspective Divergent | Disappearing | Authentic
glass drawing letters Letters portraiture
o R G A N I c Yo o v o q'
(nszan) (nwe) | (ddnusit | (Fadnusi (MnuAna)
SUPPLY | ' q
A19AW) LDUNY)
X
WUSUA Characters | Gradients Monograms Glitch in Classic Black
Organic Supply (FazAg) (lad) (FHoraves Logo Design & White
UAAANTD (nsgmn) | Logo Design
UTEN) (A1)
Stained Perspective Divergent | Disappearing | Authentic
glass drawing letters Letters portraiture
(N5zan) (amne) | Addnwsdt | Ghdnwsdt | (nwyaea)
ST {190U) GRIVAR))
X
LUSUG Characters |  Gradients Mo.nograms Glitch in Classic Black
o vy (fazas) (lad) (Fogoues | Logo Design | & White
qu i lg )
YPAANID (n3zmn) Logo Design
UM (A1)
Stained Perspective Divergent | Disappearing | Authentic
ﬁt[@@% glass drawing letters Letters portraiture
5 (n3zan) e | Addnwsit | Gdnesit | (nwueea)
simple )
s #in9r11) dounneg)
WUTUA X
. Characters | Gradients Monograms Glitch in Classic Black
Smooth & Simple 3 . 4,
(MazAs) (1ad) (¥og8Yee | Logo Design & White
UAARYITD (nsg@n) | Logo Design
UTEN) (GRERD))
X
Stained Perspective Divergent | Disappearing | Authentic
e glass drawing letters Letters portraiture
Saladd (nszan) (e | (esnusst | hdnwsi (nMmyAna)
Ansiiu) BRINE)
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WUTUA X
Salada Organic Characters | Gradients Monograms Glitch in Classic Black
Kitchen at Lasalle's (fazA3) (lad) (Rotpved | Logo Design & White
UAAAYTD (nszan) Logo Design
UTEN) (A1)
e 7 fuanwaled

f71981951U81M15005kN1A
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U % = A

AUAUN 1 AB LUU Divergent |

A33glavinsasuiianeilasunulenvewuInInIToNkuUAT)

Black & White Logo Design WaraduTl 3 WU Gradients

Aaszdayaniseaniuunmusznay U 2021
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AR TURAN 1N AT UANUTNYRIMLININITEDNLUUN U SENBUVBIRIDE 19U

SUASIUDNIMNTRSWNTA Aatl

M5 25 aguuliluniseenuuun nUsznauTesiieg 19U MIseesuNia

WUTUR
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RO:
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Emoiji Design

Nature-Inspired Design

3D Typography

Design

Cartoon Illustrations

Monochrome &

Color less Design

WUTUR in Design Duotone Design
CORO Field Cafe Ay
Emoji Design Nature-Inspired Design 3D Typography
Design

-
K‘u’\. Na. dee

QUALTTY TASTY HEALTHY

WUSUA Kin na dee
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yle. Sovh
~ 54
é B e pe
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Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design

A ¥ 5F-IN

=

Emoji Design

Nature-Inspired Design

3D Typography

Design




203

LUSUM ONn The
Table

Cartoon Illustrations

in Design

SIMPLE.

Emoiji Design

Monochrome &

Duotone Design

Color less Design

Nature-Inspired Design

3D Typography

Design

Natural feitchern

WUsUA Simple

Natural Kitchen

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Beunch 2,

Color less Design

LUSUR Brekkie

Emoji Design

Nature-Inspired Design

3D Typography

Design

Cartoon Illustrations

Monochrome &

Duotone Design

Color less Design

LE RGOT

ORGANIC CLEAN HEALTHY

LUSUR Le Root

Emoji Design

Nature-Inspired Design

3D Typography

Design

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design

Emoji Design

Nature-Inspired Design

3D Typography

Design
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LUSUR The Hass

Cartoon Illustrations

Monochrome &

Color less Design

Bistro in Design Duotone Design
E ARE
€)WE SPEAK
EIUEADISHQ;
Emoji Design 3D Typography
Design
kitchen
WUTUA Ginger Farm
Kitchen
Cartoon Illustrations Color less Design
in Design
Emoiji Design Nature-Inspired Design 3D Typography
= Design
= d.40 g

LUSUR ddn U1 UN

P1UNAN

Cartoon Illustrations

Monochrome &

Color less Design

oond

in Design Duotone Design
. DOT.
Do Ordinarg Things
Emoji Design Nature-Inspired Design 3D Typography

Design
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WUSUA August

Cartoon Illustrations

Monochrome &

Color less Design

LUSUR Jones' Salad

in Design Duotone Design
Emoji Design Nature-Inspired Design 3D Typography
Design
iuninBiEus hedestniieatee

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design

I3 ¥ +
wusuA lone

Emoji Design

3D Typography

Design

Cartoon Illustrations

Monochrome &

Color less Design

in Design Duotone Design
ﬁ el -":*-':-_“59.9
T rmumu -,

ﬂna:muu
u.I 0 sj

Nature-Inspired Design

Emoji Design

3D Typography
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LUSUR LaLaY WISy

Design

Cartoon Illustrations

Monochrome &

Color less Design

in Design Duotone Design
Vo Emoji Design Nature-Inspired Design 3D Typography
cir.
ty C‘ Design
Charna

Full Flavour
Healthy Meal

LUSUA Charna

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design

2. Gnsslusasicap i/ ®
— 600" SrtnHOUNA g
u’\nn:‘lnmln xb

\‘/, )"

cﬁiym o))
DB 0oy d
Bengdh  GEndnd

Steak-Pasta-Salad

§ WONGNAI AWARD
$ 2017.2020 &

LUSUA Home fresh

hydro farm

Emoji Design

Nature-Inspired Design

3D Typography

Design

Cartoon Illustrations

in Design

Monochrome &

Color less Design

Duotone Design

ol st lic o

SUSTAINA

ORGANIC SHOP & RESTAURANT

LUSUA SUSTAINA

Organic Restaurant

Emoji Design

Nature-Inspired Design

3D Typography

Design

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design

Pecommend
SUSTAINA
CLCANIC
s Pestaurant
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WUSUA Organic

Supply

Emoji Design

Nature-Inspired Design

3D Typography

Design

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design

wusuA o A lel

Emoji Design

Nature-Inspired Design

3D Typography

Design

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design

EHmooth

L

simple

food | art | cafe’

LUSUR Smooth &

Emoji Design

3D Typography

Design

Simple Cartoon Illustrations Monochrome & Color less Design
in Design Duotone Design
Emoji Design Nature-Inspired Design 3D Typosgraphy
Design

