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Abstract

This study aims to (a) identify business conceptual metaphors in /t's Not About You by
Bob Burg and John David Mann represented by 50 occurrences of metaphorical expressions and
(b) find if the conceptual metaphors are preserved in its Thai translation Ying Hai Ying Chana by
Amornrat Srisurin.

Four categories of business conceptual metaphors are found in the source text: 1) A
BUSINESS IS A HUMAN 2) A BUSINESS IS AN OBJECT 3) A BUSINESS IS A JOURNEY and 4)
BUSINESS IS WAR, and the same conceptual metaphors are preserved in 46 occurrences in the
translation. One occurrence of the conceptual metaphors in the source text is represented by
another conceptual metaphor and the other three occurrences are not metaphorical expressions
in the translation. The fact that the same business conceptual metaphors are preserved in most
occurrences studied in the translation shows the near universality of business conceptual
metaphors.

In addition, the reason why the 46 occurrences of metaphorical expressions in the
translation preserve the same business conceptual metaphors may be because the translator has
applied the semantic translation method (Newmark, 1988), which helps the translator to fully
render the meaning of source text while expressing the same conceptual metaphor. For the other
four occurrences that embody different conceptual metaphor or are not metaphorical expressions
in the translation, the translator may have applied the communicative translation method
(Newmark, 1988). Considering the study results together with Cognitive Translation Hypothesis
(CTH) of Mandelblit (1995), two methods for translating metaphorical expressions are proposed.
The semantic translation method (Newmark, 1988) is to be used when translating Similar Mapping
Condition (SMC) expressions, and the communicative translation method (Newmark, 1988) is to

be used when translating Different Mapping Condition (DMC) expressions.
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Your claims are indefensible.

He attacked every weak point in my argument.

His criticisms were right on target.

| demolished his argument.

I've never won an argument with him.

You disagree? Okay, shoot!

If you use that strategy, he’'ll wipe you out.
He shot down all of my arguments.

(Lakoff and Johnson, 1980: 4)

AnAaatNaziudn IntsingdAniaaunnteneadiesiuasnsin (War) taun
indefensible, attacked every weak point, right on target, demolished, won, shoot, strategy,
wipe you out 48 % shot down 11 & luLFuNNA9tEDee wanaliiwiugn §lEnmdengeidiila
o v a 1 o s = o s dl o v a 1 A [<]
anwauznslfneanunseuNTuiAdasas N AnTwiddinganun1sTdesdnFaua el

) 1 dl | i alyd % Y & o s
n1sNNaIATINaEauile luaaasiuniganan deelaamantasasnaulidiuglanwynl
FanTuried ARGUMENT IS WAR 2e¢auludsnnildnimdsnge Inantsimeniavesdlsznay
ga9n1sTA D eenTlunsaun Tl ananadindussps naailunsaus iATH LN

AINUUIAATEY Lakoff and Johnson gudnmalideuluiaiiiacuiiluaina (Universal)

e o A

naname wlazagAeeif fAedmusssn uazldnnuisnaiu whnywdidsinisldqudnwnl

A 9 =2 o A

Gen TwiAimmiauiy uanalitiudy ayedluununuszuuaNAanAd e AReRLIEeIaIN

sesungAmieuiu guanwldsnluimiasiiauuaing (Kovecses, 2010a) faatinagi

[ %

! v 4
grlanmoddenluimd HAPPINESS IS UP inuvislun1mdange n1mnau uazn1wndans el



MENBING
I'm feeling up.
My spirits rose.
You're in high spirits.
Thinking about her always gives me a lift.

(Lakoff and Johnson, 1980: 16)

NIHIAU
Ta hen gao-xing.
he very high-spirit
He is very high-spirited/happy.

Ta xing congcong de.
he spirit rise-rise PRT'

His spirits are rising and rising./He’s pleased and excited.

Zhe-xia tigi le wo-de xingzhi.
this-moment raise ASP’ my mood
This time it lifted my mood/interest.

(Kovecses, 2010a: 199)
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ANEFINg
Ez a film feldobott.
this the film up-threw-me

This film gave me a high. -This flm made me happy.

Majd elszall a boldogsagtol.
almost away-flies-he/she the happiness-from
He/she is on cloud nine.

(Kovecses, 2010a: 200)
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Aasdeael LN 1w undiriuinesiinaungesiay (Hara) wiaasuldan (Mune)

A nuALHlUN ATy (Atama) fasiaasinesa il

Hara ga niekuri kaetta.
stomach boiling to reverse.

| was furious.

Ikari ga hara no soko wo guragura saseru.
anger makes bottom of stomach shaken.
Anger boils the bottom of stomach.

(Kovecses, 1995: 125-126)
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Otthon vagyunk, otthon lehetiink Eurépaban. Szent Istvan ota bekapcsolodiunk ebbe
a szellemi aramkadrbe, és valtozo intenzitassal, de azota benne vagyunk — akkor is,
ha kulonfele er6k idénkent, hosszabb-rovidebb ideig, megprobaltak ki-rangatni

beldle.
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We are, we can be at home in Europe. Since Saint Stephen we have been
/ntegral‘eo’/connecteo’1 to this intellectual/ spiritual2 electric circuit, and with varying
degrees of intensity, but we have been in it — even though various powers, for more
or less time, have tried to yank us out of it. (walng Zoltan Kovecses)

(Kovecses, 2008a: 180-181)
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You're wasting my time.

This gadget will save you hours.

| don't have the time to give you.

How do you spend your time these days?
That flat tire cost me an hour.

I've invested a lot of time in her.

| don't have enough time to spare for that.
You're running out of time.

Put aside some time for ping pong.

Is that worth your while?

(Lakoff and Johnson, 1980: 8-9)

aziinlidn Iuﬂﬁﬁﬂﬁﬂﬂqwﬁmﬂ:ﬁﬁﬂdﬂ waste, save, have, give, spend, cost, invest,
have enough, spare, running out of, put aside Laz worth your while %Qﬂgluﬂi@umiuﬁﬁﬂﬁu
N8B UEaT na9liIn ﬂs@uuiuﬁmﬁmmLﬂum@umiuﬁmﬁﬂmﬂmﬁEfl%mmﬁmqwﬁﬁ
Aaadinladunseun TRy Geidandt neausluiAiiunis gﬂﬁﬁmm?ﬁmzﬁ@u
auanualidenluididn TIME IS MONEY siail Tnesialiuga wlwirllunsauntuirilateanig
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1) audanwnaldelaseaie (Structural Metaphor)

aunEaldelnseasne wuneie guanyaldatuialiidunsenieufulud
TnsagisszminenseunTuimliunneiunseusiluimianenns seaednanellil

IDEAS ARE FOOD

What he said left a bad taste in my mouth.

All this paper has in it are raw facts, half-baked ideas, and warmed-

over theories.
There are too many facts here for me to digest them all.

| just can’t swallow that claim.
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That argument smells fishy.
Let me stew over that for a while.

Now there’s a theory you can really sink your teeth into.

We need to let that idea percolate for a while.
That's food for thought.

He’s a voracious reader.
We don’t need to spoon-feed our students.
He devoured the book.

Let’s let that idea simmer on the back burner for a while.

This is the meaty part of the paper.
Let that idea jell for a while.
That idea has been fermenting for years.
(Lakoff and Johnson, 1980: 47-48)
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2)  guUanualimaiiAng (Orientational Metaphor)
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wiin-vds, Ta-tln, Au-an, nanedu g (Kévecses, 2010a) anseelgfad
MORE IS UP; LESS IS DOWN:
Speak up, please.
Keep your voice down, please.
HEALTHY IS UP; SICK IS DOWN:
Lazarus rose from the dead.
He fell ill.
CONSCIOUS IS UP; UNCONSCIOUS IS DOWN:
Wake up.
He sank into a coma.
CONTROL IS UP; LACK OF CONTROL IS DOWN:
I’'m on top of the situation.
He is under my control.
HAPPY IS UP; SAD IS DOWN:
I'm feeling up today.
He's really low these days.
(Kovecses, 2010a: 40)
3) auUanmalimaziasss (Ontological Metaphor)
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ngur N1esunedenliilaseaiiaunu Gandd gudnwnlideglassu Kovecses (2010a: 39)
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Metaphor)
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THE MIND IS A MACHINE
We're still trying to grind out the solution to this equation.
My mind just isn't operating today.

Boy, the wheels are turning now!

I'm a little rusty today.

We've been working on this problem all day and now we're running

out of steam.
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THE MIND IS A BRITTLE OBJECT
Her ego is very fragile.

You have to handle him with care since his wife's death.

He broke under cross-examination.
She is easily crushed.
The experience shattered him.

I'm going to pieces.

His mind snapped.
(Lakoff and Johnson, 1980: 28)

]
a

dauglanwainiguy (Container Metaphor) tlugtlanwninesuiesluimizeansey
prwdndaneneiidunusss iluniuzyiteiasiiussgdssing 1 161 Figeingitu
VISUAL FIELDS ARE CONTAINERS
The ship is coming into view.
I have him in sight.

| can't see him—the tree is in the way. He's out of sight now.

That's in the center of my field of vision.

There's nothing in sight.
| can't get all of the ships in sight at once.

(Lakoff and Johnson, 1980: 31)
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sﬂﬂq @ = >3 L4
a
ANNANANES  bEabilFe ulunail
ndl 1 = = =
WLNINNEA B9 il Wida Wida
WUNINTDIRINN A AN Wiy Wiy
Yy d : : - .
wuilaenge B9 A Wiy ZaK

b

o A o o a v o 1 o 1 v
sULLUNITULUAUAN N LAD N1HIEINOHUAZN1HIEINIT I U AT UANGANTY Wi LA
o o A [ % ¥ a a a o %
ATNUHNIEANN AT N TN aUAYW Lar LA unNedalzauluiAantumaaiunialfinsay
o s o A o e al o 1 = = = dl =
NlwimtiresgUanualimanTuimlneaiu (499, wdew, WNey, 1Wdew) JULULNNLIBNAINIAD
MgtlAnn e EIngeuazn 1 SN 96191 IAumIN e N SN 19619 ustiAaAINTNNE
dalrauuazariavatanwalidanluwimineatu (519, s19, wdew, wiey) daugluuunng
v A a4 ey e . v oD e o e
teangane MgAn1mdingeiazn1sdinissnaiungeaununenufane e tne
qu v v a A [ % 1 1 1 o e [ % 1 1
AU esiuLdar i NN @ Faumdeuiu we ket lunsaunTwirlneaiu (519, s,
wdew, s19) Aaed1vilszlaanuansgilans oli@enTuiad TIME IS MONEY AldAnwn
(Kdvecses, 2005: 134-135) Hpail
ANAEN 1

ﬂﬁﬂﬁﬁdﬂqﬂ You're wasting my time.

MEFants  Pocsékolod az idémet.

Waste-2nd PERS' the time-POSS*-ACC®

' 2nd PERS /811410 Second Person MaNeDy #3WWIN1IHNASY 191 YU 159
? POSS glan1a1n Possessive Mg Auandmduiiluinues 1 my, our, your, his, her

® ACC tiannan Accusative Msnali nssumsaisaunanmimiuignnezvinlaanss

a
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(% 1 dl [~ o [~4 o al 1 o
AagNan 1 Lﬂumiu,ﬂ@mﬂﬂ’n:mmﬂq'i:nﬂun’n:mmmmmqmﬂﬂmqm PRl
pocsékol Tun1mdanisiANmaneRNAENE RN auAUiLAI9T waste TuniEdannEuas
1 1FiunseunTuimiioan (idé Tunimdants vise time Tuntwdangm) doatneiiiflusaating
< g o o o Ay 1 o ' = = P =2 @ a
uian WiAnaurasAnIN@dedn Netuuunisula s, wdew, miey, wdew dalugluuud

dl 1 = o o ca o o o a 1 o
WUNINTgA na9pe JUAansgLan Rl TuTmTlun s SangEazAEdINTTuRn sy
wsilifiAauusnenuAad NI LA AN NN T RE LM aunY saudsasTiauglanwnlid

o e a o
WAL AW

L d 1 “'
FARENN 2

nMEN8aNgE | don't have the time to give you.

eI
(a) *Nincs idém, amit neked adhatnék.
*No time-POSS that (CONJ'-ACC) you-DAT’ give-can-COND™1st PERS
| don’t have the time to give you.
(b) Nincs id6m a szamodra.
No time-POSS the you-DAT
| don’t have the time for you.
(c) Nem tudok rad idét szakitani.
Not can-1st PERS' you—LOC5 time-ACC tear-INF°

| cannot tear off time for you.

Uszlamfiuaiun1¥189nn | don't have the time to give you. @x7iaugllanynlida

1
a A

nTuviAsd TIME IS MONEY nanape waniudsiAuazuauliifauld aazutladssTaniiiy

" CONJ glannann Conjunction MuNaie AMAUSIUUTAATIAN LT WAZ WA 1T LNINT AILiL

> , . = ~ A o Y A @ o o o o
DAT tiad1a1n Dative #dN80e nesusasvizaudnnuiimiuggnneziamieden dnifluau

-dl Yo o

lAFunaannIzRNtelszanu

3 ! - = A =
COND giaunann Conditional wnaie Nawla 1i3a If clause

* 1st PERS gia11ann First Person MuNeiia assnuaygunnuily iy 41 dawiin

® LOC glannann Locative uNefe AMLIANAnMUAMTaA1wuue 1w W Ui wan s2mang

®INF eiannann Infinitive nunade Ansengilinsvsaimsadasi 1
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n1denas wilnadeniainisldgliszlam Nincs pénzem, amit neked adhatnék. (I don't
) R a | o Ay s = -
have money to give yOU.) Iuﬂqﬁ‘ﬂ@r]‘?ﬂ\u\‘]u LLmﬂ’]Hqa\jﬂq?vLNNﬂq?LmﬂNIﬂq@Qﬂﬂ?xﬂ@‘umﬂ\‘iLQ@'\
v o a o a o [ = v o = o 1 =) 1
L°l|"]ﬂ'1_|Nuﬁlu@ﬂ‘i‘_‘}'m‘zLﬁﬂ')ﬂﬂﬂqiﬂ"]'ﬂ\?ﬂqw @QiTgﬂﬂ?gﬁIﬂﬂiu@ﬂﬁm:ﬁLﬂﬂrJﬂuﬁJrlﬂ@quﬂ\?L"Jf\]']’)q
*Nincs id6m, amit neked adhatnék. (I don’t have the time to give you.) siailszleam (a) Tu'lA
Y = , . . v Ao §y
WINFAEINTABALINUNIET84 | don't have the time to give you. neden13ainldgidszlan

(b) Nincs idém a szamodra. (I don't have the time for you.) wnu Uszlamtiuanaliiuiudn 14

o

nedanetuBaunsniuddlauarieaulifaulffdsasasiouglanwnlidenTuiad TIME
IS MONEY iuimeafiusiuaiin nanalédn wsxlaa (o) WMzdarlunisdanguuazniwndands

wansieiuualipNMNEANFEN N wl A NINaERL e usnDariaug ANl

=

wenTwirlwieudu Watnauaearionddedn deslam (b) Hsduuunisuila s19, 579, e,

a

HaY 55'\1LﬂugﬂLLUUﬂW?LLﬂ@ﬁ'wummmmm

WanANG et FanTasaldsslen (c) Nem tudok rad idét szakitani. (I cannot tear off
time for you.) TLNNTADAUVNNELD | don't have the time to give you. LA aztiian wil
dszlanm (c) %ﬁgﬂﬁﬂmmumma“qm?Lermﬁiqqmﬂmmﬁaﬂqmmz?ﬁ'@mqwmamuﬁqﬁﬂm

AU wasepe 1A i@ Baudaaiuy duauaznauN T AIAuNn1e na1qRe Uezlun

o

(o) Hnrndenlaanandindunsavredngiiiuresuds lnanesdnnaignanviseiaausanis

q

o

widauilunazadnngaiauils aviiauglansalidaulusied TIME IS A SOLID MASS OR

=

OBJECT liamavaasaininadasn dezlam (o) Netuuunisuila s19, A9, ey, A9 Tl

L1l

sununisulannuiiaaige
Kévecses (2014) nan91 Taseasan lwiFidwdlunaniannilszaunisainaniaanuinu

Y o

Auazaan I iuia Tl lun1mising o du Mgl dnwalidenuimdiaonduaina daiu u

[ % c

ey gUanwalidsnTuimlanadeasmdauiuls @ﬂﬁﬂﬁﬂiﬁmiuﬁﬂmﬁ'mﬁu
AN QU HAPPINESS IS UP, HAPPINESS IS LIGHT k& ¢ HAPPINESS IS A FLUID IN A
CONTAINER wuwgﬂunwﬁuummmﬁmqw Nzt defiadtfnudnunizneiausTmauas
szuupuAnTuanssluusdazn s liunsgUansaideluimlldduaina u gudnwal
Ganluiaifaafunanuga BEING HAPPY IS BEING OFF THE GROUND ﬁwﬂummﬁﬁﬂqﬁ
usilaimulun1eAu (Kovecses, 2008b) wazgdnwalidanuialifieaiupanugy HAPPINESS

IS FLOWERS IN THE HEART #inwlunnsauus ldwulunisndang s (Yu, 1995) s
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222 vujmsulaiinendas
2.2.2.1 nunisuilanugiu

Peter Newmark (1988) wilAan1sulasaniilunisudattiun1sifiunig Usznaufae

Aannsuda 4 35 waznisutlaiunieilanenis dsznavusaedanisulasn 4 35 agthiluwaunn

o al

= ax A 9 o A p o . o
99 b ﬂ\?"\’]ﬂQﬁﬂ’]?LLﬂ@WLuuﬂq‘]ﬂqmu'ﬂq\‘lﬂqﬂ'ﬂ'sﬁﬁ A N1TuUanA1sian (Word-for-word

[ %

Translation) liluasnisudanitiunisdataniaunnign ha n1sdnulas (Adaptation) Al

SL emphasis (LHRANHIAUNG) TL emphasis (13un11lanani9)
Word-for-word Translation Adaptation
Literal Translation Free Translation
Faithful Translation Idiomatic Translation
Semantic Translation Communicative Translation

(Newmark, 1988: 45)

Newmark (1988) 881183019 UaN A1 AUNILFAAEAE 1K A9t

1) nrsudamn1fann (Word-for-word Translation) tHunnsudagivetiuiazanlinela

o KR KR a o

ad = o o o 2 o ¥ o o &
ATUNDNLTUN LASTNTITENITLTENNTIALATIURN mu@uﬂﬂu@uu uila Qﬁ]ﬁlﬂ?t’&xﬁ AURIN1TLL A

1 ald = =3 %
TURAD IeANEINA INUBINHIEUNN
2) nnsuwlan nfasneg (Literal Translation) unisitamanuunisaasanazatne s
o <K K a | = o o 1 o 1 o v v = 1 o v
AdSDeLTLNEAsRnunIskdantsen walsuunilaldniasasaneuwinnuiaseaiianie
danenig
3) n1suntanuuiinfueiiu (Faithful Translation) L un1sudanweasainaianen
Ao NmNeredLFun Winssiusiuatiu i lfinnngainalilnseaieaesnisdananig
4) N17u1a1T98930A8R5 (Semantic Translation) Wlun1sulanAdaAAITLAEANTLLA
= o o |y ' oA A o 6w & a
WULERAuRLL WHEANEUNGT alNnANaaraattaasunulatazin liunulaiiusssuans
2@
GRE
1 ac dl v a Y o dal
@13 3n17udansiuntaneanng adunelEmnad
1) n17uU A998 (Communicative Translation) 1un1sudanneauaianan