Saladh

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design




WUSUA Salada
Organic Kitchen at

Lasalle's

Salad?
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v

A33glavinsaguiianeilasuaulnreduuInianIseenkuuNIMUsENauYes

fogeduemseesunila SuUAUN 1 A LWUU Monochrome & Duotone Design uaUN 2

A9 Cartoon Illustrations in Design wagan@uyl 3 Av Nature-Inspired Design

Ansgndeyaniseanuuulnluns il U 2021

AIdeleasuianenlasuanutiovesuimamseensuulnlunsiivesiiegauy

SUASIUDIMNTRRSULATA Madl

M1399 26 aguwnliduniseenuuulnlunsivesdiegnssiuaimsessinila

LUSUR Super thick | Art and Crafts Authentic Morphing Rounded
strokes revival handwriting | animations fonts
WUsUA CORO Field X
Cafe Experimenta Tactile Sharpened | Retro curves
( type realism fonts
LUSUA Kin na dee Super thick | Art and Crafts Authentic Morphing Rounded
strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSUR Super thick | Art and Crafts Authentic Morphing Rounded
On The Table strokes revival handwriting | animations fonts
X X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSUR Simple Super thick | Art and Crafts Authentic Morphing Rounded
strokes revival handwriting | animations fonts
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Natural Kitchen X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSU® Brekkie Super thick | Art and Crafts Authentic Morphing Rounded
strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSUA Le Root Super thick | Art and Crafts Authentic Morphing Rounded
strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
( type realism fonts
LUSUA The Hass Super thick | Art and Crafts Authentic Morphing Rounded
Bistro strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSUR Ginger Farm Super thick | Art and Crafts Authentic Morphing Rounded
Kitchen strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
( type realism fonts
LUSUA A6 UNY UL Super thick | Art and Crafts Authentic Morphing Rounded
1A strokes revival handwriting | animations fonts
X X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
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LUSUA August Super thick | Art and Crafts Authentic Morphing Rounded
strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSUA Jones' Salad Super thick | Art and Crafts Authentic Morphing Rounded
strokes revival handwriting | animations fonts
X X X
Experimenta Tactile Sharpened | Retro curves
( type realism fonts
LUSUR Ié’ﬂgia: Super thick | Art and Crafts | Authentic Morphing Rounded
strokes revival handwriting | animations fonts
X X X
Experimenta Tactile Sharpened | Retro curves
( type realism fonts
LUSUA Lauoy WISy Super thick | Art and Crafts | Authentic Morphing Rounded
strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSU® Charna Super thick | Art and Crafts Authentic Morphing Rounded
strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSUA Home fresh Super thick | Art and Crafts Authentic Morphing Rounded
hydro farm strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
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l type realism fonts
LUSUA SUSTAINA Super thick | Art and Crafts Authentic Morphing Rounded
Organic Restaurant strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSUR Organic Super thick | Art and Crafts Authentic Morphing Rounded
Supply strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSUA av Au g Super thick | Art and Crafts Authentic Morphing Rounded
strokes revival handwriting | animations fonts
X X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
LUSUS Smooth & Super thick | Art and Crafts Authentic Morphing Rounded
Simple strokes revival handwriting | animations fonts
X
Experimenta Tactile Sharpened | Retro curves
l type realism fonts
X
LUSUS Salada Super thick | Art and Crafts Authentic Morphing Rounded
Organic Kitchen at strokes revival handwriting | animations fonts
Lasalle's X X
Experimenta Tactile Sharpened | Retro curves
( type realism fonts




Aadelaviinisasuiianieilasuaiuilouveswuinienisesnuuulnlunsiives

Y
F19871951UDIM15905UNNA BUAUN 1 AD WUU Authentic handwriting 8UAUN 2 A

Rounded fonts kaganfuf

3 Ao Super thick strokes

Aarendeyanisesnuuuningny U 2021

N

o

3¢

e>°

WUSUNSIUDINNTODTRNTNA A9

LoagUFalasUANLTELYBIMLININITORNKUUNTNE L VDI IDENS

M15199 27 aFUMILEINNITORNRUUNNENETBIFIREN5 UM 50BSUNLA

LUSUA Use Colorful Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
LUSLS CORO Field Cafe for Surreal Backerounds
Images
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUA Kin na dee Use Colorful | Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography
Trend
LUSUA On The Table Use Colorful Create Dark and Embrace Film

Smoke Bombs

Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography

Trend
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X
LUSUA Simple Natural Use Colorful | Create Dark and Embrace Film
Kitchen Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUS Brekkie Use Colorful Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
for Surreal Backerounds
Images
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUA Le Root Use Colorful | Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSU® The Hass Bistro Use Colorful | Create Dark and Embrace Film

Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism

Way

Photography
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Trend
X
LUSUA Ginger Farm Use Colorful | Create Dark and Embrace Film
Kitchen Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUA A6 UMY UIULIUN Use Colorful | Create Dark and Embrace Film
an Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUA August Use Colorful | Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUA Jones' Salad Use Colorful | Create Dark and Embrace Film

Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
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Way Photography
Trend
X
LUSUR T,é’ﬂgﬁ Use Colorful | Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUA Lanou WSy Use Colorful | Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUA Charna Use Colorful | Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography
Trend
LUSUSA Home fresh Use Colorful | Create Dark and Embrace Film

hydro farm

Smoke Bombs
for Surreal

Images

Moody

Backgrounds

Vibrant Colors
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Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUS SUSTAINA Use Colorful | Create Dark and Embrace Film
Organic Restaurant Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography
Trend
LUSUA Organic Supply Use Colorful | Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUR av Au la Use Colorful | Create Dark and Embrace Film
Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUA Smooth & Simple | Use Colorful | Create Dark and Embrace Film

Smoke Bombs
for Surreal

Images

Moody

Backgrounds

Vibrant Colors
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X

Vertical Is the 360 Minimalism
Way Photography
Trend
X
LUSUA Salada Organic Use Colorful Create Dark and Embrace Film

Kitchen at Lasalle's

Smoke Bombs Moody Vibrant Colors
for Surreal Backgrounds
Images
X
Vertical Is the 360 Minimalism
Way Photography
Trend

A3 linNsaTURAMNLATUANUTELYBIMUINIINITOBNKUUAINAIETDIFIBE

Suemnseasunida SUAUN 1 AD WU Minimalism dusiu 2 A Embrace Vibrant Colors

'
v a

wazasu?l 3 Ao Create Dark and Moody Backgrounds

v o

2.2 d@319Asasdiaddedsudauny

Tunauildudi1ur9IT T8 ATILALAL VILUINIINITO DN U UMM ANFINTU

nseenuuuLsvAaldmiungu Generation Z (Graphic Design for Generation Z) lngi3de

[

laviin1sasiaun3eslio wagnIMuANquAI88 19 NTAZLUUIINLUUNAABUYATNAIN

Generation Z Nflagiuudiang 10 Azuuuduly suddnszinginssuvesngudmaneive

RILUININNITIDALLUU

v

AIAulaviuuugeun e duN1EallagSIUTINTRLATIANIINITATILUTUA SIUTIY

alndueenuuuntasuanudenlul2021 urasradunuvasua uuseiiuANuRNIZaL

wuadu 7 dundn sadl

1. LUIAANEINUNNSERNLUUDNANWA

WUIAALNEIAUAITERNLUUAINUSENDU

wuIAALNEINUNNTENLUUINTUNTIT

2
3
4. LLUUaﬂLﬁﬂﬁﬁUﬂ'}Wﬁ’lﬂ
5

a dl
WIAALNENE LI UDDALUY
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6. WUIRALNEINUNITODNLUY Pictogram