7

a 4 o A dl 3| dl o/ 4 ¥ o o
mwummm‘uiumiumu@uuimﬂhgﬂ wuuN N ungany LL@%L“EWSLQ1®NWW?U NBTUNTTN

u

Uaneanng
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2) nswdlawuulsuduay (Idiomatic Translation) tflun1sulanides ‘413 vessiueiiyu
d’l 1 v A o dl 16 & %
il 1 1nyasedruauin a4 lunenfiunng

3) nsurlauuLLEs (Free Translation) Hlunsulanldgamanugluuuaassiveiin s
N1708AANN

4) n3dnuilad (Adaptation) lunnsuilandaszngamieudaulud dnldfuunazas

wunaLduLassaansas

1
=

Newmark utztindn n1sutlaiisessoraniuaznisulaidsdeansiuisnimunzanign
Tunasudasauniszinneing o wmseliandi Ay uivieannuungressiuaiuwa g 1un 1
Uarenisatnglndipesiu uansneiuasannisulamiassnAaayatiun1stananANMNIE

o b4 o a v 1 ] a dl 1 ¥ dl v
VRIFAILNAURTURAZ TTULAMNAATBTEUNINNGT daunsilaiivaednssatiunadnuignla
¥ 1 o Y v o s o v o
19958 UN1UaeNNINNgT Inseradiuunulaliidindudannuasdmuassnaeegeunim

! 1 ¥
daramaialigaunisananiadinlagounFatsau

2.2.2.2 nouimsuladmdualansaudslusic

Mandelblit (1995) a3unen17@anleaANnsN8szrIansauN i AlRuneiunsay

nlwimdanenieluntmnsneiugn luniesiunie Aeveslunseusluwimitlatente n azléiiu

nsianTashldenseunTuiamifiunis o uslunisndaanig sieeflunsauniuimidilanenie n

I dl o v Y I v Y Y o
m@umim@uimiﬂmmﬂuuiummumuma U UAL/UTANTDUNIUNTAURAUNIG A mgﬂimmumumw

v

sl

J'l']‘l:l']izllu‘i/l']\'i ﬂ']T:I’]‘lJ@']EIVI'N
4 \
neauNUAAEA LN 2
neaunlwiAlatene n /‘ ‘\ neaunlwiAla a1 n
- N
nraunliAAUNIG A

LA o a a o & R d
NANIAR 1“5]']‘]3"][51“1’](]\7 @Q%ﬂgh&ﬂ?@ﬂﬂi&%ﬂuﬂmm}’m N @zﬂ@’mmmugﬂﬂﬁ‘iﬂﬂmfﬂ

Auauded lunsauntuimifiunig a douluniundaanie Ameglunsaunlwimidaianta n
LR A o A v ey oA e o
aznaqfeiugln e zediuaunes lunsaun TUAAIEUNIG 9 WWRLIAUNHIAUNIS LA/
A o Y A ¥ o ' u’/j U4 o cAa o rall
wiansaunTwirtifiunig A AlEsrmnzlunislaneniawiniuils guaneaidasluiamimng

3

o = = A o
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Mandelblit tauauuInenazdunaunisiladnivglanwalidanluidillneianiy
Fandt “anumgiunisutai@eFenu” (Cognitive Translation Hypothesis, CTH) Mandelblit
a 1 (% dl o  a o 6 o = o o a o o—dl
asu1ed1 TunisutlasuniuaasgUansalidean luwimd dnudamasAnenguansalidan e
wulnedimszinsaunTuiFiaesnisuzauinauidsglanwaifinann udadunidnlunim
UananelinisdenlaenseunlwiAlfunneiunse un Al arenaulewsulunsfiunig
A 1 oA dl o c % o
virald Mandelblit Fann1a@enlasnseunluimidesnseu lunsdatanisafaiunien
f1n1941 Similar Mapping Condition (SMC) dqun13il@axnlaeansaun lusimiidaansaylunis
aranreafaiunissfiuniaunnseii Bandn Different Mapping Condition (DMC) &n&u

v 1

dl o = % =X o 419/} 1 Y @ A a a
ﬂ'?‘;'l‘lﬁ]'ﬂlliﬂ\‘iﬂfJ’]N‘MNWﬂ“ﬂ’ﬂ\‘i‘l’]ﬂ@'ﬂ\‘iﬂq‘hﬂ‘ﬂﬁ@'}ﬂﬂ@\‘muuuLL‘LI\‘11®L‘]J°L<! 2N AB NIUN

dl o 3 s A o & dd‘
nsenlesasAlsznaurasnsaunlwiAdaainsauluassn s mieuiulnaanysnl waznsiin
Tugasn1#in sdanleansa N WA AITIda9N 22 LU R A UAULA AN NUNIETaa 9A TN A LD

[ a‘d‘ v dl 1 % dl ¥ = v 1
nsaunlwiFdn MmenTasluntwdatemissneainanmfunig iwegulanansmnuandn’lu
U % al o tﬂl = = 1 o = A v
ANEIABNNAUNIEHIU AN IR AN NN LA TNAN NN B UNTDFA9AY AL n 1
ada o o dl o c a % rdl v [ % =
Jantsklasiunauanwizn1amenlesAINgresglanwaldan luiAin A e e
ANNNIEUINNNNEHIAUNINALN LA 8N
. aca] %3 ai o & A o 6
Burmakova kaz Marugina (2014) a3daanisudasiunnuansglansalidanTuirminm
ANNFFIUIEY Mandelblit 13 2 wuy Asil
1) nsuladauniuansgransaliman TuiAiEdn e e 191 moN A NUN N TB9YI
aasn1AfnaAdani dnudamsmenldunulanuansglansaldanluieilunim
Uanemraiauwmiaiulun = AN
2) msuwlamuniuansgildnealdsn lwiAdEanuurnisdenlena i e19999
1 o % A A A v
apan1HuANFA1aiY Wnudamasiaenldglunlun1widananie visenamaanu 14

1T90970 WAL vitaulasnunlaaaznisiFauineuman el

Mandelblit (1995) AnwiisiAniNenageuanufagiunisuladelzau nelidnuda

= o =K a o a o % dl
21TW 4 AU LazinAnEByy nuuanaaauwadanefitla 8 Al ulafiaAnunuansm LN
\NefLnan (Temporal expression) 119k 23 daA9n a1a1asiATalATanile i wdang e
Wunrsuswazldnrselfurailuniwngas anasauialdnrwndsaaaflunisusd e 1d

ndangmdunisiiass lunrmeseulietaiadamnauidasiunainnisinasily

q

v
= o

M gUAnwoldenTwimlludounfiuaiunliula Aaal
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o cal al

1) guanwaldsulusiAdntg

o

S AgPANEAANTY Livaanifl

1 dl A :f// A [ 1
- ngunnsliglusslumrariaaasnimwmieauii

nENBNg

NNEHSILAR

ANEETILAR

NENBING

Time is passing slowly.
Le temps passe lentement.

(the time passes slowly)

Mon heure approche.
(my time coming)

My time is coming.

1 dl A 3 ! o !
- nguinslgddsslonresivaasnimasineiy

MENBING

NNENSILAR

NNENSILAR

NENBINGE

[ % L

BSILARLBINGINGNY LT3
mmﬁmqw
ANEHSILAR

NNEEFILAR

nENEING L

[ %

2) gudnwnl@enlwiAdnia

You are ahead of your time.
Vous étes en avance sur votre temps.

(you are in advance before your time)

Il retarde sur son temps.
(he delays over his time)

He is behind the times.

As time goes on.
Avec le temps.

(along the time)

Je trouve le temps long.
(I find the time long)

Time is passing slowly.
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= 1 o I A o dl o e a o ré A o
HanisAnInLgn dinudasinlinaulasrunnuansglansnlifen uiamitel anwosy
nssanlasauumng luivaasn e Ad1eaaiu diugtilssloanmdeniu inugilidssTaan

FNeiU uazdaunfuangLansnliian luimizad ansurniamenlavannunune luisaesn 1

LANFNNAY AIRNT9ma tUT

A1T197 2 HANNTANENTLEZNA LU AR AL TR Mandelblit (1995: 492)

DHEGITNER DHEGITNER alansaid
wluadnansne  sluiAdiianwae  sluiAdiianwoe
madanles madanles madanles
AMNUNE L UFDS AHUUNY LUFDS ANUNIE LURDY
MBIARLARINY —  MBIARILARINY —  MBUANAINN Y
siliszlan silsglaamnany (un)
UNAUNY (AUIN) (AuN)
unudaa @ 1.85 2.03 19.4
unAnwfFunnin - 2.3 5.78 38.1

o

= o Y @ 1 o Py =
N@ﬂ’]?ﬂﬂ‘]&f’m:ﬁwﬂuimuum FAUNNA ﬂ‘]:fm::ﬂﬁ?mm\limﬂQWN‘MNWﬂI‘L&’&MﬂW‘HW

g

pasARiuLazwansaiuldnaulaseiy uliuddaunnuansglanendidan luiAlmad

'
A @ o

o dl % KR o 1 o A
anmoizniadenlasauuingluassnwadnapasiuwsitugllsylaansineiu Adsldnan
dl v ' o dl o ca o rdl A o dl
wasTunsulatisandidaunnuassgidnwoliden uimEadansuzniadenlasaununalu
1 o dl o ai o ca [ o‘d‘ a o dll
AN EWANGNAY Hasannsutlasauminansglan el uimiiadansuenisidenlo
ArNUNNg AR HILANFeTRARIa AEN13d ULl AN nTeN TEIA TNUNIETBIN IO Y
nlwimifiog wana Nt Mandelblit 1 lHananadpsnevuuuaaunINnaiuaANAuaaiuglAd
Tuprsfiuntsuarnsnlananisiunuasuda wodndalunisisaesldnsuBaunaung
. 4 s o d . o
anmuznisdenlaAuuniaafisadsiuaLansaNAnaaiy Bialunsiinglilssloaly
% A 1 o o dl % <
MEfiunamiauuazuansdeiun1mlanene enanadasiiumudanmunzaslfsaaauan
wazdulaluunutlaresny wiilafasutlatlsrlaaiuansguansoliion luiAidelans oy
o e . - . o o d
nsianleaAumiieluaasn s uanseiy anaadasdaulnnfityun dus wasluua g

azuilalaeAfAmanT (Word-to-word) NauLEIMILNLLaAUNIaNnIN8uad wefesluaiul

)

Tuunuilatean
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Tnaagi Mandelblit (1995) @ad1 waninuilanseusindeniadenloanisuTusiamin

1 [ % 1 o/ A % dl % o‘d‘ U v v v [ %
wansnaiuluusaznie uazduguretfuilasunsaun i 1 lun s siuneidniunsauy
TN A 1 lunm1dananiels dnudaaziaanldisnisudalfvunsangaau muime iy

Crerar-Bromelow (2008) NAn#ANdNRussendngUanwalidanlwimiiuninneesinula

% 1 o o = o A o s 1 o dl 4 4
LALAURIN mﬂumuﬂ@mwummqﬂ@ﬂwmmuiuwﬁu@qiumwmmum\‘lmmLL‘}J@ waziinla

NITUIUNIININANAATLIUNTEULATAMNNNNENTaust luiouANMTe0AY 7 azdaa i

'
v a

ddgj = :; “ o ” T 1 A [ a 1% a
N1TUUARIW BNTRENLAN “ANNTALAU (Visibility) IAINITUUA NAIAD AINIZARTUALNITANDY

= >

neludrunudageasviaulivivetedaauinuaanunaesouniuet lunwuazdmussnay

23 uIRENNgI1aY
a o [ ¢ a o o a4 (v a
231 ulRzglansadaluiAnganugsna

1
o e =

Kovacs (n.d.a) Anmglansalideniuimiinedugsialunisdengueinululingans

9

The Economist 8L ANNWIRAUNGHNIANUATHUIEU A.A. 2006 LATHITIRBNNH The
Guardian Weekly afURANNWLAR AN ANUATIUENEY A.A. 2006 WUgUANHalTNTuiAd fail
ECONOMY/BUSINESS IS A HUMAN BODY, BUSINESS IS WAR, BUSINESS IS A GAME AND
SPORT, BUSINESS IS A SPORT, BUSINESS IS MARRIAGE, BUSINESS IS ACTING IN A
THEATRE/CINEMA/CONCERT a2 BUSINESS IS DANCING 311691 nsauuntusiasifunis
|1 420N ANNALLNE A9A3IN NR/ATY nsusiees wazTreuvsan doa i lEn s dannw

W lanTwiAdaeanisnigsnacnuianuai ey

1
o o o

Alousque (2011) ﬁﬂmqﬂ@m:rmL%miuﬁﬂﬁlﬁmﬂumﬁ@"lumwmLﬂuLL@zmmﬁ“ﬂﬂqw

q

'
o

AnuluunAauingadumAni1Tain1sEanan17U3 8N Endesa TunilaRaNuwW £/ Paris LAy

q

a a 6 1 A o

Financial Times NANNWIAABUAULNYYW A.A. 2005 DIAAWNEILW A.A. 2007 WUALANHNT

\an Tuii Al A9l BUSINESS IS WAR, BUSINESS IS A SERIAL/PLAY, BUSINESS IS A CARD
GAME, BUSINESS IS A SPORT uay TAKEOVERS ARE MARRIAGES gilanualidan Tuirillu

o 1 ] o

‘]_I‘V]ﬁ“}’]llﬂi']’)m\iﬂ@'?’]‘ﬁ'lﬂﬂmﬂ']ﬁmsﬁi_lgﬁ’ﬂuslur]’]ﬁ‘@%‘]_ﬂﬂﬂ':Ttll’)l&ﬂ’]ﬁ‘%ﬂﬁ@ﬂ’]ﬁ‘ﬂ?‘ﬁﬂ/l Endesa %uﬂu

dszipulnainiapsegianiansnan1enisilesuazgannisalidiuinesdes

[ %3 6

Gao (2016) Anw1gudanwalidenlusiadluntmdangeruasnimiaunnyluiade

3

[ Ly

1191 gna wudd gudnwaldentuimimnuislunimdinguuaznimanlfiiugnnaain
dszaunisafaasg lEnrwfluvan THun guansainiadunie guanwaling wavalanwnal
asa9 N guAnl@sntwiminnuluniwiauwingu laun gidnwalinBau gianwal

1 v
N19usae Lazglanmalinemanssy douglanwalideniuimnnulun s dangevinii 1Hun
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aUanualias LazglansalgunIn Gao 4310 msﬁwugﬂﬁﬂmﬁﬁmiuﬁﬂﬂmmﬂmm‘m
wibin EuRaNIAN AN ANAN TR TTN LA AU A BN N

Kovacs (2007) L‘Ll?ﬂ‘uLﬁﬂ‘ufqﬂﬁﬂwah?nwiuﬁﬂmﬁ'mﬁuq?ﬁ@ﬁwulunqwﬁﬁqnqw
N1 esiu warn1w1d9ng 1ua13a19 The Economist, FIGYELG Uzlet, Gazdasag,
Tarsadalom W8y Focus Money Das Moderne Wirtschaftsmagazin ‘ﬁﬁﬁu‘mu A.A. 2006 LURAKA
HidenAnmaningansmariinaziiunauieatunisdles LATEFNA LLmqiﬁ@‘ﬁmmz
z%w?uﬁaﬁjﬁmmmLL@:WMVW,U HANNIANHIN LAY AN i@ WAl BUSINESS IS
WAR, BUSINESS IS A GAME OR SPORT, ECONOMY IS A HUMAN BODY / ITS OPERATION
IS THE OPERATION OF A HUMAN BODY, BUSINESS IS MARRIAGE, THE SYSTEM OF
ECONOMY IS A FAMILY, ECONOMY IS A MACHINERY L& & BUSINESS IS ACTING IN A
THEATRE/CINEMA Spansndluanna wuluivananamn aenslafinna vnaguansadidan uiad
Sl lunemilannndneau e n1en st lggUanwnddenluyied THE SYSTEM
OF ECONOMY IS A FAMILY lusnsefinisndsnnuiiaaliguanwalidenlusiad BUSINESS IS
MARRIAGE fiansnafieniseausanfianssesaes iy LAZNNENEINHUATN BTN WL

Tgrlanmnlidanluyiml ECONOMY IS A MACHINERY snnndnnsndands
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fuatiuaziiluBesduden araflumee (1) nsaunTwimises@smdenTasiulunimdananiei

o o~ d o o d
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1) wdapuFAan:g ﬁTﬁmfamqmiﬂ?ﬁiummﬁmqmmxiumm?\iu andedananuly
AUAYAN AR T AU
nMEN8INae  He is a donkey.
NNEIAL Ta shi yi tou luzi
he is one CL' donkey
‘He is a donkey.’

(Ahrens and Say, 1999: 101)

2) wiladauniaeldguunlunstinnisdenlasaonununavisaedslsenauaeinsay

NluiAdanensau lun1E1UanenIFAI9aINA1EIAENIG Ahrens and Say ainsiaagig

|
A =

A191 cow lunrwadenguaedensgydiedonlug wazefuiadn nae1aull

U

o e
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ﬂ’]‘]:f’]@u@ﬂ‘ﬁﬂﬂ&l’]LW@LLE‘EIULVIEIUIMLMWH@L@MQ’] gﬂm\‘immmummmq
MENBINaE  She's a cow.
ANEIAY Ta pang de xiang niu yiyang.
She fat DE like cow same

‘She is as fat as a cow.’

(Ahrens and Say, 1999: 101)
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3) Munulanfiaauunianindadneesingliaanfueiiy uduansglansnddeniuiemg
= g9 - o o o | , g A = o & o L
Faliaununepeaiusiueiy ludqetnese il nnenauinlwiFiaessiansdn

Andnidiuna wilinunisdenlaansaunluimininatalunimdangwilesann

|
P

#4n9 (dragon) lunnedsngeniludningauasiiutlena luumulanimdenneas

q

|
A K

denl¥dndninan lEud 1de (tiger) NNARTNAMNNBNLNANL
NNEIAL Taiwan shi yazhou is xiaolong.
Taiwan is Asian four dragon
‘Taiwan is one the Asian Tigers.’
m‘hmé/mq‘lzr Taiwan is one of the four Asian Tigers.

(Ahrens and Say, 1999: 101-102)

4) wilaaorunungresdounnuansglansalidan luimilasldaulanismanles

1 v
= '

pNUNNETEUdnsaun uiAlaeInseunag lun 11 funte Aainetnadieanall
= dl o | Y o o 12 12 ]
neaudeslesanraurluninBacatvesaudiniuan e luntiizeadn wsilu
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WinAuanUuraasdng

ANEAY ni kandao na jiahuo na zhang ma lian.
you see that guy that CL horse face

mmé’qnqw Did you see that long face of that guy?