7. dwnAaigInunseenuwuuthe (Signage)

2.3 Msivuadldaundn dmsunsuuuudauaiy
uazfAdeldrmuninamsinuantnsues Lead User fldvuuliiunisesnisufad
et Toertmunls 20 au Duwne 10 Au N 10 AY
1. sglurraauueisiuuen (Generation 2)

2. fiAghuunaaauyAaNNNRULLeLITULYR 71T 10 AzluwIulY

2.4 asuArUsziiiumsiuuugauaunngalmuneg
Tneiideldasunadndanmadenvesngusiogiadu Taglinguiegadeniianun
3 ddtu Tdadl
1. uwlldun1seenuuudnansal

a 4 Y (Y L
F1979N 28 Eh:“l.]LLU'JIUNﬂ’]iE]E]ﬂLLUUGﬁ’]ﬂiQ@ﬂ‘t‘}m

LU HUNTTIBNUUAT) AuUNLAN AMUUNLEN AMuUUNLEN

deydinwal JUALTN 1 UAUN 2 JUAUT 3

—_

Stained glass 3 6 1

(n523N)

2. Perspective drawing 1

(n1M9)

3. Divergent letters 7 2 3

Adddnusnsniu)

4. Disappearing Letters 2 1 2

(FPN¥IADUNNY)

5. Authentic portraiture 1 2

(MwyAAa)

6. Characters 1 3 2

(AazAs)

7. Gradients iz Analogous 3 2 6
color schemes
(laguaznslalnuds

AANEAL)
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8. Monograms 1 2

(YotlaveIyAnansoUTEN)

9. Glitch in Logo Design 1 2 1

(n3znn)

10. Classic Black & White 2 1 2
Logo Design

(AN-217)

va

A338lAvIIN15aTUN15R0NLUUATIAYAN YAl INNGUUATNN IMAULLBLTTULYATIY 20

U W a

6 [ I .
UANYM 9UAUN 1 AB WUU Divergent letters

N

v 1 v A 9]
ﬁuvl,ﬂuﬂ?’mL‘Vlu@]5<‘lﬂu‘l/l‘i]31‘?m'ﬁ@@ﬂLL‘U°U(§]i’]

I 7 AU BUAUT 2 AD Stained glass Waza1AUN 3 Ao Gradients Way Analogous color

schemes

2. wurlduniseanuuunnysznau

M1319% 29 asuuunliduniseeniuunndsenauy

wualdun1aanuy Sruaufiden Sruaufiden Sruaufiden
awlsznau Sudufi 1 Suduii 2 Sudufi 3

1. 3D Design

2. Emoji Design 3 1 1

3. Nature-Inspired Design 4 6 3

4. Optical Ilusion Design 1 1 1

5. 3D Typography Design

6. Cartoon Illustrations in 7 a4 3

Design

7. Gold Design

8. Voxel Art Design 1 1 1

9. Monochrome & Duotone 1 2 a4
Design

10. Geometric Shape 1 1 2

11. Typography Chaos Design 1 1 2

12. Color...less Design 1 3 3
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A338laviNTsasUnITeenNiuUNINUTENBUIINNGUYATNAINLAUUBLITURYATS 20

v ] o A v v o A a
ﬂu'l@llﬁ?']llqumiﬁﬂUWQgisﬁﬂqiﬂaﬂLL‘U‘Uﬂ']‘W'UiSﬂE]‘U 2UAUN 1 AD LUU Cartoon

o A

Illustrations in Design 971U 7 AU SUAUN 2 A Nature-Inspired Design Laza1nuil 3 Ao

Monochrome & Duotone Design

3. wurlduniseantuulnlunsail

M13799 30 asduunliuniseaniuulnluns il

wUALHUN1508NKUY Fruauilien Fruauiien Fuuiiden
Tnlunsil Suduil 1 Suduil 2 Suduil 3

1. Super thick strokes 2 3 1

2. Arts and Crafts revival 1 2 7

3. Authentic handwriting %) 6 a4

4. Morphing animations i 1 1

5. Rounded fonts 8 aq 5

6. Experimental type 2 1 1

7. Tactile realism 1 2 1

8. Sharpened fonts

9. Retro curves 2 1

Adelivinnisasunisesnuuunlunsilannnguuainninauiuelstukenans 20 Ay
ladanuiiuassiunazldniseanuuunimusznay Suduil 1 Ao wuu Rounded fonts

U 8 AU BUAUT 2 AB Authentic handwriting Laga1duyl 3 Ae Arts and Crafts revival

4. wurdunstgnwane

M15719% 31 aguuulidunslgnneney

wurldunslaninene Suoufiden Suoufiden Suoufiden
Suduil 1 Suduil 2 Sududi 3
1. Use Colorful Smoke 1 2 1
Bombs for Surreal Images
2. Create Dark and Moody al 7
Backgrounds
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3. Embrace Vibrant Colors 5 3 3
4. Film q 6 2
5. Vertical Is the Way 2 3 2
6. 360 Photography Trend

7. Minimalism 8 2 5

AIdelaviinisasunisldnindiannguuadnainiauielstuugais 20 aulad
Auiunsaiuiagldnisldnindte Sudui 1 Ao wuu Minimalism 91131 8 AU SUAUN 2

fio Film wazddudl 3 fie Create Dark and Moody Backgrounds

5. wuRldun1slea luaueanwuy

M5 32 agduuldunislddlunueeniuy

v % ° o o ° o ° o
LLu'ﬂuum’ﬂ‘Uﬁim'}u FMUIUNLABAN F1UIUNLEDN JT1UIUNLEDN

INLUU UAUN 1 UAUN 2 UAUN 3

PANTONE 14-1050

(Marigold)
PANTONE 15-4020 i a4 3
(Cerulean)

. PANTONE 18-1248 a4 3 2
(Rust)

PANTONE 13-0647

(Iluminating)

. PANTONE 18-4140
(French Blue)

PANTONE 13-0117 1 2
(Green Ash)

PANTONE 16-1529 3
(Burnt Coral)

. PANTONE 16-5938
(Mint)
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. PANTONE 17-3628
(Amethyst Orchid)

. PANTONE 18-2043
(Raspberry Sorbet)

. PANTONE 19-4016
(Inkwell)

PANTONE 17-5104
(Ultimate Gray)

PANTONE 11-0110 11 2 2
(Buttercream)
PANTONE 14-1127 1 8 3
(Desert Mist)
2 1 7

. PANTONE 16-0632
(Willow)

A3glavinnisasumslddlusnueanuuuannguyainn nawueLsuLgnva 20 AY

ledianuiunseiuiiaglddlusnuesnuuuangdniazwuugenaasauamudmsuldlunis

POALUY SUSUT 1 Ao wuy PANTONE 11-0110 (Buttercream) susiudi 2 e PANTONE 14-

1127 (Desert Mist) wazdsudl 3 s PANTONE 16-0632 (Willow)

6. uualdunrseantuu (Pictogram)

M13999 33 a3Uuunliinisesniuy (Pictogram)

uualdun1seanuuy Fruaudiiden Fruruiiden Fruaudiiden
Pictogram Sududt 1 Sudiudt 2 Sudud 3
1. Minimalistic lcons 3 3 2
2. Pastel Colored Icons 1 6 3
3. Glyph Icons 1 1 1
4. Line Style Icons 8 3 4
5. Circular Icons 1 1 1
6. Hand Drawn Icons 3 1 7
7. Emoji Icons 1 2 1
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8. Isometric Icons

A378lav1N15a3UN1580NkUY Pictogram 31NNFUUARNATNLIULUBLITURIANT

v A

20 Ay ladanuviunssiunagldn1seanuuy Pictogram dufUN 1 Ao WUU Line Style Icons

U A

U 8 AU DUAUT 2 Aa Pastel Colored Icons waga1muyl 3 A® Hand Drawn Icons

7. wualdunrseanuuuthe (Signage)

M13719% 34 aguuilidunisesnwuude (Signage)

wunldnnseanuuuihe Srunufiden $rnuiiden $rnuiiden
(Signage) Susui 1 Susuil 2 Susuil 3
1. Environmentally Friendly 5 7 4
2. Light It Up With LED 9 4 5
3. Typography For the 3 2 2
Creative
4. Monochromatic 2 4 8
5. Shiny Metals 1 3 2

A3glavinnsaguuniseanwuuiig (Signage) IMNNFUUATNANLAULUBLTTULTATN

20 au ladlpnudiunssiufiagldniseenuuute (Signage) susudl 1 Ao wuu Light It Up

With LED §1u2u 9 AU Sudufl 2 e Environmentally Friendly wasa1sdud 3 @e

Monochromatic

2.5 AipseuuifangfiuniseanuuusvRaduasdutigsiaduamisessunila

Ansenidayanisesnuuudndneal U 2021

2N

ey

9

g3nafuemMIseesunia Al

M13719% 35 asuuuilidunsesnkuUns LY

(% L3

FAlaaguian1anlasuauou e uInInITeoNRUUATIE YN val U0 aaus

nualverugInasuemnseeiunila

U Stained glass

(nszan)

Perspective
drawing

(n1\)

Divergent Disappearing Authentic
letters portraiture
(dadnusit | hdnusideu | (mmynna)

AN9AU)
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Characters Gradients Monograms Glitch in Logo | Classic Black &
(fazAs) (lad) (Jogovasyana | Design (n3eAN) White
NIDUTIN) Logo Design
(#1-v17)
X
$7U
Salad Factory
Stained glass Perspective Divergent Disappearing Authentic
(nsgan) drawing letters Letters portraiture
GREENMADE (M) (¥dnusdt | henwsideu | (nwyana)
FN9111) nY)
S Characters Gradients Monograms Glitch in Logo | Classic Black &
Greenmade Cafe (fazA3) (1ad) (%asjaﬁuammﬂa Design (n3gAN) White
NIDUIIN) Logo Design
(A1)
%
Stained glass Perspective Divergent Disappearing Authentic
(n3gan) drawing letters Letters portraiture
(7~ FARMFACTORY (nMM19) (dadnusit | Ghdnwsideu | (mmynana)
FN91) ne)
X
%"m Characters Gradients Monograms Glitch in Logo | Classic Black &
Farm Factory (fazas) (lad) (Jogovaayana | Design (n3eAN) White
NIDUTIN) Logo Design
(GuE b))
Stained glass Perspective Divergent Disappearing Authentic
. (n3gan) drawing letters Letters portraiture
o getfreSh (nMW310) (dsadnusdt | Wdnwsidou | (nmyaea)
R NT) e)
31U X
Getfresh Characters Gradients Monograms Glitch in Logo | Classic Black &
(Fazas) (lad) (Fodevasumna | Design (N32AN) White
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NIDUTIN) Logo Design
(A1-117)
Stained glass Perspective Divergent Disappearing Authentic
% (nsgan) drawing letters Letters portraiture
ASTY (1) (dadnusil | Ghdnwsideu | (amynna)
Vv A9 L) )
$7U
Healthy Tasty Characters Gradients Monograms Glitch in Logo | Classic Black &
(Fazas) (lad) (Wodovesuama | Design (N3AN) White
NIDUTIN) Logo Design
(A-117)
X
Stained glass Perspective Divergent Disappearing Authentic
L E (n3gan) drawing letters Letters portraiture
(n1wm) (dsadnusdt | Wdnwsidou | (mmyaea)
L E A1911) ne)
by LE MaI ANH
X
S Characters Gradients Monograms Glitch in Logo | Classic Black &
LELE By Le Mai Anh (Fazas) (lad) (‘?ﬁaﬂamammma Design (n3gAN) White
NIDUTIN) Logo Design
(f-117)
Vo u Stained glass Perspective Divergent Disappearing Authentic
L e (n3gan) drawing letters Letters portraiture
“w- (nMW317) (dsadnusdt | Wdnwsidou | (nmyaea)
Charna fnariu) 1)
Healthg Meal N
51 Characters Gradients Monograms Glitch in Logo | Classic Black &
Charna (Mazas) (lad) (Jogovesyana | Design (n3zAN) White
NIDUTIN) Logo Design
(5n-1717)
Stained glass Perspective Divergent Disappearing Authentic
(nsgan) drawing letters Letters portraiture
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2y (11Wm) (¥ssnussi | (FrdhwsTideu GRITTEED)
SUWU,JUNIU F19N1) WY)
X
Characters Gradients Monograms Glitch in Logo | Classic Black &
(azas) (lad) (Jogovesyana | Design (n3EAN) White
NIDUTIN) Logo Design
(fn-112)
Stained glass Perspective Divergent Disappearing Authentic
7 an[_ue_). (nsgan) drawing letters Letters portraiture
. G X”(‘)*! (1 N310) (dsadnusdt | Wdnwsidou | (1myaea)
o A9 1) )
31U X
Yayoi Characters Gradients Monograms Glitch in Logo | Classic Black &
(fazAs) (lad) (Jogovasyana | Design (nseAN) White
NIDUTIN) Logo Design
(fN-112)
Stained glass Perspective Divergent Disappearing Authentic
(nsgan) drawing letters Letters portraiture
(nnan) (ddadnusit | Ghdnwsiideu | (amynana)
ML) e)
$7U
Treat Cafe & Hang Characters Gradients Monograms Glitch in Logo | Classic Black &
out (Magas) (lad) (%asiasuamﬂﬂa Design (n3zAN) White
NIDUIEN) Logo Design
(A1-v17)
X
fitelihmsasuiiameiilésuanudouveauuinisnisesnuuunsdydnualves
ALY9gIRAT WM TR N 1A Sudufl 1 Ao UUU Gradients & Analogous color schemes
Suduil 2 wuy