(Ahrens and Say, 1999: 99)

Alshunnag (2016) Anmnisul afaunn1edanasun ey wansgUanwalimentuidl
InanFauinausivaiunimdeangelutingans Scientific American fuunulanisianiv’ly
fineans Majaliat Al Oloom wugUanmnlidauluviad denlasdalen dausing 7 18951908
TPt WAZNIIANHITAENTINTUNNE HALAIATIN N19AUNY Faya nrsuaadi Piinana
AMINTUATLATIAN Ne2IAn T TWuazuas 4 nsmaanauanilany s33TR [@adn AufiTA
Aoty GeanilassIngni Aaun LasAANI9NITIARE LR 111 DISEASE IS WAR, GENETIC
MATERIAL IS TEXT/ LANGUAGE, BIOMEDICAL ENTITIES ARE BOXERS, BIOLOGICAL
PROCESS IS COOKING, VACCINE IS A FIRE BLANKET 1. & £ BIOMEDICAL RESEARCH IS
TAILORING (fludiu iieuRaufausveiusuunula wudiunulaniseiiudeaadne

guanwoalidantusimiiaeiufuatiunwdeanguliliidudoulung unudadalasunsey
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284 BUSINESS Tunauynsnianiizad (Cambridge University Press, 2017) fidn

a. A company or organization that buys and sells goods or services (Li31)

b. The activity of buying and selling goods and services (mi‘fnﬁ;?ﬁ@)
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http://dictionary.cambridge.org/dictionary/english/company
http://dictionary.cambridge.org/dictionary/english/organization
http://dictionary.cambridge.org/dictionary/english/buy
http://dictionary.cambridge.org/dictionary/english/sell
http://dictionary.cambridge.org/dictionary/english/goods
http://dictionary.cambridge.org/dictionary/english/service
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http://dictionary.cambridge.org/dictionary/english/selling
http://dictionary.cambridge.org/dictionary/english/goods
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4.1.1.1 daundiuaiiunatafeidemiaalislanlilunseuaTuiaduysdfos
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15UN 7 (1941 5)
“Your executives have refused to let go a single employee, and |
admire that. Instead you've been forced to implement pay cuts across the

board. | know you’re hurting.” He paused—then added: “I’'m here to help the
bleeding stop (ANLMET 9%).”

UL 8 (W 5)

It was painful to see this once great company brought to its knees
(mOWLLmi\‘lﬁ 10), and as far as he was concerned, his employer was exactly the

white knight these people needed.

13UN 24 (M 75)

“Monday you said you were here to help the bleeding stop ([ﬁhLLmNﬁ

35). | deal with the bleeding (A1 U971 36) every hour of every day.” ...

“Maybe,” she mused, “a transfusion from your company CRIRY *ad 37) is

exactly what we need to survive (ﬁﬂLL‘M‘Lix‘iﬁ 38) ...” ... “And,” she continued,

“maybe it's not. Maybe we can survive the blood loss GRIY IRE 39) on our

”

own.

3L 25 (M 75)

D

“Circumstances change. We bleed (A1 40). We heal (A1u114%

b

41). We grow (Lﬁﬂmeﬁ 42). Sometimes we end up in Critical Care (CRITIRT

43). We can’t control any of it, not really. What we can control is who we are.

dl o oA o o dl o ¥ o
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sagUinuansgUinunieluil
1519 9 (1341 5)
“You probably know our story. Founded in New York in the 1930s by
Andrew Marden, an immigrant merchant turned industrialist and land
speculator. Old man Marden passed the business on to his daughter,
Elizabeth, who married into the Bushnell family and, after running the
company (AN ‘Li\‘iﬁ 14) successfully for many years, eventually passed the

mantle on to her son, the founder’'s grandson, our current president and CEQ,

Thomas J. Bushnell.”

U3LN 14 (W1 20)

“What | told our group, standing by the ruins of our burnt-out church,
was flat-out absurdity on the face of it. There was absolutely no evidence that
it could possibly happen. We had to move forward (fmeLWNﬁ 20) on invisible

wires, without a net.”

15UN 16 (M0 23)
“what I'm offering him is exactly what the company needs to pull out
of their slump. | really believe this is the right move (ﬁWLLM‘Li\i‘ﬂ 24) for them—I

can see it, | can taste it, | can smell it!”

13N 18 (V11 38)
“Strategies and plans, projections and road maps—they don’t make
things move (ﬁﬂLLuli\i‘ﬁ 26), they don’t make things happen. If you're going to

get anything done, you have to engage people.”
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15UN 22 (W 58)
In a few sentences, Ben laid out his case for how and why a marriage
with the Marden Group would be the right move GRINY U9 33) for Allen &

Augustine.

4.1.1.3 A lunrdannun i lusunfuatuarfiewliidiugn wiazudma
ANANRUTse AUl muR g A UA NN U Ia 9 YE e NaN9RD NyBdaT 9 AN s A
I dl Y & o A o 1 a o dl a o ! 4 | a o a o dl
nsustsuivaliiluaseuaiameniv iduinaiunFEnaeswissndnduizEmiaaafuie
mniszasAladnniszasmnils Asglauansaildnend 1 Aumdesialili
TN 22 (V11 58)

In a few sentences, Ben laid out his case for how and why a marriage

with the Marden Group (57 ¥ TRE) 32) would be the right move for Allen &

Augustine.
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TN 1 (W81 1)

Allen & Augustine had fallen on hard times (r;l’]LLmiﬁ 1).

3N 11 (M8 9)
He did not mention the name of the company he’d been visiting, only

that it was a well-established manufacturing firm that had fallen on hard times

(Iﬁ']Lm‘li\iﬁ 17), and that the Marden Group was making an offer.

TN 16 (V10 23)
“what I'm offering him is exactly what the company needs to pull out
of their slump (ﬁWLLMﬂQﬁ 23). | really believe this is the right move for them—I

can see it, | can taste it, | can smell it!”
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151N 17 (W 35)
Augustine knew as well as Ben did how financially hemmed in

(AR 25) they were.

412  auanwoldanlunAy A BUSINESS IS AN OBJECT
annsANEFILNFuRiU wudinstiAa lunsaunTuiAmidagun 4 luntsesunegania
Tnedenladnunizunalssnisaesgsiaiudng 1%17‘1"?:15LLﬁﬂ’]’iﬁ‘L@ﬁ/m@gﬁ‘Wﬁ”‘L&LL@Zfalﬂﬁi@lﬁé%u%
Lfn'ul,ﬁmﬁumm%ﬁmq%”uuﬁqLLm:zﬁ'wim"mq"lﬁLLﬁQ%'u pemaet 19 lATnansglansnl
Gaailusiend 6 fruwmds seluil
U3UN 9 (W 5)
“You probably know our story. Founded (lﬁﬁLLmi\‘iﬁ 12) in New York in
the 1930s by Andrew Marden, an immigrant merchant turned industrialist and

land speculator. Old man Marden passed the business (I;HLLMIi\‘iﬁ 13) on to

his daughter, Elizabeth, who married into the Bushnell family and, after
running the company successfully for many years, eventually passed the
mantle (Iﬁ THUUID 15) on to her son, the founder’s grandson, our current

president and CEO, Thomas J. Bushnell.”

15UN 15 (W0 20)

“Building a business (rﬁ'nmmﬁ 21) takes skill, work, and materials . .

. but those are details. More than anything else, building a business (f?’l’]LLmi\‘iﬁ

22) —really, building anything—is an act of faith.”

13N 29 (W1 108)

It seems to me, money doesn’t build companies ([ﬁ’]LLmi\‘lﬁ 49).
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41.3 auanwaldanluviAl A BUSINESS IS A JOURNEY
o el dl dl o 4 % dl A { =2 a A a
ﬂ?@UNIu‘VIﬁuﬂﬂﬂ?ZLﬂVl‘MuQWW‘LISLuﬁ]Q‘LIWmu@luu‘ﬁ\‘liﬁﬂ@’mﬂ\‘]ﬁ;?ﬂ@ AR NITLALNIN
| = o a a Py = - a dl' a [ a (% = & = o
NANIAR NIINITINANIALTNAL NNBULTHRANLAUNIN LNﬂﬁ?ﬂﬂﬁqLuu1ﬂ1®?$ﬂ$MuﬂﬂL‘Vlll‘ﬂuﬂ‘i_l
dl P 1 o o [ ca o 6O o 1 1 d’l
?ZE]Z‘VI’]\‘}LL@ZLQ@WVI1®L®HW’]\1N’]HN’] mgﬂmLmquﬂmwmmuimmummu 3 mmmmiﬂu
UL 23 (V11 62)

And when the company took off (A 7w 3 %97 34), so did Pindar's

business.

15UN 27 (1341 104)
He continued on in that vein, giving an impassioned homily on the
subject of how much he believed in the people of Allen & Augustine, the miles

they had traveled together (ﬁﬁLLWNﬁ 46) as a family, and the many untraveled

miles that lay ahead still (A9 47).

414  auanwoldaalunAil BUSINESS IS WAR

Tudaunsivatiuinisdenlasesflszneusiie o) 2easasnidniunisingsia whey

a

1 ¥ A 1 o Qldl 1 a < [ Ul Y & o
nssiagluaunsumieunitsudediuluniegana gneglugsiauBauiudrmiuuazasogiiludng

El u u a

nsvinganatansiesnenagniiieliinusdhanssdion uaznisuteduluniegsiadeniinisuiiaus

= o

dwhgaiuniiasasn winldainnisldarlunseuuluimiasasinluuiungsia
pagtlAnuansgLansaiiman el A9 20 AunLd fail

4.1.4.1 nMananaiegsfatuguinlunseunluimdasasn luudiian n1singafia
dunssedluauinsy asguanansalansalidanluied 4 Fumbesielyd

UILN 2 (W81 1)

Ben had a reputation as someone who did his homework, ran hard,

and knew how to go in for the kill (A7 2).

15LN 6 (W31 4)

Overseas competition is fierce (lﬁ’] w9 8), costs are up, sales are

down, profits are getting squeezed.
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1519 19 (W1 38)
“It would be obvious to any observer,” he said, “that your people are

doing an incredible job. But . . . it's also obvious that they're fighting an uphill

battle (ANWWALNT 27).”

1519 21 (W 43)
“When you go into these meetings, do you ever think of it as
‘engaging the enemy’? Suiting up to go into battle (lmeLWLi\?‘VII 30), like knights
of old?”
4.1.4.2 malgUAnfinaaiegefalunsaunluiaiasnenluwifidn drelunie
ganaiiludng Lm:ﬁjﬁﬁﬂﬂﬁi@éﬂ’ﬂmmmu udAdu asglauansgUansalidenluiemd 5 Anumls
sialali]
UTUN 5 (V1 4)
Ben had learned to wield the word but like a cutlass, using it to slice

through his opponents’ most potent premises and propositions. (lﬁf]meﬁ 6)

Sometimes he used it slyly, like a concealed trap door; at other times it had all

the subtlety of a hand grenade.

13N 8 (Ui 5)
It was painful to see this once great company brought to its knees,

and as far as he was concerned, his employer was exactly the white knight

(AWM 11) these people needed.

UILN 12 (VN 14)

Bright the next morning, Ben entered the sturdy old brick building,

steaming coffee in hand, on his way to engage the enemy (AU 18).
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1519 21 (W 43)
“When you go into these meetings, do you ever think of it as

‘engaging the enemy’ (Ifl’]LLMii\i‘ﬁ 29)? Suiting up to go into battle, like knights

of old (ALuLaN 31)?”

4.1.4.3 N1INBINAYNEFNN 7 N19genanunseunTuiFinislda1qa tuaasi

o [ %

pagiauanaiansniiGenTuied 4 Aus A
15UN 4 (1341 3)
All Ben had to do was persuade five hundred people to lay down their

arms (ANUUe7 5), so to speak, and see things his way.

UILN 5 (V1 4)

Ben had learned to wield the word but like a cutlass, using it to slice
through his opponents’ most potent premises and propositions. Sometimes he
used it slyly, like a concealed trap door; at other times it had all the subtlety of

a hand grenade (RNWALNT 7).

13U 20 (VT 43)
Ben sighed. “Not that well. | got a tour, met a lot of people, gave it my

best shot—and got shot down (AU 28).”

137N 31 (M1 115)

Did she know about his verbal hand grenades? (lﬁ’]LLWLiﬁ 50)
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4.1.4.4 {lEnrsdannuiiandinlagsnadiunsaunlwirdasnsnluyunes
a ° o o oA Y o a =< a A g9
197 Ha’INNIINIAIAPINENITUZ UATUA na1Ae nastiudinnlaandevilanieganaivaliinnas
mudaauaiilunissedetinamts vndndrasannnasmudataus dreiduiiiudinglaaniy
fauy dondhengniiintinnladugui Tudaunsiuatiununisgualunsauniuimisensnly

n:ll A £ a v v a o =3 v o o c a

wingdnisuiaue unaduranistiiuiinalantegsia sasiuliannglAuansglanealids
WAl 7 Aunemalud

UTUN 3 (V1 2)

If he could successfully influence these four executives, Ben knew

he’d have the company. He had to win them over (ﬁWLLWLi\‘i‘ﬁ 3). To convince

them.

In a word, to conquer them (RWAaN 4).

13U 10 (Mt 6)
If he could demonstrate that even a third of those present were

leaning toward “yes”, it would spell certain victory (f;l’]LLmiﬁﬁ 16) for him.

U3UN 13 (V11 19)
For the moment, he had completely forgotten that he was here to win

this man over (RA1WMALNT 19).

131 26 (Mtin 88 — 89)
He hadn’t gotten that reputation as one who did his homework and ran

hard by sitting back and admitting defeat GRI%Y 1af 44). He felt sure this

merger would be in Allen & Augustine’s best interests ... Come Monday
evening, he would be ready—and he was going to take home the trophy

(AWALNTN 45).

13U 28 (M1 105)

The Ben of a week ago would be feeling an_anticipatory flush of

triumph (AN WUUIN 48). And the Ben of right now? He wasn'’t quite sure just

what he was feeling.
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42  guanwondaluvianluatiuuila

fade it fuaiunuansgldnealidanTuiaiie 50 AundsunnBoumauiuunula
dl a 1 o 4 [ o a o 6 oA 1 v o e
Waiansudnunladasiauglansalideauimiagiseld uazuinunuilaazfieuglanend

denTwiieed nsaunTwirmisinarmieuiusivatiuvsalyd nanisAnsaglfaanisesali

dl P & o d‘ [ % e a [ o‘dl o a o
FAN9INN 3 [5]'1?'1\‘1L‘]E?EI‘]_IL‘V]EI‘]_Iﬁlufil‘i_l‘]_l‘VlLLZQ@\‘]'Q‘]J@T]HML‘NNIMV]ﬂuLﬂﬁlfJﬂ‘Llﬁ;ﬁ‘ﬂ“’m‘Ll‘LW]LL‘]J@

A . . Tusaun Tuunuwia
alansougdanlunal . o — , ,
AU RYEYEL BN Tadwu

A BUSINESS IS A HUMAN 21 20 0 1
A BUSINESS IS AN OBJECT 6 6 0 0
A BUSINESS IS A JOURNEY 3 2 1 0
BUSINESS IS WAR 20 18 0

FIN 50 46 1 3

[ %

va ' o o o a o Y1 = v o Y o =2 o 1
HARENUIN ‘]_I‘VlLLﬂ@?ﬂH’\Qﬂ@ﬂEML‘NNIMWﬂiﬁ'}LﬁuLﬂﬂQﬂuﬂUmuﬂUU@J\‘m\‘] 46 ANLLUAUS

A7n 50 Aunie Tneazfieuglanwniimanluyimd A BUSINESS IS A HUMAN 20 Aiuuis diiau
guanealimeniusidl A BUSINESS IS AN OBJECT 6 Aunia azfiauguansalidanluial
A BUSINESS IS A JOURNEY 2 Aauiid azariiaugtlanmniimenlusial BUSINESS IS WAR
18 fumds davunutlafidesasfieuglaneniGealuiemullFinmnseus luiamlaaasuiy

¥ o o 1 dy o dl 1 o o a [ (d 1
AUQLLNL 1 ATLWUY UaNANNL EIQW‘].I‘].IV]LL‘]J@V]iN LL@@QQﬂ@ﬂ‘]&I’mL‘NNIuVIﬂu 3 ALULS

421 nsainwualansandaaluniadluunuila

4.2.1.1 nsainguanwosdalunadluunedamdaunusuadiy

1
a a

=2 o o ca o c dl o o &
Han13AnEunlaglAnansgUansadidsn iwimdinesiugsnanwulumiaae /t's Not

o k4 L% o

About You wudnunutlageinuinsausluiddaesgilansalinaeiuiufiueiuaiuay 46

ANLULN AN 50 ANLULN A9TEaziRuasa lUT
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4.2.1.1.1 adansaidaluiAtluunudswmiiaunusuaiulnaauyso
1) guanwalBanlusidn A BUSINESS IS A HUMAN
o o Ly o ! a o | o Aaa A

n) unudadnenseunlwiminyedlnadinanesdiizsniuuyed 1390 1aen
dsj g o 3 1 % % Yo o =3 1 o i 1 i 1 dl
\a H9unieaduns Wutheld wazsiaslfifunisfnenuiniduiles Aauau 10 AUl (A1umndedn
9, 10, 35-38, WAy 40-43) angUAuansaianualidenlusial A BUSINESS IS A HUMAN 21
o 1 1 A = A o dl [ a A 4 A 1 A 4
Auns naname unulainisldslAannandunisiiaenlua nisfinniaean nisdeaan n1gwin
¥ 7 N a 1% o a o o algj
wagglagdngd N1saNas NULTEN A9

Aualy (W11 5) “Your executives have refused to let go a single employee,

and | admire that. Instead you've been forced to implement pay cuts across the board. |

know you're hurting.” He paused—then added: “I'm here to help the bleeding stop ([;HLLWN‘?I

9).”

Y a

atiuuda (1iin 6) “mmmﬂmmmﬂﬁLmﬁﬁ@maﬁLLWWi‘IﬂmuLLﬁLﬁmﬁuLﬁm

dl dl d” 1 o = Y v s 1 P ul/ ag/l -8 a va o o
wazunTutN lwisesl winmunaugniulifiesdnenldanellvinriauaiaisuis uanannmunna

@ . C = S 3y =y
Wutlan” MIMVEARN NEUATWARNBIN “NN’NN'\WHLW@%QHIML@'ﬂﬁﬁﬂﬂiﬂﬂ"

AURLU (1/1{1’1 5) It was painful to see this once great company brought to its

knees (F1 W4 KL 10), and as far as he was concerned, his employer was exactly the white
knight these people needed.

atuuda (i 6) Tuidulef lFiviBennafariaeaddvnfesduag uas

1 dl Y a o A o A % dl 1 dy&/
WINLLYT UTENLRUATADDAIUNITNINAUVAUABNNIT

AURLU (V1 75) “Monday you said you were here to help the bleeding stop

(ffl’]LLmiﬁ 35). | deal with the bleeding (ﬁﬂLLWiQ‘ﬁ 36) every hour of every day.” ... “Maybe,”

she mused, “a transfusion from your company (l;l S RIREY 37) is exactly what we need to

survive (Iﬁhmeﬁ 38) ...” ... “And,” she continued, “maybe it's not. Maybe we can survive

the blood loss on our own.”

o o

atiuwda (i 101) “Weduduni Anuandtanun e doaliiaanuealua

adq

o

o < v v A ] ul/ dl = o = J A a o
faumﬂmmmwmL@@mqnﬂmim LASYININN UL UNEIN” LERTNN “NITRNELARAR/INLITEN

| QI Adl & dl ¥ 1 a - U % . “ . 1 “ a o 1
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= A dl 1Y o
LNNLITIRIUE A L@ﬂﬁ‘ﬂTﬁ@ﬂ%ﬂ'}ﬂ FIUBILTLBY”
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AURLTU (‘Viﬁ’] 75) “Circumstances change. We bleed ([ﬁ’]LLmiQ‘ﬁ 40). We heal
(ﬁﬂLLWNﬁ 41). We grow ([;lWLLM‘li\‘i‘ﬁl 42). Sometimes we end up in Critical Care (ﬁﬁLLWN‘ﬁ 43).
We can’t control any of it, not really. What we can control is who we are.