Ansendayaniseaniuuniwusenau U 2021

Disappearing Letters wagddufl 3 wuu Divergent letters
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N

Reldaguiamimlasuau e vetiuIniNITeenkuuAInUsENouVedguYegsa

@22

Suewnseasunia Ml
M15099 36 a3UuuIliNNTRONLUUAMUIENEUVBIAIYITINITIUeMITERTINLA

Nature-Inspired 3D Typography Design

S Emoji Design
Design
{
Q)|
{/,‘ ‘
FACTO RY Okal,: ":V 4 - r=;=
e
,:‘ o i
i'.,‘i? == e et
! o <@
Color less Design

%’qu Cartoon Illustrations Monochrome &
in Design Duotone Design

5 pu 00 calories blah;\bg%

o

Salad Factory

gulivioriio

Emoji Design Nature-Inspired 3D Typography Design

Design

GREENMADE

57

Greenmade Cafe
Monochrome & Color less Design

Cartoon Illustrations
Duotone Design

in Design
o & =)
BSEELWYRWN
Emoji Design Nature-Inspired 3D Typography Design

Design

(7~ FARMFACTORY

Monochrome & Color less Design

Cartoon Illustrations
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¥

U

Farm Factory

LW
g v

57

dressed

in Design Duotone Design
> FARMFACTORY
Emoji Design Nature-Inspired 3D Typography Design
Design
-

= o
=
.

1 gnaan

W Ussgminuii
@ A2 1Ws08 ¥

o9

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design

K 7Y

S 190 Bait
OMN] MiNCE
KRafRad

OMNIMEAT
0B

e

HEALTHY
TASTY

yV
51

Healthy Tasty

Emoji Design

Nature-Inspired

Design

3D Typography Design

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

5 Yoga Moves for
Beginners at Home

7D

o psse 2.commord-tecing scg

2 carrean Asuoumainpoie 5 Chidyoge pases

Color less Design

Begin your healthy lifestyle with

HEALTHY TASTY

BADSANOW. | Add LINE: @heolthytosty

Emoji Design

Nature-Inspired

Design

3D Typography Design
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$1u

LELE By Le Mai Anh

Cartoon Illustrations

in Design

Vo
e

Charna

Healthy Meal

v

31U

Charna

Emoji Design

Monochrome &

Duotone Design

Color less Design

Nature-Inspired

Design

3D Typography Design

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

e ¥
o
K

b aﬂ?,@wt@aﬁ* A" J
T it A

9y 31y uwlu

SHABU SHABU NANGNAI

Emoiji Design

Nature-Inspired

Design

Color less Design

3D Typography Design

Cartoon Illustrations

Monochrome &

Color less Design

U in Design Duotone Design
Yyualu
Emoji Design Nature-Inspired 3D Typography Design
U-'[Ué. Design
AYOI
L1 FF

JAPANESE RESTAURANT

Cartoon Illustrations

in Design

Monochrome &

Duotone Design

Color less Design
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$1u

Yayoi

7 it >
b /@008 5%

Emoji Design Nature-Inspired 3D Typography Design
Design
Cartoon Illustrations Monochrome & Color less Design
1 in Design Duotone Design

Treat Cafe & Hang

out

READY
T0 EAT!

i
£ IVANFACTORY

A33glavinsaguianeiilasunulenrouuIn1aNIseonLuUAINUTENaUYas

wiegsfaiuemiseasunia SuAu 1 A wuu Cartoon Illustrations in Design SuAu# 2

A
U
A9 Monochrome & Duotone Design Lazd1Au#l 3 A Nature-Inspired Design

Ansendayaniseenuuulnlunsail U 2021

a o

398 laasURAN N NS UMD UV UINIINNTRBNLUU N TUNI N UIALYISIND

1 U El

N

e

5NU1MSPRSHNTA 9Tl

M5 37 agduuliuniseenwuulnlunsiivesguiegsiasiuemsessuniea

3y Super thick Art and Crafts Authentic Morphing Rounded fonts
Salad Factory strokes revival handwriting animations
X X
Experimental | Tactile realism Sharpened Retro curves
type fonts
3y Super thick Art and Crafts Authentic Morphing Rounded fonts
Greenmade strokes revival handwriting animations
Cafe x
Experimental | Tactile realism Sharpened Retro curves
type fonts
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31U Super thick Art and Crafts Authentic Morphing Rounded fonts
Farm Factory strokes revival handwriting animations
X X
Experimental | Tactile realism Sharpened Retro curves
type fonts
3y Super thick Art and Crafts Authentic Morphing Rounded fonts
Getfresh strokes revival handwriting animations
X X
Experimental | Tactile realism Sharpened Retro curves
type fonts
3y Super thick Art and Crafts Authentic Morphing Rounded fonts
Healthy Tasty strokes revival handwriting animations
X X
Experimental | Tactile realism Sharpened Retro curves
type fonts
Eu Super thick Art and Crafts Authentic Morphing Rounded fonts
LELE By Le Mai strokes revival handwriting animations
Anh x
Experimental | Tactile realism Sharpened Retro curves
type fonts
Eu Super thick Art and Crafts Authentic Morphing Rounded fonts
Charna strokes revival handwriting animations
X X
Experimental | Tactile realism Sharpened Retro curves
type fonts
£y Super thick Art and Crafts Authentic Morphing Rounded fonts
P UUNIIU strokes revival handwriting animations
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Experimental | Tactile realism Sharpened Retro curves
type fonts
X
31U Super thick Art and Crafts Authentic Morphing Rounded fonts
Yayoi strokes revival handwriting animations
X X X
Experimental Tactile realism Sharpened Retro curves
type fonts
Eu Super thick Art and Crafts Authentic Morphing Rounded fonts
Treat Cafe & strokes revival handwriting animations
Hang out x *
Experimental | Tactile realism Sharpened Retro curves
type fonts
fidelsvhnsasuiimnsildsuarmisuvesuuamianiseenuuulnlunsiivesauds
§3na3