atuwda (W31 102) “@nunisaifulasullites 7 15LA8ARAN KRNI 137

k2

a = 3 [~ 3% Y v 2 a QI 1 dgj /% /% a |QI d‘
AUAL ‘]_I’W\‘]ﬂ‘j\‘lLﬁ"Wﬂ[;‘l‘ﬂ\‘iLﬂﬁﬂ@ﬂNﬂQﬂQﬂE A mmuqmmmmﬂuim 13JVL®L@EI@N i WARNNLTN
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pouAn 16 Aa wuiluleg

2) unudadnensauniuiaduyedlngdansnesdnissmidlunyed Innsldguean
dl o o o dl dl dll Y o a o o o 1 o 1 dl
Neniunisadusa nasiaeun nastedewlugld AULEEm 41U 5 A1unu (Raumnded 14, 20,
24, 26 wat 33) angUauansguanwalideniusidl A BUSINESS IS A HUMAN 21 Auit

L2

TaeluArunuad 14 wiidnlaasiAan running the company azldlARa A NUNILINLTEN
g g pany

'
16 o A

dl dl % Y v Y Aa o Ay a o a oA dl o Y Aa o
Lﬁ@‘ﬂu‘ﬂllﬂm\i memmlmm%yl,mmmmmQmmumzwummﬂgummum@m‘wﬂuumm
waaud ldd1amiinld anwaizafaniuod walk the dog TAWAWIYNINIANLFAS (Cambridge
University Press, 2017) MAarunnig9n “To walk an animal, especially a dog, is to bring it
outside with you to walk.” x84 wagia liiu M liguaeullauianiennald seazieen
o [l n:llnzl o & 1 o o di ai dl % A o
mwuwmuwLLﬂ@wm:‘ﬂuu‘lﬁuﬁnﬁumgmﬂummmmmﬂum LARXBUN Lﬂ@'ﬂiﬂﬁ’ﬂﬂ WMHBUNU
v o a o d”

AURLL AU
AuaUU (M1 5) “You probably know our story. Founded in New York in the
1930s by Andrew Marden, an immigrant merchant turned industrialist and land speculator.

Old man Marden passed the business on to his daughter, Elizabeth, who married into the

Bushnell family and, after running the company (AN YKL 14) successfully for many years,

eventually passed the mantle on to her son, the founder’'s grandson, our current president

and CEO, Thomas J. Bushnell.”
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atuula (11 7) “ABIANIILETBIT1ITBALTNUAY UTENURTARFAITUN
fnsainlunaassy 1930 Tnaueungs unfifiu dngaaunssuwaztinifieinlanaunaeunafii
angwNnaw Arunnfisuguyniinlfdssiagsialinmiadsiiuny nsann delausssuiuauly
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AURUU (M1 20) “What | told our group, standing by the ruins of our burnt-
out church, was flat-out absurdity on the face of it. There was absolutely no evidence that it

could possibly happen. We had to move forward (AW UAN 20) on invisible wires, without a

net.

(% v “QI dl o 1 dl A 1Y ¥
atuuila (M1 27) ZN‘V]NN‘LI@ﬂﬂ‘LIﬂZ!Nﬂ‘wﬂﬂ\‘lLﬁ"]%ﬂﬁluﬂﬂq}‘ﬁ’]ﬂ“ﬁ’mﬂﬂ@1ﬂﬁdﬂﬂﬂ
dl a ¥
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2N Lmumfﬂﬂmwmuumum ﬂ‘l’]N‘ﬂ\ﬂN L‘VI‘HLL@Z1NNWWTWH?@Q?U@%T’N@W\‘1

AURLU (W1 23) “what I'm offering him is exactly what the company needs to
pull out of their slump. | really believe this is the right move (ﬁﬁLLM‘Li\‘lﬁ 24) for them—I can see

it, | can taste it, | can smell it!”
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o a2 A a o v

atuwda (11 31) “Gennuniasaualiinnfedanisdnsiasnisynainaina i

o o <

HUANAMNANAT NIRRT ] T1HARANaNgNAIEMTUNINILN IuNeedin uuFUFlE nulinau

—7 7 al

qul”

pualy (111 38) “Strategies and plans, projections and road maps—they

don’'t make things move (ﬁ’nmmﬁ 26), they don’t make things happen. If you're going to get

anything done, you have to engage people.”

auula (M 51) “daunagNniuazihau N199191ATNITULATUUANIY

n1safiunig wenildnelinaasaaeulg Suldinlidcsng o fetu winaudiesnisienu

41139 Aruazsiasiaudnunigouion”

AURLIU (‘1/1{1”1 58) In a few sentences, Ben laid out his case for how and why a
marriage with the Marden Group would be the right move (AWMU 7 33) for Allen &

Augustine.

atuunia (1l 78) foaAmaiaslinlsz o wulfeasunawnuasasaiugon

o o
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Ce

A)unudaineinseunluiAduyedinedansnesdudenidunywd

o

TuszudnanisaiiugsnataniasnazgeBasuazanan vsannagnialfianiaenidasaninuis
U3zN19 @R LA TIATDIN Y AU 4 AIWAUS (AN 1, 17, 23 uaz 25) AN
sAuansglanunlidanTuyienl A BUSINESS IS A HUMAN 21 Anusids naname dnisldgdan
! a o 1 ° 1 o‘dlol [ d”
dizdndszaviloygyn egluntazansn uazetluaniunisaingue Al

AU (‘Mﬁ’] 1) Allen & Augustine had fallen on hard times (fﬁ']LLmi\‘lﬁ 1).

auuuila (i 2) dvdalauuauseanafuniIaslszauilymiasingmin

AU U (191 9) He did not mention the name of the company he’d been

visiting, only that it was a well-established manufacturing firm that had fallen on hard times

(r;l’lLLmi\‘Iﬁ 17), and that the Marden Group was making an offer.

£

atuwda i 1) w1 ldlfwematsEnnainnfasagey ieswAuandniy

a o Y

EnuanduANiedw i uudouwazindsaglun1nzdngn udsnnfisunidandeauslinunis

UTBN

Aualy (i1 23) “what I'm offering him is exactly what the company needs to

pull out of their slump (rﬁ%mm‘ﬁ 23). | really believe this is the right move for them—I can see

it, | can taste it, | can smell it!”
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a a a v v

atuwda (1l 31) “Aenunniasaualiiannedenisdmfeanimnatnaiali

o o <

HUANNAMNANAT NHTRAF °] TrARfNgNAIgmTLNINLT anNediu unFUElA aulfinau

qul”

AURLL (11N 35) Augustine knew as well as Ben did how financially hemmed
in (AuLeR 25) they were.
atiuwda (i1 46) eadasuffiduwReaiuNULTIIa018N170IN9NIRULE

WONLINEweitkA 1L
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2) auanwaudenlusiAl A BUSINESS IS AN OBJECT

unudaresglaruansglanwalimenTuiml A BUSINESS IS AN OBJECT #a
6 ANLNU (mmﬁ' 12,13, 15, 21, 22 WA 49) fj“qﬂﬁﬂﬂﬂﬂiﬂuuiuﬁﬂﬂf‘fmq?ﬂéﬁﬁq‘1/134m g
UNLafaNeddnLFEm Lﬂufj”mqﬁm%ﬁ”u wazdsrelfiunfauly meazdanesguinlufuaiuuas
unwlafisadl

AURL U (111 5) “You probably know our story. Founded (l;l'lLLM‘Li\?‘Vi 12) in
New York in the 1930s by Andrew Marden, an immigrant merchant turned industrialist and

land speculator. Old man Marden passed the business GRINY IRE 13) on to his daughter,

Elizabeth, who married into the Bushnell family and, after running the company successfully

for many years, eventually passed the mantle (AU TRET 15) on to her son, the founder’s

grandson, our current president and CEO, Thomas J. Bushnell.”

L ¥ - v 14 a o ' = dl

atuuda M 7) “Anie1anaLEedsId78deninauda 13EMreds nefdsuun

fazainlunaassy 1930 Tnaueungs uniifiu dngnannssuwaztinifieinlanaunaedunafii
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o

dwsiaganaliiynsmne aaunauaieveiens Wwisdsrsuuasialeauilaqiiu uazauiine

AnINLA 1A, YTuuan”

AUy (¥11i1 20) “Building a business (ﬁﬁLL‘M‘Lix‘iﬁ 21) takes skill, work, and

materials . . . but those are details. More than anything else, building a business ([ﬁ’]LLMli\‘iﬁ

22) —really, building anything—is an act of faith.”
luuila (i 28) “n19a319830as89 1EYINEEN19919% wardnnaL... usduTly
a A QI dll a % v a A v [~ A v o
PeaziRen WileAiaulnass o wdan1sas1egsnasanisase azleinin Aenisasialneendy

LINATNEN”

AURLU (W41 108) It seems to me, money doesn’t build companies. (CGRIZN

=)
N
S

auuuwila (i 147) AmFunuuio guileuinRuldlddmaingEem
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3) auanwaldanluvieAl A BUSINESS IS A JOURNEY

unulavesglAnansglansndimanlusial A BUSINESS IS A JOURNEY £4A3
Sne1nsa U U AENI9HUN191E AU 2 ALY (ﬁumuqﬁ 46 WAz 47) aangUAuLans
guUanualidenuiFl A BUSINESS IS A JOURNEY 3 A1uutld nan9Ae unuladinaneddn
m@ﬁﬁLﬁuiﬂmm@ﬁﬂLﬂumﬂﬁum\mmwfiﬂ deiiusimeniiunsBaudussasneiiiaumn
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Auailu (" %N 104) He continued on in that vein, giving an impassioned

homily on the subject of how much he believed in the people of Allen & Augustine, the miles

they had traveled together ([ﬁ’ml,mi\iﬁ 46) as a family, and the many untraveled miles that lay

ahead still. (ALUUIA 47)
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4) auansodanlunAg BUSINESS IS WAR
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30) anguauangilansniie il BUSINESS IS WAR 20 sinumii 633
AU LU (‘1/1{1’1 1) Ben had a reputation as someone who did his homework,

ran hard, and knew how to go in for the kill. (RAN41LNT 2)

1 o e

atuwia (i 2) wulddednduaunninistinuuneneg wignatsldanas

L7 an 74 1
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AUAL U (W11 4) Overseas competition is fierce ([ﬁ’mmmﬁ 8), costs are up,

sales are down, profits are getting squeezed.
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AUy (‘vi‘fi’] 43) “When you go into these meetings, do you ever think of it as
‘engaging the enemy’? Suiting up to go into battle (ﬁWLL‘Vt‘Li\‘lﬁ 30), like knights of old?”
atiuwila (1l 58) “WennudndnllTunemudzuunil aaimsAntinguudnsi

A a v I o P2 dl % A [ o
MHNAY ‘Lmuummmmmg’ wiaunazmaguiauaAdI U lus”

2) unudadnunsaunTuiaiasnsniaadiaenasdngndnllseg uauinsudy

a
TraunazasadluAng AU 5 AuuUS (AUuUh 6, 11, 18, 29 waz 31) angUAILans

a

o

gUanwnlTan il BUSINESS IS WAR 20 Anumita Asil
AuRLU (‘1/1{1’1 4) Ben had learned to wield the word but like a cutlass, using it

. . , . " ° I
to slice through his opponents’ most potent premises and propositions. (A VLW UIN 6)

Sometimes he used it slyly, like a concealed trap door; at other times it had all the subtlety of

a hand grenade.
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AuUalU (MHin 5) It was painful to see this once great company brought to its

knees, and as far as he was concerned, his employer was exactly the white knight (AUUUT

11) these people needed.
tuuda (uih 6) duiidulian lFfiuiBsnnefvilaepadunfasiuas uaz
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Auaiy (M1 14) Bright the next morning, Ben entered the sturdy old brick

building, steaming coffee in hand, on his way to engage the enemy. (ﬁ’]LLmi\‘I‘ﬁ 18)
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AUy (‘Mﬁ’] 43) “When you go into these meetings, do you ever think of it as

‘engaging the enemy? (AL U 97 29) Suiting up to go into battle, like knights of old?”
(Awndan 31)
atiuwila (1l 58) “WennududnllTunemutzuunil aaumsAntingluugnsiy

A o2 ¥ I o , 9 dl Y A o a % 3
WINBY ARMULANNI ARG W?QNWWZWEZSLMN@M@ﬂ@u’&NHI‘U?’]m

A) unulainensaun wirlasnsulnadiaenesdn nagnsnldlunievingsia
A v ' 2 v a A ° ° ' o |
whraualaunislieqsluatasn nannae nsldsuidaiie Audu 1 AWML (Aued 7) an
suAuansgLanHnlFan i BUSINESS IS WAR 20 Aiumia Aail
AURLU (‘1/1{1’1 4) Ben had learned to wield the word but like a cutlass, using it

to slice through his opponents’ most potent premises and propositions. Sometimes he used it

slyly, like a concealed trap door; at other times it had all the subtlety of a hand grenade.

(Awndan 7)
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ANURILE LA UIA LI TLNINIFIATIN A1UIL 6 AWML (RNWIUaR 4, 16, 19, 44, 45 uay 48)
AngUAuansgLansniiganluyimd BUSINESS IS WAR 20 sinumis Aeil

AURLIU (ﬁﬁﬁ 2) If he could successfully influence these four executives, Ben
knew he’'d have the company. He had to win them over. To convince them.

In a word, to conquer (ALaR 4) them.
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AURL U (‘Mﬁ’] 6) If he could demonstrate that even a third of those present

were |leaning toward “yes”, it would spell certain victory (f;l’]LLmiﬂﬁ 16) for him.
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AUl (W41 19) For the moment, he had completely forgotten that he was

here to win this man over. (ﬁmmmﬁ 19)

4
=

atiuuila (wiin 27) dranistiunnand@eatindianuniiieazieauranagi

Aualy (‘Mﬁ’] 89) But it wasn’t over, not by a long shot. He hadn’t gotten that

reputation as one who did his homework and ran hard by sitting back and admitting defeat.

(1 WLU IRE 44) He felt sure this merger would be in Allen & Augustine’s best interests ...
Come Monday evening, he would be ready—and he was going to take home the trophy.
(AW 45)
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Aualy (M1 105) The Ben of a week ago would be feeling an anticipatory

flush of triumph. (lﬁlo’lLLWLi\‘Iﬁ 48) And the Ben of right now? He wasn’t quite sure just what he

was feeling.
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Aualiy (‘1/1{1’1 75) “Monday you said you were here to help the bleeding stop.
| deal with the bleeding every hour of every day.” ... “Maybe,” she mused, “a transfusion from

your company is exactly what we need to survive . . .” ... “And,” she continued, “maybe it's

not. Maybe we can survive the blood loss (ﬁﬁLLﬁﬁdﬁ 39) on our own.”
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AURLU (‘1/1{1’1 2) If he could successfully influence these four executives, Ben

knew he’d have the company. He had to win them over. (f;l’]LLmiQﬁ 3) To convince them.

In a word, to conquer them.
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TuAune® 28 unuiladinisuFuyunasnasnsaunluirisiunnglisnglil
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AURALL (M1iN 43) Ben sighed. “Not that well. | got a tour, met a lot of people,
gave it my best shot—and got shot down.” (AUvaN 28)
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AuaU (M1 115) Did she know about his verbal hand grenades? (AN41A14a%

50)
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AURAUU (U171 62) And when the company took off, (R14197 34) so did Pindar's

business.
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AURUU (% %A 58) In a few sentences, Ben laid out his case for how and why a

marriage with the Marden Group ([§°l TN U 32) would be the right move for Allen &

Augustine.
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welilenausdnglataedne waluunuilaldglan “Ausuganide” anunauiynsnaiy

NTUUNARNANIW W.A. 2554 (1 TUTUNAREADN, 2557) THAINUNILAITN H1T1 $AIN
A A v = R o Ly A ~ ajdal dsj |
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Qsz ¥ v rasj [ aI/ < dl, dl I [ a dl A 1 =X o a o dl
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Anasnenenuuilatfywivalifanisantusia il vinliunudaliasiieuaidnsniideTuieml

Aualy (‘Mﬁ’] 38) “It would be obvious to any observer,” he said, “that your people

are doing an incredible job. But . . . it's also obvious that they're fighting an uphill battle.”

(ANLUUNT 27)
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AURLU (‘Mfﬂ 3) All Ben had to do was persuade five hundred people to lay down
their arms, (AW 5) so to speak, and see things his way.
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A BUSINESS IS A HUMAN
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A BUSINESS IS AN OBJECT
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A BUSINESS IS A JOURNEY
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433 Asmswlaguiuanselansnidaluimiinasdugsia

4.3.3.1 {udaidaenldisnisulaiienssnm1ans (Semantic Translation) AANN ]
nsudaaas Newmark (1988) udqulvn) nanma udalnananeuinananAuiuigaagan
Tinssiusiuaiuusiaoutianeu T lasaainsmesnimlaene uazailalivanuaszaanauas
Hugssusiizesunudadon 33idudsnnsudaniledl Newmark wuztinlild nasudaids
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daranedapadinlalingaii iasarnnsauniuiadiinaaiugsiadaanuiluanansiliafilse

whnludie 4.3.2 uamenisulallaenafediuannmgiunisulaidaFauaes Mandelblit (1995)
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n) 51/A1 help the bleeding stop TuAun1an 9 uansaildanwalidanTuviml
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AURTU (M1 5) “Your executives have refused to let go a single employee,

and | admire that. Instead you've been forced to implement pay cuts across the board. |

know you're hurting.” He paused—then added: “I'm here to help the bleeding stop ([ﬁ’]LLmi\‘I‘ﬁ

9).”
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guanwnidanlugiml A BUSINESS IS AN OBJECT tlapsnulfluumudaainnisligiln “asne
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AUDLL (‘1/1{1’1 108) It seems to me, money doesn’t build companies. (lfl’]LLmi\i
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AUl U (M1 43) Ben sighed. “Not that well. | got a tour, met a lot of people,

gave it my best shot—and got shot down (fﬁi'\LLmiﬁ 28).
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AU U (K11 62) And when the company took off (AILk31197 34), so did

Pindar’s business.
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runsaun el WAR aasdaunsiuatiulfietinaasution udnisldgdan “aeniu” inlinamly
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AURaLU (M1 3) All Ben had to do was persuade five hundred people to lay

down their arms (AW 5), S0 to speak, and see things his way.
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Auauu Most family businesses don’t survive the third generation, yet Wood is

comfortably watching his multi-generation company thrive.

ERE https://www.inc.com/magazine/201806/maria-aspan/wawa-convenience-store-

pennsylvania.html?cid=readmoretext_ab)
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AW a1 u White House economic adviser Larry Kudlow says the "remedy" for the
Chinese phone maker's behavior could include fines, compliance measures, a new
board of directors and a new management team.

(ﬂ N1 https://www.cnbc.com/2018/05/21/white-house-economic-adviser-larry-kudlow-

theyre-not-going-to-get-off-scot-free.html)
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