handwriting wara@ufi 3 fia Super thick strokes

Srueseasunia fadl

v

71U

Use Colorful

Anseideyaniseanuuuningis U 2021

1UBINITOBSHNNA JUAUN 1 A8 LUU Rounded fonts dUAUTN 2 A Authentic

JolaasufiananlasunudeuvesiuInien1seankuu A MNE18YoIARYITIAT

M1397 38 a3UuuliNNTRoNLUUNNA8YBIAUNTINIT UM SRR NN

Create Dark and

Embrace Vibrant Film
Salad Factory Smoke Bombs for | Moody Backgrounds Colors
Surreal Images
X
Vertical Is the 360 Photography Minimalism
Way Trend
U Use Colorful Create Dark and Embrace Vibrant Film
Greenmade Cafe | Smoke Bombs for | Moody Backgrounds Colors
Surreal Images
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Vertical Is the 360 Photography Minimalism
Way Trend
X
3y Use Colorful Create Dark and Embrace Vibrant Film
Farm Factory Smoke Bombs for | Moody Backgrounds Colors
Surreal Images
Vertical Is the 360 Photography Minimalism
Way Trend
X
U Use Colorful Create Dark and Embrace Vibrant Film
Getfresh Smoke Bombs for | Moody Backgrounds Colors
Surreal Images
Vertical Is the 360 Photography Minimalism
Way Trend
X
U Use Colorful Create Dark and Embrace Vibrant Film
Healthy Tasty Smoke Bombs for | Moody Backerounds Colors
Surreal Images
Vertical Is the 360 Photography Minimalism
Way Trend
X
U Use Colorful Create Dark and Embrace Vibrant Film
LELE By Le Mai Smoke Bombs for | Moody Backgrounds Colors
Anh Surreal Images
X
Vertical Is the 360 Photography Minimalism
Way Trend
1 Use Colorful Create Dark and Embrace Vibrant Film

Smoke Bombs for

Moody Backgrounds

Colors
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Charna Surreal Images
X
Vertical Is the 360 Photography Minimalism
Way Trend
X
U Use Colorful Create Dark and Embrace Vibrant Film
%WUUUNI‘U Smoke Bombs for | Moody Backgrounds Colors
Surreal Images
Vertical Is the 360 Photography Minimalism
Way Trend
X
U Use Colorful Create Dark and Embrace Vibrant Film
Yayoi Smoke Bombs for | Moody Backgrounds Colors
Surreal Images
X
Vertical Is the 360 Photography Minimalism
Way Trend
Sy Use Colorful Create Dark and Embrace Vibrant Film
Treat Cafe & Hang Smoke Bombs for | Moody Backerounds Colors
out Surreal Images
X
Vertical Is the 360 Photography Minimalism
Way Trend
X

v

A338lavin1sasuian19nlasuAI N e N v IMUININITEBNLUUATNE8UDIA Y

§57951UB1M5905WANA BUAUN 1 AD WUU Minimalism dUAUN 2 Ao Embrace Vibrant

9

'
v a

Colors wazd1nui 3 Ae Create Dark and Moody Backgrounds
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2.6 a3run3esiioddudmiudauany

SunpuiIudIureIFITuIfio AT LI TR NLUU RN AN d MY
n1seenuuulsvAaldmsungu Generation Z (Graphic Design for Generation Z) lng33e
Ievihnsasandesile wagimunfidernayiumseenuuulneduavaliloniuuimanis
gonUUUTLZ A

fiselsviuuvasunaiteduniuallnesiusudeyafiamanisaiiausud 1us9
dldeuesnuuuiilauarudenlu2021 wasradusuuaouaudssdivanumnsay
wadhy 7 dumdn dail

1. wnAafieafuniseenuuusnanvel

LA REITUNSEDNLUUANUSENBU

wAALNEINUN1TERNRUUNTIUNSIH

a Idl
WuIAANYIFUILRRNLUU

2
3
4. wnAafetunIweey
5
6. WNAMNEINUNISEBNUUY Pictogram
;

a o ) g
wurAaLAgafun1TeenLuLtIe (Signage)

2.7 MIMMUALLTEIYIYAIUNITIBNUUY HIMSUABUKUUHBUAY

v

AI3glamvuaLnaaANEN TR TU0 BRI IUN1TORNLUY LAgAUARLTE Y8y
i 5 v fRelavihuuvdeunumeisdunwaliied15aamnuAniuve sl B 1Y g ie
muwalduniseanisvdad

2.8 a7UANUTZIEIUNMSILUUERUANNNITEIUIYAIUATORALUY

ya o Yy o a

lngidelaasunadnsainnisidenvei@enviy Ineligidedsigyidenyianun

3 a1eU baRadl

1. wu2lduNISERNRUUInNANYA

[

a 2/ (% L3
#1979 39 ﬁEULLU’JIUlIﬂ']iE]@ﬂLLUUGﬁ’] EUANWE

v ° a o a o a
LLu’JIuaJﬂ']iEJEJﬂLL‘UUGIi"I VTUIUNEADAN VTUIUNLADAN VTUIUNLADAN
[Y] [ I'4 % o d‘ v LY t:i v % t:ll
azy,anwsu DUAUN 1 DUAUN 2 DUAUN 3
1. Stained glass 1 2 1
(n523n)
2. Perspective drawing 0 1 0
(nIW3A)
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3. Divergent letters 3 1 1
(dednusiisnaiiu)

4. Disappearing Letters 1 0 0
(FrdnusTideume)

5. Authentic portraiture 0 0 0
(nnyaAa)

6. Characters 0 0 1
(fazAg)

7. Gradients g Analogous 0 1 2

color schemes
(laduaznslalnuan

AANEL)

8. Monograms 0 0 0

(YotaUeIyARANSOUTEN)

9. Glitch in Logo Design 0 0 0
(N3gnn)

10. Classic Black & White 0 0 0
Logo Design
(A1)

Aadelaviinisasduuililunisesnwuunndyanualanndiiedyiey wie 5 au ol

'
v A A

ANuTiunssiunagldniseanuuunsdydnwal Sufufl 1 Ae WUU Divergent letters 113U

3 au fanudiuiinislduuusnusninndt 1 wuu wazlyawunilagavinlinsgaanent vivld

v a

Ve ¢ = 3 ! v A . LY I . o v A A
gaﬂmagumammtﬂumum 1A1U Unique aunUy 2 A Stained glass Laga1nun 3 Ao
Gradients g Analogous color schemes

2. wunlduni1saantkuunInUsEnau

M13719% 40 asuuwunliuniseeniuunnlsenay

wualtuniseanuwuumwUsznau | saududiden Sruaufideon Shuoufiden
Susuil 1 Susuii 2 Sududi 3

1. 3D Design 0 0 0

2. Emoji Design 0 0 0
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3. Nature-Inspired Design 2 2 1
4. Optical Illusion Design 0 0 0
5. 3D Typography Design 0 0 0
6. Cartoon Illustrations in 3 1 1
Design
7. Gold Design 0 0 0
8. Voxel Art Design 0 0 0
9. Monochrome & Duotone 0 1 1
Design
10. Geometric Shape 0 1 1
11. Typography Chaos Design 0 0 0
12. Color...less Design 0 0 0

AIFlavinsasULualdun1seenkuun N UsENoUIINALTLIY Y 119 5 AU LAd

ANUIuAsITuUnazldnIseRnLUUNINYSENDU SUSUN 1 Aa wUU Cartoon Illustrations in

Design 31474 3 AU AAMUWANIN NITUDULBIAN ¥MLLANYDISITUI RN T UULNETUNNT

Sndlantudagiu 8nviadingquan Gen Z dalviandidgivdainseusasiionuslnneinis

=

bW

9AUNMNAUINVY Fatiun15lY Organic Shape Form #1949 vilvilusuaguedouasdaLiiy

a1 A vUUIUABNAIY JUAUN 2 Aw Nature-Inspired Design Waga1du# 3 g

Monochrome & Duotone Design

3. wudlduniseanuuulnluns i

M1579% 41 aguuiliunisesnwuulnlunsail

wualduniseanuuy Sruaufiden Fruaufiden Fuaudiden
Tnlunsil Sududl 1 Sududl 2 Susuii 3
1. Super thick strokes 0 0 1
2. Arts and Crafts revival 0 0 2
3. Authentic handwriting 0 3 1
4. Morphing animations 1 0 1
5. Rounded fonts il 2 1
6. Experimental type 0 0 0
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7. Tactile realism 0 0 0
8. Sharpened fonts 0 0 0
9. Retro curves 0 0 0

dadelavihnsasuuwaliduniseenwuulniunsfanfilisavigy v 5 au ladanuiu
nsafufazldniseanuuulnluns i duduil 1 Ao wuy Rounded fonts 31uY 4 Ay i

AL wuumdnwsianulAsy aunsaduglannuadulivatsuuy lnedisnusdang

' ]
[ v v a al

Uszansnmlunisenuluiunndiia sudun 2 Ao Authentic handwriting Waga1fuy 3 Ao

Arts and Crafts revival

4. wurldun1stgnIwane

M15719% 42 aguuuilidunistgninene

wURLUUNSIENINAY AUUNLEBN ANUUNLABN AUIUNLEABN
AUAUN 1 dUAUN 2 duAUN 3
1. Use Colorful Smoke 0 1 1

Bombs for Surreal Images

2. Create Dark and Moody 0 0 0
Backgrounds

3. Embrace Vibrant Colors 1 2 0

4. Film 1 1 2

5. Vertical Is the Way 0 0 0

6. 360 Photography Trend 0 0 0

7. Minimalism 3 1 1

dadeldvinisasuuildunisldnmeaisanndilissvigy e 5 au ladaanumiunsaiun
aldnsldninene Suduil 1 Ae wuu Minimalism 979U 3 Ay TAuGudigEeude
anunsaliianuinglauniu glas avie ldsuniuesdusenauduguiniuly dudui 2 fe

'
v a

Embrace Vibrant Colors kazaisui 3 s Film

5. wudldunisledlusuesanuwuu

M13199 43 asuuuliunisiddlunueenwuy
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wlunislddluaueenuuy | Swaufiden WIUNEDN UIUNGDN
Susuit 1 SUAUN 2 JUFUN 3

PANTONE 14-1050 0 0 0
(Marigold)
PANTONE 15-4020 0 0 0
(Cerulean)

. PANTONE 18-1248 0 10 0
(Rust)
PANTONE 13-0647 2 0 0
(Iluminating)

. PANTONE 18-4140 0 0 0
(French Blue)
PANTONE 13-0117 0 0 0
(Green Ash)
PANTONE 16-1529 0 0 0
(Burnt Coral)

. PANTONE 16-5938 3 0 0
(Mint)

. PANTONE 17-3628 0 0 0
(Amethyst Orchid)

. PANTONE 18-2043 0 0 0
(Raspberry Sorbet)

. PANTONE 19-4016 0 0 0

(Inkwell)

[ PANTONE 17-5104 0 0 0

© (Ultimate Gray)
PANTONE 11-0110 0 2 1

(Buttercream)
PANTONE 14-1127 0 2 2

(Desert Mist)
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I PANTONE 16-0632 0 0 2
C (Willow)

dadelavinisasuuunliunisldd@lunuesnuuuandi@esyiey v 5 au ladanuiu

assfiunagldaluanueanwuuangdnlavuuugaanisauadudmsuldlunisesnuuy

I A

UAUN 1 A® WUy PANTONE 16-5938 (Mint) Laz PANTONE 13-0647 (Illuminating) &

®e

AnuiuIndudnlianuidn Weunats auteauazlidade Sudun 2 s PANTONE 11-

]
=

0110 (Buttercream) wag PANTONE 14-1127 (Desert Mist) waza1auil 3 A PANTONE 16-
0632 (Willow) ez PANTONE 14-1127 (Desert Mist)

6. wwlliun1seanuuy (Pictogram)

M13799 44 agUunliN1308nkUY (Pictogram)

wunldun199nUY Sruauiiden Sruaufiden $ruauiiden
Pictogram Susudl 1 Sudiudl 2 Sudud 3
1. Minimalistic lcons 0 0 0
2. Pastel Colored Icons 0 2 1
3. Glyph Icons 0 0 0
4. Line Style Icons 3 1 1
5. Circular Icons 0 0 0
6. Hand Drawn Icons 2 1 2
7. Emoji Icons 0 1 0
8. Isometric Icons 0 0 0

a

Aadelavinisasuuualiunisesniuy Pictogram ANELBEIVIGY N9 5 AU LAl
=3 o A ¥ . v o A & . [
ANUIUASiUNaElEnseeniuY Pictogram SuAufl 1 Aiw wuu Line Style Icons 31u3U 3

=) 3 ! [ a v ' 1% a ] ] v o A A
Ay danumiudndugunseiidnladeg sunswazaredugiseudig luse sudun 2 Ae

a

Pastel Colored Icons waganaui 3 A8 Hand Drawn Icons

7. wualdunsesnuuuthe (Signage)

M13719% 45 asuuiliunisesnwuudhe (Signage)

] ° a o ° a o ° o
LLu'Jquﬂ']iaaﬂLLUU{hU J1UIUNLEDN J1UIUNLEDN F1UIUNLEDN

(Signage) dUAUN 1 DUAUN 2 DUAUN 3
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1. Environmentally Friendly 1 3 0

2. Light It Up With LED 4 1 1

3. Typography For the 0 0 0
Creative

4. Monochromatic 0 1 3

5. Shiny Metals 0 0 1

Hadelavihnsasuuwialiunisesnuuuthe (Signage) anelTeyiegy e 5 Au Lol
ANuTiuassiunagldniseanwuuiine (Signage) SuAuUN 1 v UL Light It Up With LED
[ a < ! < 1 ' ' < a Y
WU 4 AU LAt Tl LED agneen wWiukasadnsdigsenisuadiu deanslatdnau

'
v A

JUAUN 2 AB Environmentally Friendly wagd1@uil 3 Ae Monochromatic

daufl 3 wan1533e
3.1 asunan1sussdiuwuaneniseantuutsafadainuuuaauaiuvaingsutvang
PNNSANYITIINSIUAEfun1seenuuuLsTRaduar N siuuaeunINiU
AGRIVED Wemuumneniseenuuulsvdatiivnsaudulasinseenwuuisviaddmsu
$ruewnseosinia ilandgu GENERATION Z laefinadwsmanisoanuuy dil
wurltun1seRNwUUAIId ANyl
SuRufl 1 Divergent letters Sudiufl 2 Stained glass wazdududi 3 fie Gradients
LLe¥ Analogous color schemes
wualdun1seanLUUnAINUSZNaY
Susufl 1 Cartoon Illustrations in Design $usufl 2 fia Nature-Inspired Design
wazduRul 3 fia Monochrome & Duotone Design
wwrlduniseanwuulnlunsiil
Susufi 1 Rounded fonts Sudiufi 2 Ao Authentic handwriting wazduduil 3 fe
Arts and Crafts revival
uualdunsldniwane
Susufl 1 Minimalism Susufl 2 e Film wazsusufl 3 fie Create Dark and
Moody Backgrounds

WU uNS IEd U uBN KUY
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o./o./d' v a

auUAUN 1 PANTONE 16-5938 (Mint) wag PANTONE 13-0647 (Illuminating) JUAUN
2 A9 PANTONE 11-0110 (Buttercream) tag PANTONE 14-1127 (Desert Mist) lLag
Jusufl 3 Aa PANTONE 16-0632 (Willow) Lag PANTONE 14-1127 (Desert Mist)
wualdun1seanwuy (Pictogram)
Susufl 1 Line Style Icons susufi 2 Ao Pastel Colored Icons wazdugud 3 fie
Hand Drawn Icons
wualduniseanuwuudie (Signage)
Susufl 1 Lisht It Up With LED $usiufl 2 fie Environmentally Friendly wasdusiu
71 3 Ao Monochromatic
3.2 ayUransUsziunuImenisesnuuuisyRatatnuuudeunuvesiia v funng
29NUUY
nNsAnussaunssuAeatunisesnwuusvaduazainnisviuuuasuaiufiu

FLTEITIUAIUNITIDNLUY bNBMIMUINIINITEDNBUULSVRAUNM MUz AUAULASINITBNUU

o

e

seAaddmsuiueimsessunila livengu GENERATION Z lagiinadnsn1en15eenuy Aail

M1397 46 asunanisidenwuliunIseanLuURsIdyaNYlNEL e Y8y

wualliun1seaniuunIdyanyal

Suduil 1

Divergent letters my VDJUIQAB “dake
haéuse INE o
frs DEAIS®  ST2CK

BONE BROTH

DUAUN 2

Stained glass

JUUN 3
Gradients Wag A
metanoia

Analogous color

schemes

1Y

gavgaulngdnuiunsaiufiayldnisesnuuunsidyanual SuAUn

2D

NG L

e

1 A® WUU Divergent letters HAMULTANIAITIUUUEAYININATY 1 LWUU
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waefigaaunilsgavhlifgaaient inlisanteuvsennududiud waed

A314 Unique

= = v v o
M990 47 ﬁiqﬂNaﬂ'ﬁlﬁaﬂLLU'JIuiIﬂ'ﬁ@@ﬂLL‘U‘Uﬂ']W‘UiSﬂ@‘UQ']ﬂQL‘UEJ'J‘UWQJ]

LU INN1ITIBNLUUNINUYTZNBU

JUAUN 1
Cartoon
[lustrations in

Design

UAUN 2
Nature-Inspired

Design

JUAUN 3
Monochrome &

Duotone Design

JKM3Hb NOA BOAOA

WANG

a

1 =] @ o A £ v o oA
L?ﬁﬂ’l“lﬂi}]}ﬁ’]ﬂiﬂfﬁﬂﬂ?qmLﬂugﬁflﬂu%‘ﬂﬂ,“lﬁﬂ'ﬁ@@ﬂLL‘U‘Uﬂ']W‘UiSﬂ@‘U UAUN 1

L eXe

A® WUy Cartoon Illustrations in Design fiaruiuinnimusznauiinely
alndnisquatedu 1Wadesq Wumeduiaynauiuuaziiniudufves
daslidudn Snvisiandueu Gen Z diliaddyfuaundounaziden
v3lapenaifiequamunniu fefunislénmusznauanenisgusingg Vil

13 I = ! a c’{
LLUiu@@uqﬁ“lﬂﬁ]ﬂ\‘lﬂﬁﬂ@]llﬂu Gen Z 1NNgVU

715199 48 asunanisifenuuldunisesniuulvlunsmaingieinsy

wurlduniseanwuulnliunsai

L L dl
AUAUN 1

Rounded fonts

Tilns  JBwe

Susuii 2
Authentic

handwriting

VB “RVEE
SAUSAGE TR
@ ® &
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JUAUN 3

Arts and Crafts

Joy | BEAUTY e

0

revival

R ﬁgﬁmmmduulm,jﬁmmLﬁumqﬁ’uﬁ%ﬁmiaaﬂLL‘UU”L‘V]IUﬂSWW' Susui
flo WU Rounded fonts fAaiiudtwuuiisnysinulAwy awnsadue
Iatudduvansuuu Tnefshustinssyansamluniseuluiiuiivisnda

M31971 49 aguransdenunltiumsldnmaisandidemy
uurldunsldniwene
Sudtuii 1 l
Minimalism ) '
T
Susud 2

Embrace Vibrant

Colors

DUAUN 3

Film

[

WANg

v o I 1 < o a t‘\i:-l k24 ! v o A A
QL%EJ'HI']QJ}G’JUIﬂQJ}Jﬂ'NNLWUG]iQﬂUV]QSI‘UﬂW{L”Uﬂ']‘WO’]EJ UAUN 1 AB LUU

Minimalism fa210L7ud1 gifeudte aunsalndaduinglauindu glas

du1e lisunmussAusznaudusuniiull

a a v 9 v o
$1579% 50 ?ﬁqﬂNaﬂ']sl,a@ﬂLLU'JIUNﬂ']{LGUaIUQ']u@aﬂLL‘U‘U"U']ﬂQLGUEJ'JGU']iyJ
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BURLUUNIT IH M9 UBaNUU

JUAUN 1
Mint wa

Illuminating

PANTONE 13-0647
Illuminating

PANTONE 16-5938
Mint

JUAUN 2
Buttercream Lay

Desert Mist

PANTONE 14-1127
Desert Mist

PANTONE 11-0110
Buttercream

JUAUN 3
Willow ey Desert

Mist

PANTONE 14-1127
Desert Mist

PANTONE 16-0632
Willow

R

Feagdwlngfinnuiuessiufiegldd@lunuesnuuvaingdnaziuy

o

ey

gefignadmsuldlunseanuuy Susuil 1 fie wuy PANTONE 16-5938 (Mint)
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